OHIO  STATE 

UNIVERSITY  TH/S  ISSUE:  “WASTED  FORESTS  AND  NEWSPRINT  SHORTAGE,”  BY  BEN  MELLON. 


DITOR  &  PUBLISHER 


I  The  OldesiliJSlisIUvs  and AdvertisersJoiamAl inAmeaoa] 


Entered  as  second-class  matter  May  11,  1916,  at  the  Post  Office  at  New  York,  N.  Y.,  under  the  act  of  Blarch  3,  1879 
[Copyright,  1920,  by  The  Editor  and  Publisher  Company] 


Vol.  53.  No.  15 


NEW  YORK,  SATURDAY,  SEPTEMBER  11,  1920 


10c  Per  Copy 


The  Other  Half  of  the  Story 

Advertising  figures — rate  cards — circulation  statements — dry  statistics  tell  a  newspaper’s 
story.  But  they  tell  only  half  of  it.  And  advertisers  today  are  demanding  the  other  half. 

They  are  beginning  to  measure  editorial  quality  as  well  as  circulation  quantity;  to  realize 
that  how  reader  attachment  is  formed  is  quite  as  important  as  how  many  readers  are  affected. 

They  are  basing  their  judgment  of  newspaper  advertising  value  on  personality  as  well  as 
technicality;  on  reader  prestige  as  well  as  advertising  prestige.  A  newspaper  must  be  a  good 
newspaper  before  it  can  be  a  good  advertising  medium. 

The  Chicago  Daily  News  is  read  by  seven  out  of  every  nine  persons  in  Chicago  who  read 
the  English  language.  That  fact  alone  tells  an  important  technical  story  to  every  advertiser. 
But  why  it  is  read  by  those  seven  out  of  nine  tells  a  bigger — a  human  story. 

The  Chicago  Daily  News  is  a  sane,  clean-thinking  newspaper,  published  for  sane,  clean¬ 
thinking  people.  A  progressive  newspaper  that  has  grown  and  prospered  for  over  forty-four 
years.  A  newspaper  of  international  reputation,  widely  read  and  widely  quoted.  A  reliable 
newspaper,  untinged  by  yellow  journalism.  And  a  newspaper  that  nearly  every  worth-while 
Chicago  family  takes  into  its  home — the  highest  tribute  that  can  be  paid  to  any  newspaper. 

Because  it  is  such  a  newspaper.  The  Chicago  Daily  News  is  read  and  trusted  by  over 
1,200,000  people.  Its  nearly  400,000  daily  circulation  reaches  the  most  progressive,  intelligent 
and  prosperous  newspaper  readers  of  Chicago.  Because  it  is  such  a  newspaper  it  is  a  great 
advertising  medium. 

Not  alone  from  a  circulation  standpoint,  not  alone  as  an  advertising  medium,  but  as  a 
newspaper — 


The  Daily  N  e  ws 

First  in  Chicago 
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Traffic  Records  Were  Broken 
This  Week  in  New  England 


Thousands  and  thousands  of  Xew  Englanders  were 
returning  to  their  homes,  their  factories  and  offices. 

The  wheels  of  industry  which  have  been  unusually 
busy  in  New  England,  considering  the  time  of  year,  began 
to  fairly  hum  with  increased  energy.  Labor  Day  marked 
the  close  of  the  vacation  period. 

This  increased  energy  will  mean  the  greatest  devel¬ 
opment  of  wealth  New  England  has  ever  known. 

Jot  that  down  in  your  note  book,  Mr.  Advertiser. 

The  same  date — Labor  Day — marked  the  exit  of 
thousands  upon  thousands  of  vacationists  from  this  land 
of  mountains,  lakes  and  seashore. 

These  vacationists  have  left  millions  of  dollars  be¬ 
hind  them.  There  are  many  localities  where  this  wealth 
will  be  the  spending  money  of  the  New  Englanders  dur¬ 
ing  the  Fall  and  Winter. 

Such  localities  never  had  so  much  money  to  spend 
before.  The  people  in  these  localities  never  had  such  ad¬ 
vanced  ideas — thanks  to  the  spirit  of  prosperity  and 
progress  gained  through  association  with  vacationists 
from  all  corners  of  the  world. 

Jot  that  down  in  your  note  book,  Mr.  Advertiser. 

Are  you  going  to  secure  your  full  share  of  New  Eng¬ 
land’s  millions  of  new  wealth? 

The  greatest  newspaper  reading  classes  in  America 
are  in  New  England.  And  every  reader  is  only  a  few 
steps  or  few  minutes  trolley  or  auto  ride  from  a  wide¬ 
awake  store  through  which  you  are  assured  unrivalled 
distribution. 

There  is  only  one  big  way  to  create  the  demand,  Mr. 
Advertiser.  That  is  through  the  columns  of  these 
powerful  newspapers  of  New  England. 

Get  out  the  notebook — and  start  figuring  on  the 
Fall  Campaign. 


These  papers  will  introduce 
you  to  the  right  people 
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Sfal  of  the  C'ty  of 
Philadelphia 


Selling  soap  to  mechanics  and  motorists  in 

PHILADELPHIA 

Removing  grease  and  grit  from  the  hands  and  lace  is  a  hard  thing  to  do  with  ordinary  soap. 

There  are  now  many  meritorious  soaps  and  pastes  in  the  market  that  perform  this  service 
well  and  without  injury  to  the  skin. 

Philadelphia  presents  a  waiting  opportunity  to  some  manufacturer  of  a  soap  of  this  kind. 

As  “The  Workshop  of  the  World”  it  contains  probably  more  mechanics  than  any  American 
city,  its  16,000  manufacturing  plants  employing  about  300,000  men. 

About  80,000  motorists,  and  18,000  drivers  of  motor  trucks  and  business  vehicles  also  form 
an  additional  army  of  consumers  of  grease  and  grit  soaps. 

Then  there  are  many  thousands  of  consumers  scattered  in  the  smaller  towns  and  communities 
embraced  in  Metropolitan  Philadelphia. 

If  you  have  distribution  here  in  Philadelphia,  why  not  make  it  thoroughly  efficient  so  that  it 
yields  you  maximum  returns?  Advertising  in  “The  Bulletin”  will  make  it  possible. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  terri¬ 
tory  by  concentrating  your  advertising  in  the  newspaper  “nearly  everybody  reads” — 

THE  BULLETIN 


ISet  paid  average  circulation 
for  the  six  months  ending  April 
1,  1920,  as  per  U.  S.  Post  Office 
report:  466,732  copies  a  day. 

No  prize,  premium,  coupon  or 
other  artificial  methods  of  stimu¬ 
lating  circulation  have  ever  been 
used  by  The  Bulletin. 


A  single  plant  in 
P  hi  1  a  d  elphia 
turns  out  over 
9,000,000  saws 
annually. 
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WASTED  FORESTS  AND  NEWSPRINT  SHORTAGE 

I 

Germany  Prepares  to  Again  Win  World  Trade  With  Products  From  Her  Well-Kept  Timber  Do¬ 
main — Wood  is  Essential  to  52,000  American  Manufacturers 


WH.\T  is  the  forestry  policy  of  your 
newspaper? 

To  .\merica  and  your  own  business 
well-being  that  is  more  important  than 
the  policy  of  your  newspaper  in  inter¬ 
national  politics — and  strangely  enough 
they  are  interlocked. 

The  present  world  shortage  of  news¬ 
print  should  drive  home  to  every  news¬ 
paper  publisher  and  editor  in  America 
the  necessity  of  a  government  forestry 
policy — not  a  policy  of  a  political  party 
or  a  promised  policy  hidden  in  a  mass 
of  words  which  are  accepted  as  promises 
but  are  merely  the  prattlings  of  poli¬ 
ticians. 

Wood  Pulp  Small  Demand 

It  should  also  be  borne  in  mind  that 
wood  pulp  makes  but  a  small  demand 
on  the  forests.  As  a  matter  of  fact,  it 
does  not  count  in  the  aggregate  of  forest 
consumption.  The  fact  that  there  is  even 
a  shortage  in  it,  however,  should  bring 
us  to  a  realization  of  the  desperate  need 
of  our  nation  for  a  forestry  policy  that 
will  give  back  to  it  a  great  resource 
that  made  us  one  of  the  most  richly  en¬ 
dowed  peoples  of  the  world.  In  this 
same  connection,  let  us  not  forget  that 
newspapers  are  among  the  smallest  users 
of  the  finished  products  made  from  wood 
pulp.  In  1919  the  newspapers  of  the 
United  States,  which  were  compelled  to 
rebuild  their  entire  business  structures 
because  of  the  world  shortage  of  timber, 
consumed  but  22  per  cent  of  the  pulp 
wood  marketed  in  North  .America,  and 
this  in  the  face  of  the  fact  that  pulp 
wood  as  a  unit  makes  but  a  small  and 
unimportant  demand  on  the  forests.  It 
is  therefore  only  by  considering  the  en¬ 
tire  forestry  problem  that  we  can  come 
to  a  full  realization  of  need  for  imme¬ 
diate  action  by  our  government. 

In  other  words,  the  timberland  de¬ 
mands  of  the  press  of  the  country  really 
do  not  count  to  any  great  extent  when 
we  consider  our  national  forest  needs. 
The  demands  of  the  press,  which  loom 
so  large  in  the  publishing  problem  of  to¬ 
day,  are  merely  incidental  to  our  national 
welfare.  Some  time  within  the  next  ten 
years  every  newspaper  publisher  in  this 
country  must  come  to  a  full  realization 
that  his  individual  newsprint  problems 
will  not  and  cannot  be  solved  by  prac¬ 
ticed  conservation  in  the  use  of  print 
paper,  breaking  a  spot  market,  new  mills 
or  changing  paper  trade  channels.  The 
newsprint  problem  is  out  of  the  control 
of  business  as  we  have  known  it  in  the 
past. 

Fifty  years  ago  the  United  States  was 
looked  upon  as  the  richest  endowed  in 
timl)er  resources  of  all  the  nations  of  the 
world.  Twenty-five  years  ago  still  found 
our  inland  streams  jammed  with  great 
logs  — '  runaways  —  with  every  freshet. 
Small  saw’mills  in  valleys  like  the  Ohio 
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Editoki.m,  Note. — This  is  the  first  of  a  series  of  articles  on  the  relation 
of  the  present  neiesprint  shortage  to  forest  depletion  in  the  United  States. 
All  figures  vjere  furnished  by  the  United  States  Forestry  Sendee  or  taken 
from  its  regular  reports. 


lived  from  this  waste  alone  and  boys 
thought  nothing  of  building  bonfires  with 
timber  that  would  have  made  a  home. 

Fifty  years  ago  America  w'as  the  pos¬ 
sessor  of  the  greatest  areas  of  standing 
timber  of  any  nation  in  the  world;  fifty 
years  from  today,  experts  predict,  our 
saw  log  lumber  will  be  gone. 

The  disgraceful  condition  of  one  of 
our  greatest  national  resources — result¬ 
ing  entirely  from  the  lack  of  a  govern¬ 
ment  policy  on  forestry — was  fully  dis¬ 
closed  last  winter  when  the  United' 
States  Senate  adopted  the  Underwood 
resolution  calling  upon  a  friendly  nation 
to  supply  us  freely  from  her  cupboard 
a  thing  that  we  had  had  in  plenty  for 
more  than  a  hundred  years  and  had  ruth¬ 
lessly  wasted. 

Harvesting  a  Hurricane 

There  is  no  use  trying  to  hide  from 
ourselves  the  disagreeable  facts  that  are 
plain  in  the  newsprint  situation,  not  for¬ 
getting  at  all  times  that  newsprint  is 
only  a  straw  that  plainly  shows  which 
way  the  hurricane  is  blowing.  We  cut 
our  forests — cut  them  as  dumb  beasts 
wreck  well-kept  gardens — and  today  we 
stand  at  the  gates  of  other  nations  beg¬ 
ging  in  an  effort  to  secure  an¬ 
other’s  crop  of  the  thing  that  we  could 
have  saved  for  ourselves  if  we  had  har¬ 
vested  it  as  we  do  all  other  things  that 
secure  their  substance  from  the  earth. 

It  is  useless,  however,  to  deal  now 
with  what  we  have  done  in  the  past,  ex¬ 
cept  as  it  will  help  us  in  the  future. 

Because  the  United  States  Government 
has  had  no  established  concrete  policy 
for  the  maintenance  of  our  forestry  re¬ 
sources,  the  following  facts  furnished 
by  the  United  States  Forest  Service 
should  be  brought  to  the  attention  of 
the  .\merican  public  in  a  forcible  man¬ 
ner  : 

The  virgin  forests  of  the  United 
States,  totaling  822,000,000  acres,  have 
now  shrunk  to  one-sixth  of  that  area. 

One-half  the  timber  left  in  the 
United  States  is  in  the  three  Pacific 


coast  states  and  over  61  per  cent  is 
west  of  the  Great  Plains. 

All  classes  of  forest  land  in  the 
I'nited  States  now  aggregate  463,000,- 
000  acres,  and  the  land  remaining,  not 
utilized  for  farming,  contains  approx¬ 
imately  81,0(K),000  board  feet  of  ma¬ 
terial  of  saw  timber  size. 

New  timber  remaining  in  the  United 
States  is  estimated  roughly  at  2,215,- 
0(X),000  board  feet,  one-fourth  of 
which  is  second  growth  of  a  relatively 
inferior  quality. 

There  are  now  consumed  or  de¬ 
stroyed  annually  in  the  United  States. 
56,000,000,000  board  feet  of  material 
of  saw  timber  size.  .At  the  present 
rate  of  consumption  and  without  a 
constructive  policy  of  reforestation, 
authorities  estimate  that  the  timber  re¬ 
serves  of  the  United  States  will  be 
entirely  exhausted  in  from  70  to  100 
years. 

A  $3,000,000,000  Induttry 

Xo  study  of  the  timber  problem  would 
be  complete  without  giving  some  con¬ 
sideration  to  the  effect  of  forest  devas¬ 
tation  on  industry  and  in  this  connection 
every  .American  should  be  taught  by  the 
newspapers  of  the  need,  of  action  by 
States  and  the  Government  as  an  assur¬ 
ance  of  future  prosperity.  The  following 
facts,  from  the  Forestry  Service,  no 
doubt  prove  startling  to  many  persons. 

Of  a  round  total  of  276,000  manu¬ 
facturing  establishments  in  the  United 
States  52.000  are  dependent  for  their 
continued  operation,  either  wholly  or 
in  part,  upon  the  outi)ut  o'!  raw  ma¬ 
terial  from  the  forests. 

Our  forests  are  the  basis -of  an  in¬ 
dustry  in  which  $3,000,000,000  is  in¬ 
vested. 

The  Lake  States  that  were  a  few 
years  ago  the  possessors  of  the  great¬ 
est  white  pine  forests  in  America  to¬ 
day  spend  $6,000,000  a  year  in  freight 
bills  to  impf)rt  timlier. 

New  England,  with  $300,000,000  in¬ 
vested  in  wood  and  forestry’  industries 


THAT  ISO  INJUSTICE  WILL  BE  DONE 

The  inside  story  of  the  Inter-Church  World  report  announced  as 
leading  feature  for  this  week’s  issue  of  Editor  &•  Publisher  has  been 
deferred  because  some  of  the  fads  have  been  questioned  and  more 
time  is  necessary  to  verify  and  investigate.  .  _ 


that  employ  90,000  wage-earners,  was 
self-supporting  in  lumber  twenty  years 
ago,  but  now  imports  one-third  of  the 
amount  used. 

In  the  South,  the  bulk  of  the  orig¬ 
inal  supplies  of  yellow  pine  will  be 
gone  within  ten  years  and  within 
seven  years  3,000  of  the  industries  of 
the  Southern  States  will  be  compelled 
to  go  out  of  existence  or  imi>ort  the 
timl)er  necessary  to  their  operation. 

It  is  not  a  proud  word  picture  that 
we  can  i>aint  of  the  great  forests  of 
.America  that  have  been  neglected  and 
wasted.  Experts  predict  that  our  saw- 
log  timber  will  be  gone  in  fifty  years. 
We  are  consuming  luml)er  three  times 
as  fast  as  our  forests  are  producing  it 
and  fire  destroys  over  $20,000,000  worth 
of  timber  every  year  and  kills  reproduc¬ 
tion  on  thousands  of  acres  of  forest  land. 

The  very  life  of  an  independent  press 
as  we  know  it  in  .America  has  been  en¬ 
dangered  by  forest  depletion. 

In  this  connection  it  is  well  to  consider 
the  part  that  the  products  of  timber 
play  in  international  affairs. 

For  fifty  years  Germany  has  been 
pointed  to  as  one  of  the  nations  with  a 
real  government  policy  of  forest  con¬ 
servation.  The  manner  in  which  her  for¬ 
ests  were  kept  up  prior  to  the  war  was 
one  of  the  marvels  to  men  of  other  na¬ 
tions  interested  in  the  subject.  There  it 
every  indication  now  that  those  well- 
nursed  forests  are  going  to  be  Germany’s 
trade  salvation  for  the  next  twenty  years. 
The  world  shortage  of  timlx-r  is  so  pro¬ 
nounced  that  we  are  going  to  beg,  with 
other  nations,  for  a  chance  to  secure  a 
part  of  what  she  has  stored  up  during 
the  years,  while  other  nations,  and  es¬ 
pecially  this  nation,  wasted. 

Germany  Re-enters  Field 

This  month  the  first  shipment  of  news¬ 
print  from  Germany  to  the  United  States 
will  reach  Xew  York.  It  will  be  fol¬ 
lowed  quickly  by  other  shipments.  This 
single  product  of  the  forests  is  going  to 
be  used  to  establish  a  cotton-buying 
credit  in  the  United  States — the  first  step 
in  trade  resumption  on  a  large  scale. 

Canada’s  one  hope  of  balancing  her 
credits  with  the  United  States  lies  in  her 
forcst.s  and  she  is  using  them  to  the  ut¬ 
most.  The  morale  of  the  people  of  the 
I’nited  States  is  more  dependent  upon 
the  daily  tiewspapers  of  this  country  than 
upon  any  other  agency  in  our  national 
life.  Nevertheless  only  one-third  of  the 
newspapers  issued  in  1919  were  printed 
on  the  product  of  American  forests. 

On  a  recent  visit  to  several  Canadian 
cities,  the  loss  that  our  government  will 
suffer  as  a  result  of  this  new  condition 
was  brought  home  in  no  uncertain  way. 
Among  newspa[>er  men  -especially — the 
molders  of  Canadian  opinion — I  heard 
many  complaining  because  it  was  no 
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loiifier  possible  to  buy  a  certain  well- 
■kiiown  American  weekly  in  Canada  l>c- 
cause  of  the  coiniitions  prevailing  in  the 
wood  pulp  market.  It  so  happens  that 
this  ]>ublication  stands  for  the  best  in 
•American  life.  Its  thoughts  are  clean 
and  its  .\merican  ideals  are  high.  With 
every  friend  that  it  made  it  sowed  the 
seeds  nece-sary  to  the  maintenance  of 
friendly  relations  between  the  United 
States  and  neighboring  nations.  It  was 
looked  111)011  as  a  friend  and  was  trusted 
as  such,  tliere  can  be  no  doubt,  for 
Canadians  'Wear  at  their  loss.  That  sin¬ 
gle  agency  was  weekly  welding  the 
friendship  of  (  aiiada  aiul  the  United- 
States.  That  agency  is  gone  liecause 
our  fore'ts  an  gone  and  the  loss  is  ours 
more  tlian  it  i'  Canada’s. 

Timber  i*  playing  an  all-important  part 
in  international  affairs  and  the  (|uicker 
that  we  realize  it  the  better.  To  secure 
siifticient  timlier  for  our  own  neefis  is 
•  me  of  the  biggest  world  problems  that 
we  ba\e  iK'fore  iis  today. 

I'roiii  a  newspaper  standpoint  tlie  for¬ 
estry  conditions  existing  in  .\merica  to¬ 
day  are  appalling.  Only  3  per  cent  of 
the  entire  timber  cut  of  the  country  goes 
into  iitilp  wood  and  only  22  per  celil  of 
the  woodimlp  goes  into  newsprint;  nev- 
ertheles'  newsprint  is  the  most  vital 
problem  the  American  ptiblislier  must 
.s(d\e.  It'  advance  to  the  forefront  has 
been  rapid.  Ten  years  ago  the  United 
States  proiliiced  its  entire  sttp))ly  of 
wood  pulp:  toflay  it  is  importing  two- 
thirds  of  its  supply.  Ten  years  ago 
newsprint  was  about  the  cheapest  thing 
that  went  into  tlie  making  of  a  daily 
newspaiK-r  and.  like  all  other  forest 
products,  it  i'  today  one  of  the  most 
expensive. 

Thi'  i',  however,  in  no  sense  a  defense 
of  the  present  high  prices  that  are  l>eing 
demanded  for  newsprint.  It  is  a  big 
ipiestion  whether  any  of  the  prices  de¬ 
manded  at  the  present  time  are  iitstilied. 
Some  experts  who  have  gone  into  the 
sni),iect  thoroughly  believe  that  evc-n  in 
the  face  of  present  high  f)perating  costs 
news|)rint  can  be  manufactured  and  sold 
for  a  jtrofit  at  $7.s  a  ton.  .'strength  is 
added  to  this  iK-lief  by  tile  linancial 
Statements  of  large  manufacturers  tliat 
show  a  2.S  per  cent  earning  on  common 
stock  for  191^1-1020. 

I’ut  one  thing  that  we  must  remember 
in  tlie  I'nited  States  is  that  with  the 
passing  of  the  .\merican  forests  tlie  right 
to  fix  jirices  has  jiassed  into  the  hands 
of  others,  no  matter  whether  the  manu¬ 
facturing  mill'  are  owned  by  .American 
capital  or  not. 

(7i)  hi'  ioiitiiiucii  iit’.vl  iCi't'k) 

ADVERTISING  BAN  ON  “REDS” 

Philadelphian*  Suggest  Hitting  Radical 
Papers  hy  Cutting  Income 

Pjtit.  ADKi.nui.t. — Organization  in  this 
country  of  an  American  .\dvertising  .As- 
sf)ciation  i'  suggestcri  by  the  Manufac¬ 
turers’  Club  of  Philadelphia  as  a  method 
of  inducing  national  advertisers  to  with- 
<lraw  their  support  of  magazines  and 
newspaiK-rs  that  lean  toward  “sovietism, 
sf)cialisni  or  bolshevism”  in  their  edi¬ 
torial  dejiartments.  The  Manufacturers’ 
Club  is  made  iij)  of  Philadelphia’s  prcim- 
iiient  industrial  heads,  many  of  whom 
spend  hundreds  of  thousands  of  dollars 
each  year  for  advertising. 

“Why  should  the  business  man  or  the 
banker,  or  any  thorough-going  .\meri- 
can  who  has  love  for  the  institutions  of 
the  United  States,  give  advertising  to 
publications  which  are  directly  antago- 
jiistic  to  our  institutions,  to  jiroiierty 
rights  and  to  the  business  man  himself?” 
asks  the  club  in  a  statement  just  issued, 
in  which  it  fosters  the  establi.shment  of 
a  new  advertising  association. 

“If  we  are  to  feed  sficialism  by  ad 


vertising,  then  if  socialism  liecomes  a 
power  and  a  serious  menace,  it  is  our 
own  fault.  The  m-llions  and  hundreds 
of  millions  of  dollars  s])ent  in  advertis¬ 
ing  should  be  utilized  to  jiromote  .Amer¬ 
icanism.  and  not  used  to  promote  the 
jirosperity  of  sheets  devoted  to  sovietism, 
radicalism,  the  promotion  of  unrest  and 
the  destruction  of  jiroiierty  and  proiH-rty 
rights. 

“It  is  absolutely  a  fact  that  some  of 
our  sf)cialistic  sheets  are  sui)i)orted  by 
advertising  from  reputable  .American 
concerns,  and  numbered  among  the  sub¬ 
scribers  to  these  sheets  are  men  who 
would  repudiate  instantly  the  idea  that 
they  subscrilK'd  to  the  principles  enun- 
i-iated  in  the  news  titid  editorial  articles 
of  these  publications.” 

It  is  suggested  that  the  proposed 
.\merican  .Xssociation  place  the  stamp  of 
.\mericanism  upon  magazines  and  news- 
pajiers  and  that  .American  advertisers  use 
space  only  in  such  publications  which 
bear  that  .\merican  stamj). 

PLAN  PAPER  MILL  IN  SOUTH 

New  York  Firm  Asks  Publishers  to  Sup¬ 
ply  Waste  as  Raw  Material 

The  .Morris  Commercial  Corporation, 
with  offices  at  29  Rroadway,  New  York, 
is  circularizing  .Southern  publishers, 
asking  for  their  supivirt  in  the  estab¬ 
lishment  of  a  newsprint  mill  at  an  ad¬ 
vantageous  location  in  the  South. 

It  is  stated  that  the  corporation  is 
making  a  survey  of  available  waste 
I)aiK*r  that  can  be  re-worked  into  news¬ 
print  and  publishers  are  asked  to  state 
how  much  waste  paper  they  can  furnish 
weekly.  Rest  market  iirices  will  be  of¬ 
fered  for  the  waste  paper  and  news¬ 
print  paper  will  be  furnished  at  com¬ 
petitive  prices  to  those  supplying  the 
raw  material. 

Visitor  from  Australia 

.\lfred  1. angler,  governing  director  of 
the  West  .Xustralian  Xewsiiaper  Com¬ 
pany.  Ltd.,  I’erih,  XX'est  .Xustralia.  is  in 
Xew  X'ork.  at  the  Hotel  Rillmore,  for  a 
few  days.  He  was  one  of  the  delegates 
to  the  Imperial  Press  Conference  in 
Canaria.  aiuI  is  now  on  his  way  home 
from  the  trans-continentaV  Canadian  tour 
just  completefl  hy  that  organization. 
Mr.  l.angler  is  interested  in  obtaining 
news  print  aiul  other  ))ublishing  sup¬ 
plies. 


Commonwealth,  Fond  du  Lac  Reporter, 
h'ort  Madison  (la.)  Evening  Democrat, 
Harrisburg  (Pa.)  Patriot  and  the  Eve¬ 
ning  News,  Harrisburg  Telegraph, 
Jamestown  (X.  A'.)  Evening  Journal, 
j'amestown  Morning  Post,  Oshkosh 
(Wis. )  Daily  Xorthwestern,  San  Diego 
(Cal.)  Sun,  San  Diego  Ibiion-Tribune, 
Warren  (Pa.)  Evening  Times. 

To  Advertise  South  Africa 

The  I’arliament  of  the  Union  of 
South  .Africa  has  recently  authorized 
an  appropriation  of  f3.s,(XJ0  for  an  ad¬ 
vertising  cam])aign  to  call  attention  to 
the  attractiveness  and  resources  of 
South  .Xfrica.  It  is  Iiojied  that  the 
amount  to  be  approiiriatcd  by  Parlia¬ 
ment  will  be  su])i)leniented  by  £15,000 
to  be  contributed  by  municipalities. 

Fort  Worth  Record  Sued 

h'oKT  WoKTtt,  Tex. — .Suit  for  $1(X).000 
was  tiled  July  31  against  the  Fort  Worth 
Record  by  Josejih  W.  Railey,  candidate 
for  the  Democratic  ( iubernatorial  nomi¬ 
nation,  who  alleges  that  the  Record  in 
.April  iniblished  false,  slanderous  and 
malicious  matter  in  regard  to  his  al¬ 
leged  connection  with  the  intere'^ts  op¬ 
posed  to  prohibition. 

Caledonia  Papers  Merged 

lli  KK.M.o.  -The  Caledonia  (X.  A’.) 

-Advertiser  and  the  Caledonia  Era  have 
been  merged  as  the  .Caledonia  .Adver¬ 
tiser-Era.  This  is  the  fourih  reduction 
of  the  number  of  newsjiapers  in  Living¬ 
ston  county  within  si.x  years. 

Ad  Rates  Raised  27.3  Per  Cent 

Johnstown'.  Pa. — 'I'lie  Tribune  has 
raised  its  advertising  rate  27.3  per  cent 
to  $1  an  inch  transient  and  7  cents  a 
line  t1at  on  contracts.  The  new  card  is 
effective  October  1,  1920. 

West  Chester  News  Raises  Price 

Wkst  Chkstkr.  Pa. — The  Daily  Local 
Xews  has  raised  its  price  from  1  cent  to 
2  cents  a  copy  and  from  $3..sfl  a  year  to 
$(),  and  other  subscription  rates  are  in¬ 
creased  projKirtioiiatcly. 

Missouri  School  in  12th  Year 

CoLUMiii.N,  Mo. — The  twelfth  year  of 
the  school  of  journalism  at  the  Uni¬ 
versity  of  Missouri  opens  August  30. 
Dean  Waltef  F?.  Williams,  founder  of 
the  school,  will  be  in  charge. 


A.  B.  C.  Reports  Issued  German  Publisher  Dead 

Reports  have  been  issued  by  the  .Audit  Rkki.in. —  Rudolph  Mosse,  publisher  of 

Rureau  of  Circulations  on  the  following  the  Tageblatt,  \b)lks-Zeitung  and  the 
daily  newspaiiers:  East  Liverpool  Morgen  Zeitung,  and  founder  of  the 
(Ohio)  Evening  Review.  East  Liveri>ool  Mosse  .Xdvertisiiig  .Xgency,  died  here 
Morning  Tribune,  b'ond  du  Lac  (Wis.)  .September  8. 


SKI-TKMr.r.K 

1.M3 — 'ryj'otliot.T  of  America  34tli 
atinital  convention,  St.  I,ouis. 

1 4  — Soutlieastern  ('irciilation  Manajfors*  As¬ 

sociation  convention,  C'ttlumbus,  (la. 
Out'loor  Advertising  Associa^on  con¬ 
vention.  ('levelaiul. 

15  .\nierican  Press  Humorists’  Association 

eonvention  (»n  Mis'^issippi  Ui\er. 
Xtrtlurn  Xew  ^'orl^•  Division  American 
Pulfi  \  I’afier  Mill  Suiierintendc  nts’ 
.'•stciation  Convention,  <dens  Falls, 
X  V.  * 

16-18 — Mi'-sonri  Press  Assi»ciation  convention, 
St.  1. finis. 

1/  Amlit  I’ureaii  of  Circulation  Directors* 
nuetiny.  Torontfi. 

1  T-l  8 —  Maine  Press  Association  conventi(>n,* 
Panj^or. 

Advertisin^r  Managers*  (dtincil  of  Motor 
and  Accessory  Manufacturers’  Associa¬ 
tion.  (  levelntnl. 

2^i — Associated  Xewsi'aper  eilitorial  advisory 
committee,  meeting,  ('hicaifo. 

JO-25 — Xatienal  (Iienitcal  Kxiiovition,  Grand 
Central  Palace.  Xew  York. 

21  A  A.  C.  \N’  Xational  (\immittee  meets, 
Cnion  !  eaptie  ('htb.  (  bicaKo. 

T'.  S.  Publisbecs’  Xewsprint  Consorva- 
ti  n  I  eajfue  annual  meeting.  Hotel  Penn- 
svlvania.  Xew  Yfirk. 

Publishers*  Ibiyinjr  ('orporation  stock- 


botders’  meeting,  I  lotcl  Pennsylvania, 
Xew  York. 

22 — A,  .\.  y.  \V.  Kxecutive  Committee 
im-ets,  (  hicago. 

22-2.1  Iowa  -\ssociated  Aflvertisinj?  Clubs  con¬ 
vention.  Des  Moines. 

27-30 — Xational  Association  Advertising 

Specialtv  Manufacturers’  convention, 
Hf  tel  Sbermati,  (’liicaRO. 

iHTiinVM 

International  Printim;  Pressmen’s  and 
.\ssistants'  I’nion  of  Xortb  America 
m»*«tinc.  Pressmen’s  lUime,  Tenn. 

4 — Ohio  Select  l.i'-t  meetinit,  Clevelaml. 

IJ  Si'binx  Club  fpenitifc*  flintier  of  season, 
W’ablorf-.Xstnria,  Xew  York. 

l.’-14 — American  Assfciation  of  Advertising 
Agencies  atinual  convention.  CbicaRo. 

M  15'  Auflit  Pureau  fif  (‘irculatifin  annual  con¬ 
vention,  (’bicago. 

10-20  -Xiw  York  State  ('iretdation  Manapers* 
As'*oci.'itifin  fall  niettin^,  Rochester. 

20 — X»*w  K.nwdanfl  .Assfciation  of  Circula¬ 
tion  Mana^rers’  ineetinjf.  Ilartfonl.  Conn. 
Interstate  ('irculatif  n  Managers’  .\sso- 
eiatifin  meetinp.  Hotel  Adeipbi,  Pliila- 
dflpliia.  Pa 

20  22  .\s«f»riatef!  P*usines«  |*apers  annual  con¬ 
vention.  Xew  York. 

2-29  Itirect  Mail  .\dvertisers’  Association 
cfinvention.  Detroit. 


PLEDGE  $250,000  FUND 
FOR  VIGILANCE 

Better  Business  Bureau  Managers  in 

Convention  at  Chicago  Will 
Vigorously  Support  National 
Work 

(/).v  Teloirapli  to  K.ditdr  &•  I’vblisiif.k  ) 

Lni)i.\x.\i-<;i.is,  Scpi.  8. — Undivided 
.support  of  tweuty-llvc  active  better  bu.si- 
iiess  bureaus  of  tlic  country  was  pledged 
to  a  campaign  for  enlarged  vigilance 
work  by  the  .Xssociated  .Xdverli>inj; 
Clubs  of  the  World  at  a  three-day  (  on- 
ference  held  in  Chicago,  Scplember  1-3. 
Tile  plan  for  enlarged  work  include.s  a 
$2.50.(KK)  national  vigilance  fund. 

Merle  .Sideiier,  cliairnian,  who  is 
spending 'llie  summer  in  iiorthcrii  Mich¬ 
igan  on  account  of  liay  fever,  made  the 
trip  to  Chicago  specially  for  the  meet¬ 
ing.  Mr.  Sideiier  is  very  entluisiastic 
about  the  meeting  and  predicts  doubling 
of  the  bureaus  witliiu  this  year. 

The  Conference  felt  that  the  $2.50,000 
national  fund  was  iiecessarj-  to  give 
tlieui  prestige  and  hacking  in  local  work. 
Manager.^  from  better  husiiiess  bureaus 
from  Sail  b'raiicisco  to  Roston  were 
pre.sent.  Mr.  Sideiier  presided  :it  the 
Conference.  W.  P.  (ireeii,  R.  II.  Lee. 
II.  J.  Kenner  and  P.  S.  I'lorea  were 
Iireseiit  from  the  Xew  X'ork  liead(|uar- 
lers. 

•Assoeitited  -Xdvertisiiig  Ciuli  meetings 
were  held  at  tlie  Hotel  Sisson  and  the 
Conference  was  one  of  real  work  and 
much  accoiiijilishment.  The  scope  of 
work  that  should  he  atteniiited  ])y  the 
hureaus  was  discussed  hy  G.  1'.  Olwiii, 
manager  of  the  Indianapolis  better  husi¬ 
iiess  hureau,  and  l-'.d.  Green,  of  the 
(rieveland  Rctter  Rusitiess  Commission, 
talked  on  finaiiciiig  a  hureau.  George 
Laiiglaiid.  .Mimieaixdis,  discussed  tricks 
of  evaders  of  “hlue-sky”  laws.  Al-ch 
time  of  the  Conference  was  spent  in 
discussing  trademarks  and  trade  names 
and  how  to  hc't  handle  different  offend¬ 
ers  against  clean  advertising  practices. 
Mr.  Green  announced  tliaj  there  are  ten 
hureaus  now  in  process  of  formation. 

Retter  Inisiness  hureau  managers  un¬ 
officially  decided  to  enter  tlie  politics  of 
the  .Associated  .Advertising  Clubs  to  sec 
that  vice-presidents  elected  in  future  are 
favorable  to  vigilance  work.  .Accordiii.c 
to  some  managers  interviewed  sonic 
vice-j)rcsideiits  have  not  been  active 
enough  in  that  Hue. 

It  was  decided  to  hold  the  next  ('oii- 
ference  of  the  Xational  X’igilance  Coiii- 
mitee  in  Chicago  in  b'chruary,  1921,  the 
exact  date  to  he  determined  later. 

K.  C.  Journal  Names  Special 

K.\ns.\s  City. — The  Journal  has  aj)- 
poiiited  Pruddeu,  King  &  Prudden.  Xew 
X'ork,  Chicago  and  Rostoii,  as  national 
advertising  representatives.  Included  in 
the  appointment  are  the  Kansas  City 
Weekly  Journal  and  Missouri  and  Kan¬ 
sas  Farmer. 


More  Radios  for  Mexico 

The  Mexican  Government  plans  in  in¬ 
stall  immediately  .30  new  wireless  sta¬ 
tions.  The  approximate  cost  will  be 
500,000  iM'sos.  Tbe  normal  value  of  a 
peso  is  $0,498. 


S.  M.  Goldberg  Moves 

.S  M.  Cioldborg,  pnblisbers’  representa-  ,j 
live,  lias  moved  to  .56  West  45th  street.  ^ 
Xew  X'ork. 


Old  Vincennes  Weekly  Discontinued 

X'lNfF.NNES,  Ind.  —  The  Vincennes 
Weekly  Commercial,  jinblished  for  forty- 
one  years.  w;is  discontinued  recently. 
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MANY  EMPIRE  EDITORS 
TO  VISIT  U.  S. 


New  York,  Chicago  and  San  Francisco 
Goals  of  Imperial  Press  Delegates  as 
Party  Returns  East  at  Close 
of  Tour 


(«.v  Tclciirafli  to  Kditor  &  Publisher) 
Toronto,  Sept.  9. — A  Iarf;c  number  of 
the  newspaper  men  from  scattered  Brit¬ 
ish  countries  who  attended  the  second 
Imperial  Press  Conference  in  Canada 
are  liy  tliis  time  in  the  United  States  on 
visit.  With  only  a  few  days  left  of  the 
official  tour  of  Canada,  delegates  are 
dropping  off  and  taking  trains  for  Xew 
York  and  Chicago  to  hobnoh  with  their 
confreres  in  the  United  Slates  before 
returning  home.  Last  night  John  Glen- 
dinning,  of  the  Derry  (Ireland)  Stand¬ 
ard,  and  James  Henderson,  of  the  Bel¬ 
fast  News-Letter,  left  Toronto  for 
Xew  't’ork,  Boston,  Chicago,  etc.,  by 
easy  stages. 

P.  J.  Hooper,  famous  editor  of  the 
Dublin  Freeman's  Journal,  had  to  post¬ 
pone  his  departure  for  Chicago  on  ac¬ 
count  of  ill  health,  but  hopes  to  leave 
for  New  York  and  Chicago  in  a  few 
days.  1).  XI.  Ollemans  and  Janies  Alis- 
ter,  of  South  Africa,  have  been  in  the 
.'states  during  the  past  week,  along  with 
.Mfred  Langler,  proprietor  of  several 
p:i|)ers  on  the  other  side  of  the  world 
in  Perth,  Western  .\uslralia. 

Lord  .\psley,  youthful  representative 
of  the  Xlorning  Post,  goes  to  New 
X'ork  in  a  few  days.  Mr.  and  Mrs.  W. 
1.  Penn,  of  the  Taranaki  Herald,  New 
Plymouth,  N.  Z.,  will  he  in  New  York 
next  week,  prejiaratory  to  crossing  the 
continent  on  the  Ihiited  States  side, 
sailing  from  San  Francisco  for  home. 

Hon.  Arthur  amt  Mrs.  Lovekin  are 
now  in  San  Francisco,  whence  they  will 
also  sail  back  to  Australia. 

.\s  the  tour  draws  to  a  close  it  can 
he  reviewed  as  the  greatest  news|)aper 
venture  of  its  kind.  The  Conference 
has  been  hailed  as  the  event  most  likely 
to  produce  for  Canada  recognition  else¬ 
where,  the  investment  of  foreign  capital 
needed  to  develop  natural  resources, 
and  the  inlliix  of  new  colonists  so  much 
desired.  No  group  of  men  were  ever 
greeted  with  so  much  interest,  nor  en¬ 
tertained  so  lavishly.  The  Canadian 
jiress  committee  succeeded  in  their  plans 
so  well  that  the  Conference  and  the  big 
party  of  travellers  under  their  care 
have  travelled  over  eight  thousand  miles 
of  railway  and  several  thousand  more 
by  motor  car  without  a  hitch  in  the  ar¬ 
rangements,  without  leaving  a  man  be¬ 
hind  ,'\nywhere  and  without  hearing  a 
grouch. 

ii  The  personality  and  genius  of  the 
|l  chairman  of  the  party.  Viscount  Bnrn- 
p  ham,  is  responsible  for  miteh  of  the 
I  success  of  the  Conference  and  tour. 
I  Apart  from  the  respect  due  him  for  the 
i  high  position  he  has  attained  in  Ifnglish 
i  public  life,  the  jieculiar  (lualilications  he 

«has  brought  to  the  chairmanshii)  of  the 
Conference  has  won  him  umiualilied 
success  in  that  post.  He  has  jiresided 
at  the  numerous  functions  over  his  fel¬ 
low  newspaper  man  with  admirable  tact, 
i  firm,  kindly,  genial. 

One  interlude  in  the  tour  illustrate; 
his  manner.  In  a  little  town  in  the  re¬ 
mote  West,  one  of  the  townsiieople  ui- 
troduced  himself  as  from  one  of  the 
London  boroughs. 

“Glad  to  meet  you,"  said  Lord  Burn¬ 
ham.  "I  used  to  repre.sent  that  borough 
in  Parliament."  .-\sked  who  he  was. 
I-ord  Burnham  promptly  replied : 
“Harry  Lawson."  his  family  name  and 
the  one  he  bore  at  that  time.  His 
qitC'tioner  was  delighted,  voted  for  him 


in  the  old  days,  of  course,  and  that  sort 
of  thing. 

"That’s  very  good  of  you,”  said  His 
Lordship.  “I  want  you  to  meet  Mrs. 
Lawson."  he  continued,  as  they  ap¬ 
proached  Lady  Burnham.  It  was  un¬ 
conventional,  but  he  saved  a  lot  of  ex¬ 
planations  of  his  rapid  rise  in  public 
affairs,  and  the  awkwardness  which 
must  have  attended  explanations. 


NEW  WAGE  OFFER  TO  DRIVERS 


Publishers  Would  Increase  Scale  $6-$8 
and  Offer  Arbitration 

Conferences  between  the  Publishers’ 
.Association  of  New  York  City  and  the 
Newspaper  and  Mail  Deliverers'  Union 
continued  this  week,  both  parties  pre¬ 
senting  new  propositions.  In  reply  to 
the  union’s  demand  for  an  increase  of 
$10  a  week  for  all  members,  the  iiub- 
lishers  offered  the  following  additions 
to  the  iiresent  scale : 

$()  a  week  to  day  carriers,  drivers, 
and  door  men,  making  wages  $36. 

$8  a  week  to  day  route  men,  chauf¬ 
feurs  and  window  men,  bringing  scale 
to  $40. 

$8  a  week  to  night  carriers,  drivers 
and  floormen,  bringing  scale  to  $39. 

$8  a  week  to  night  route  men,  ehauf- 
feitrs  and  window  men,  making  scale  $40. 

.Arbitration  of  till  (|Uestion.s  is  offered 
by  the  intblishers  if  the  union  linds  their 
offer  unsatisfactory.  Trial  of  the  pub¬ 
lishers'  offered  scale  for  a  period  of  six 
months  was  advised  at  a  joint  meeting 
by  reiiresentatives  of  the  association,  in 
order  that  employers  may  lind  out  what 
the  new  scale>  will  cost  them  and  that 
the  union  members  m;iy  be  able  to  get 
a  definite  line  on  how  the  scale  will  af¬ 
fect  their  income.  The  union  answer  is 
exjieeted  to  be  given  at  its  meeting  next 
Tuesday. 


CONSOLIDATED  TO  OPEN 
NEW  YORK  OFFICE 

Lawrence  Perry,  New  York  Evening 
Post  Sport  Expert,  Takes  Charge 
Oct.  1 — New  Departmental 
Scheme 


(.By  Telcgrath  to  Kditor  &  Publisher) 

AY.vsiii.ngto.x,  D.  C.,  Sejit.  8. — Law¬ 
rence  Perry,  for  many  years  a  member 
of  the  staff  of  the  New  York  Ifvening 
Post,  and  known  especially  for  his  arti¬ 
cles  on  amateur  sports  and  kindred  sub¬ 
jects,  will  take  clnirge  of  the  Eastern 
headiiuarters  of  the  Consolidated  Press 
.Association  (David  Lawrence.  Inc.), 
when  the  .Association  opens  its  New 
York  office  October  1.  .At  this  time  the 
Consolidated  Press  will  effect  a  depart¬ 
mental  organization  of  the  business  to 
take  care  of  this  expansion  and  the  ad¬ 
dition  a  number  of  new  features. 

The  opening  of  an  b'.astern  office  fol¬ 
lows  the  establishment  of  a  headipiar- 
ters  for  the  West  in  Chicago  under  the 
direction  of  Horace  Kpes,  former  mem¬ 
ber  of  the  staff  of  the  .Associated  Press, 
as  well  as  a  Paris  buretiu  under  the  di¬ 
rection  of  AA’.  .A.  Bird,  lA'. 

The  three  departments  of  the  extend¬ 
ed  service  will  be ;  Editorial,  under  the 
personal  suiiervision  of  David  Law¬ 
rence;  Sales,  under  A\’.  E.  A’elverton,  at 
present  syndicate  manager  of  the  Harris 
X:  Ewing  News  Service;  Traffic,  under 
Thomas  McBreen,  formerly  night  traf¬ 
fic  manager  of  the  .Associated  Press 
New  York  office. 

The  three  departments  will  be  co¬ 
ordinated  under  Robert  B.  McLean, 
business  manager. 

Lawrence  Perry,  who  is  generally  ac¬ 
cepted  as  an  authority  on  many  branches 
of  sjiorl,  brings  to  the  service  a  new 


feature  based  on  this  subject.  AA'alter 
Cami),  football  e.xpert,  has  been  secured 
to  write  his  specialty  e.xclu'sively  for  the 
Consolidated. 

The  Consolidated  Press  .Association 
will  now  furnish,  including  the  new  fea¬ 
tures,  the  foreign  cables  of  the  Chicago 
Dtiily  News,  from  their  twenty-four 
correspondents ;  sports  by  Perry  and 
Camp;  the  Wall  Street  articles  of 
Stuart  P.  AA'est,  financial  editor  of  the 
New  A'ork  Globe;  the  daily  political 
dispatches  of  David  Lawrence ;  the  busi¬ 
ness  stories  of  Harden  Colfax;  articles 
on  international  relations,  by  AA’illiatn 
T.  Ellis;  “Buck’s"  humor  column;  spur 
cial  market  features,  and  Bert  St.  Clair’s 
“Folks  and  Things  .Around  AA'ashiug- 
ton.'’  In  addition  to  these  is  a  daily 
editorial  digest  of  .American  pre.Ss  com¬ 
ment,  combined  with  a  digest  of  foreign 
comment,  compiled  under  the  direction 
of  the  Paris  bureau. 

Whitacre’s  Weekly  Becomes  Daily 

OM.\it.\. — H.  J.  Whitacre.  editor  of 
the  Ulysses  (Neb  )  Sun  and  the  Seward 
County  Tribune,  has  put  modern  er|uip- 
ment  in  his  Seward  plant,  and  will  con¬ 
vert  the  weekly  Tribune  into  ;i  daily 
afternoon  publication,  with  leaseil  wire. 

In  New  Home  on  42nd  Anniversary 

.Skw.xku,  Neb. —  F..  If.  Bet/er.  who  has 
just  c(.)mpleted  his  forty-second  year  as 
editor  of  the  Blue  A'alley  Blade,  cele¬ 
brated  the  tmniversary  by  mo\ing  into 
a  new  building  to  be  used  for  his  pub- 
li>hiug  business  exclusively.  He  holds 
the  Nebraska  record  for  continuous  ser¬ 
vice  on  one  paper. 

New  Press  for  Olean  Times 

()i,F..\N,  N.  A'. — The  Times  has  in¬ 
stalled  a  32-page  Duplex  tubular  press 
and  is  printing  an  8-columu  page. 


years  ago,  and  then  the  Prince  of  Wales 
was  initiated  as  Chief  by  three  different 
Indian  tribes  in  Canada.  The  Sfoney 
Indians  called  the  Prince  of  Wales  Chief 
Morning  Star;  the  Bloods  named  him 
Chief  Big  Mountain,  and  he  is  hailed 
by  the  six  tribes  of  the  Iroiptois  by  the 
resounding  title  of  Dawn  of  the  Morn¬ 
ing. 


Lord  Burnham  Made  Chief  Nat-o-Sapi  by  Blackfeet  Indians 


B\  Courtesy  of  the  Canadian  Bacitic  Railway. 

■ylSCOUNT  BURNHAM,  Big  Chief 
’  of  the  Imperial  Press  Conference,  is 
now  Big  Chief  of  the  Blackfeet  tribe  as 
well.  He  was  given  the  title  of  Chief 
.\at-o-Sapi  (meaning  Old  Sun)  at 
Glcichen,  .Alberta.  The  initiation  cere¬ 
monial  was  conducted  by  Yellow  Hor.se, 
Chief  of  all  the  Blackfeet.  Nearly  a 
thousand  members  of  this  tribe  are  still 


residents,  of  Canada.  When  Lord  Burn¬ 
ham  was  made  a  chief.  Lady  Burnham 
was  given  the  head-dress  of  the  chief,  a 
beaded  buckskin  jacket  and  beautifully 
decorated  gauntlets  by  the  women  of  the 
Blackfeet  tribe.  The  Duke  of  Con- 
naugbt,  then  governor-general  of  Can¬ 
ada.  was  made  Great  Mountain  Chief 
by  the  Stoney  Indians  of  Banff  a  few 


8 
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PAPER  MARKET  EASIER, 
TUFFORD  SAYS 


National  Newsprint  Distribution  Com¬ 
mittee  Has  Few  Calls  for  Help 
During  August — Brokers  Have 
Full  Supply 


(Spefial  to  Editor  &  Publisher) 

Clinton,  la. — While  the  activities  of 
the  National  Newsprint  EHstribution 
Committee  continue  from  the  office  of 
Wil  V.  Tufford,  its  chairman,  here,  the 
tonnage  delivered  has  not  been  as  great 
as  was  expected,  the  committee  reports, 
although  a  number  of  papers  have  been 
saved  from  susiiension  by  the  commit¬ 
tee’s  efforts.  Calls  for  paper  have  les¬ 
sened  considerably  during  the  latter  part 
of  August,  the  committee  says,  a  fact 
which  indicates  a  possible  easing-up  of 
print  conditions.  Most  calls  have  come 
from  the  Southeast  and  from  Indiana 
and  Illinois. 

Regret  is  expressed  by  the  committee 
that  some  publishers,  unmindful  of  the 
sacrifice  of  tonnage,  and  consequently  of 
business,  made  by  some  contributors  of 
the  committee’s  paper,  have  made  strong 
efforts  to  get  aid  from  the  committee 
when  they  were  well  supplied  them¬ 
selves.  Other  publishers  well  supplied 
with  newsprint  have  appealed  for  spe¬ 
cial  sized  paper  in  order  to  get  out 
special  editions  or  run  extra  pages.  The 
committee  also  deplores  the  poor  rec¬ 
ords  kept  by  some  newspapers,  whose 
statistics  on  consumption  of  print  paper 
and  number  of  i>ages  used  varied  with 
every  application  they  made  for  an  allot¬ 
ment  of  the  committee’s  tonnage. 

It  has  always  been  possible  to  secure 
a  supply  from  brokers  during  the  past 
two  months  at  top  prices,  the  committee 
declares,  and  it  mentions  that  one  broket 
could  deliver  standard-sized  paper  on 
three  days’  notice  at  half  a  cent  above 
the  spot  market  price. 

Co-operation  by  the  mills  from  which 
the  committee  is  procuring  its  tonnage, 
in  assuring  distribution  and  rapid  rail¬ 
road  delivery,  is  praised  and  any  news¬ 
paper  needing  print  paper  is  requested 
to  address  the  member  of  the  comm  ttee 
in  whose  district  he  resides. 

The  report  is  signed  by  Charles  I. 
Stewart,  chairman  newsprint  committee. 
Southern  Newspaper  Publishers  .Asso¬ 
ciation,  Lexington.  Ky. :  H.  C.  Ifotaling. 
executive  secretary  National  Lditor'al 
.Association.  Chamlier  of  Commerce 
Ruilding,  St.  Paul.  Minn. ;  Wallace 
Odell.  New  York  .Associated  Dailies. 
Tarrytown.  N.  Y. ;  E.  J.  Hancock,  pres¬ 
ident  Indiana  Press  .Association,  Greens- 
burg.  Ind.,  and  Chairman  Tufford. 


SPANISH  RIVER  PAYS  29.9% 


Stock  Dividend  and  Deferred  Interest 
Pays  Bondholders  40  Per  Cent 

(S^pciol  to  F.ditor  &  Publisher) 
Montre.sl. — The  annual  report  of 
Spanish  River  Pulp  and  Paper  Company, 
just  published,  shows  special  reserves 
amounting  to  over  $3,000,000.  Net  earn¬ 
ings,  after  allowing  for  preferred  divi¬ 
dends.  but  before  allowing  for  deprecia¬ 
tion,  were  equal  to  29.9  per  cent  on  the 
common  stock.  .After  allowing  for  pre¬ 
ferred  dividends  and  depreciation  earn¬ 
ings  on  the  common  are  equal  to  22.5  per 
cent  on  the  common  stock. 

The  success  of  this  company  may  be 
further  indicated  by  the  fact  that  while 
in  1916  the  interest  on  the  bonds  had 
not  been  paid  and  these  bonds  were  being 
traded  in  below  par,  bondholders  are 
being  naid  the  deferred  dividends  plus  a 
bonus  of  common  stock  in  the  vicinity  of 
40%.  The  common  stock  now  sells  on 


the  Montreal  exchange  at  about  $115  per 
share. 

The  company  is  extending  its  plant 
by  the  addition  of  two  new  machines  of 
a  capacity  of  100  tons  each  and  one  ma¬ 
chine  with  a  capacity  of  50  tons,  so  it 
is  expected  that  by  the  end  of  the  year 
the  daily  output  will  be  650  tons  per 
day. 

The  Company  controls  under  lease 
from  the  Government  of  Ontario  and  -Al- 
goma  Central  Railway  a  total  of  11,520,- 
000  acres  of  pulpw'ood  supply. 

The  pulpwood  owned  and  controlled 
by  the  Company  amounts  to  at  least 
12,000,000  cords,  estimated  to  be  an  ample 
supply  for  40  years. 


Keene  Editor  50  Years  with  Paper 

Keene,  N.  H. — 'Probably  the  oldest 
newspaper  owner  and  publisher  in  New 
Hampshire  is  Hon.  C.  J.  \Yoodward,  of 
the  Keene  Evening  Sentinel  and  the 
New  Hampshire  Sentinel,  who,  on  Sep¬ 
tember  4,  rounded  out  his  50th  year  in 
the  newspaper  business.  Colonel  Wood¬ 
ward,  in  September,  1870,  became  a  part¬ 
ner  in  the  Sentinel  Printing  Company, 
and  has  since  been  on  duty  almost  con¬ 
tinuously  in  its  counting  room,  having 
missed  only  a  few  days  in  the  last  half- 
century.  He  has  also  been  active  in  the 
business  and  political  life  of  the  city. 

London  Papers  Raise  Price 

London. — .All  of  the  London  daily 
newspapers,  except  Lord  Northcliffe’s 


Daily  Mail  and  Evening  News,  will  in¬ 
crease  their  prices  on  September  20. 
The  Times  goes  to  8  cents,  the  Morning 
Post  and  Daily  Telegraph  to  6  cents, 
and  the  Daily  News  and  Chronicle  to  4 
cents. 


PAPER  PROJECTS  AT  KETCHIKAN 


E.  G.  Morrissey,  Editor,  Tells  of  Engi¬ 
neering  Investigations 

(Special  to  Editor  &  Publisher) 
Seattle. — ^Ketchikan,  in  southeastern 
.Alaska,  is  bound  to  become  an  important 
center  of  the  paper  pulp  industry  that 
is  developing  in  the  Northland,  declares 
Edward  G.  Morrissey,  publisher  of  the 
Ketchikan  Chronicle,  who  is  a  visitor  to 
"the  outside.” 

“Four  ertgineers,  representing  New 
A'ork  capital,  arrived  in  Ketchikan  re¬ 
cently  to  investigate  the  situation  with 
a  view  to  establishing  a  paper  mill  in 
the  town,”  he  said.  “Eight  or  ten  other 
big  corporations  have  had  representatives 
on  the  scene  within  the  last  two  months.” 


Newsprint  League  Meeting  Sept.  21 

W’aterbi  ry,  Conn. — Members  of  the 
United  States  Publishers  Newsprint 
Conservation  League  will  hold  their  an¬ 
nual  meeting  at  the  Hotel  Pennsylvania, 
New  York,  on  the  afternoon  of  Septem¬ 
ber  21,  following  a  meeting  of  the  Pub¬ 
lishers  Buying  Corporation  stockholders, 
which  will  be  called  at  10  a.  m. 


New  York  Papers  Printed  10,581,084  Lines  in 
August,  Gain  of  3.5  Per  Cent 


TV EW  YORK  and  Brooklyn  newspapers  show  a  net  gain  of  3.5  per  cent 
in  total  advertising  printed  during  August,  1920,  over  August,  1919, 
according  to  figures  just  issued  by  the  Statistical  Department  of  the  New 
York  Evening  Post.  The  total  was  10,581.014  lines,  a  gain  of  367,011  lines. 
Nine  papers  sho'v  gains,  five  show  losses  and  no  comparisons  are  available 
for  five.  The  Times  and  the  World  were  the  only  papers  whose  totals 
crossed  the  million-line  mark,  with  the  Brooklyn  Eagle’s  977,832  lines  third. 

Despite  the  gain  in  advertising,  the  total  pages  used  were  10,214  last 
month,  against  10.801  a  year  ago,  representing  a  saving  of  5.4  per  cent. 

Tables  showing  the  comparative  figures  for  this  year  and  last  and  sup¬ 
plementary  figures  showing  the  growth  of  New  York  newspaper  advertising 
since  1914  follow: 


AUGUST,  1920,  ADVERTISING  LINEAGE  RECORD 


Percent- 


I 

’aKfs 

age  of 

/ - 

total 

1920 

1919 

Gain 

Loss 

19.20 

1919 

sjjace 

74-4 

9.10 

.American  . 

6.7 

725,780 

!171,312 

145,532 

8.S8 

933 

Hronklvn  Kaple.... 

9.0 

977,382 

855,228 

122,154 

,162 

Ilrook'lvn  Times..  . . 

2.5 

274.140 

348 

338 

•Commercial  . 

-  2.6 

.’7,1.518 

246. SM 

26,934 

4f0 

.S40 

*Kveninff  Tournal... 

4.8 

519.302 

531,908 

12,606 

.180 

.182 

■^Kveninj?  Mail . 

3.7 

.197.796 

288.272 

109,434 

54’ 

494 

*Kvening  Post . 

2.8 

284.455 

24,475 

46K 

464 

*Evcninjf  Sun . 

S.O 

546. .506 

482.372 

64,134 

5  .*6 

64S 

Eveninij  Telegram.. 

4.7 

5I4..144 

6’’2.296 

157,952 

40^1 

448 

*F.vening  World.... 

5.1 

556.720 

409.252 

147,468 

400 

4. S’ 

•Clobe  . 

4.0 

431,842 

.508.546 

76.704 

878 

64,1,790 

‘Xe«s  (Tabloid).... 

1.1 

123,2'0 

606 

.S08 

Standard  Union.... 

5.8 

632.036 

549.102 

82,934 

464.618 

8.2 

875.596 

1  210 

1.140 

Times  . 

15.3 

1.665.044 

1,460.544 

204,500 

800 

810 

Trilnine  . 

6.1 

^60  .too 

567.918 

92,472 

1.074 

1,050 

World  . 

12.6 

1  372  698 

1,377,806 

5,108 

10,214 

10.801 

Totals  . 

10,581,014 

10,214,003 

367,011 

*Nn  Sunday  Edition. 

Brooklyn  Times  figures  not  included  in  totals.  Although  published  both  years,  1919  figures 
were  not  recorded. 

Comparative  advertising  lineage  record  for  August  from  1914  to  1920 


1920 

1919 

1918 

1917 

1916 

1915 

1914 

American  . 

725,780 

871,312 

570,300 

600,035 

605,936 

623,859 

648,818 

Brooklyn  Eagle .... 

977,382 

855,228 

546,893 

589,187 

607,865 

599,065 

604,830 

Brooklyn  Times... 

274,140 

t . 

t . 

t . 

t . 

t . 

t . 

Commercial  . . 

273.518 

246,584 

123,368 

129,990 

t . 

t . 

t . 

Evening  lournal... 

519.302 

531,908 

365,485 

376,562 

380,581 

344,283 

.366.981 

Evening  Mail . 

397,706 

288,272 

205,032 

291,215 

356,551 

229,781 

214.628 

Evening  Poft . 

308.9.10 

284.455 

234.869 

2.16,750 

250,441 

209,460 

213,077 

Evening  .Sun  . 

546,506 

482.372 

295.147 

293,836 

371,889 

257,737 

197.599 

Evening  Telegram. 
F.veniiig  Wurld.... 

514..144 

672,296 

566,487 

527,657 

523,564 

445.380 

493,451 

5.56.720 

409,252 

243.646 

282,096 

260,904 

236,665 

268,972 

Globe  . 

431,842 

508^546 

293.372 

313,641 

385,941 

293,197 

208,520 

Herald  . 

News  (Tabloid)  . . . 
Standard  Union. .  . 

123.220 

643.790 

410,134 

454,609 

509,480 

574,771 

641,404 

632,036 

549,102 

373.298 

373,178 

394,467 

344,309 

357.562 

Sun  . 

875.595 

1,665.044 

464,618 

190,650 

271,8.57 

288,421 

283,758 

217,759 

Times  . 

1,460.544 

865.703 

805.648 

728.430 

699,508 

603,912 

Tribune . 

660.390 

567,918 

218.599 

256.014 

268,007 

218.492 

141.363 

World  . 

1.372.698 

1,377,806 

1,096.852 

1.009.771 

921,893 

780.572 

746,199 

Totals . 

10,855,154 

10,214,003 

6.5'19.835 

6,812,06.6 

6,854.370 

6.140.837 

5,925,075 

t  Figures  not  recorded.  Sun  end  Herald  cemhined  Feb.  1,  1920. 


PARADIS  AGAIN  HEADS 
FRENCH  PRESS 


New  England  Association  Adopts  Regu¬ 
lar  Rates  for  Political  Copy  and  De¬ 
cides  on  8-Column  Page  at 
Meeting  in  Fall  River 


(Special  to  Editor  &  Publisher) 

Fall  River,  Mass. — The  annual  meet¬ 
ing  and  convention  of  the  Associated 
French  L.anguage  Newspapers  of  New 
England  was  held  here  last  week,  with 
the  association  as  the  guest  of  its  presi¬ 
dent,  Jean  B.  Paradis,  publisher  of 
L’Independant,  Fall  River. 

Business  sessions  were  held  on  Mon¬ 
day  and  Tuesday.  Monday  afternoon  an 
automobile  trip  was  taken  to  New  Bed¬ 
ford,  where’  the  plant  of  L’Independant 
was  visited  and  a  sight  seeing  tour  of 
the  city  made.  An  automobile  tour  of 
the  city  of  Fall  River  was  also  made  on 
Tuesday. 

The  convention  was  closed  by  a  ban¬ 
quet  given  by  L’Independant  of  Fall 
River  to  the  delegates,  the  English  lan¬ 
guage  publishers  of  Fall  River,  city  offi¬ 
cials  and  its  staff.  Major  j'ames  H.  Kay, 
of  Fall  River,  welcomed  the  members  of 
the  association  and  complimented  the 
French  press  for  the  great  Americaniza¬ 
tion  work  it  has  done  in  New  England. 
President  Paradis  discussed  the  work 
of  the  association  since  its  organization. 

A  very  instructive  address  was  given  by 
William  M.  Hewitt,  of  the  William  AI. 
Hewitt  Company,  Inc.,  New  York,  na¬ 
tional  advertising  representatives  of  the 
association.  His  subject  was  national 
advertising  and  the  advertising  value  of 
the  foreign  language  press. 

Merchandising  service  and  co-opera¬ 
tion  with  the  national  advertisers  was 
fully  discussed.  Newsprint  problems 
came  in  for  their  share  of  considera¬ 
tion.  As  all  newspapers  holding  merr 
bership  in  the  association  are  printed  on 
Co.x-Duple.x  presses  it  was  decided  to 
adopt  the  8-column  12-em  page  made  pos¬ 
sible  by  the  new  page  chases  for  the.se 
presses. 

-All  members  of  the  association  adopted 
“regular  commercial  advertising  rates” 
for  all  political  advertising.  While  all 
members  have  already  adopted  the  stand¬ 
ard  advertising  rate  card,  a  “uniform” 
standard  advertising  rate  card  was 
agreed  upon  for  all  members  of  the  as¬ 
sociation. 

All  officers  were  re-elected  for  the 
com'iig  year,  as  follows :  President,  Jean 
B.  Paradis,  L’Independant.  Fall  River; 
vice-president.  Philippe  Boucher,  La 
Tribune,  Woonsocket;  secretary-treasur¬ 
er,  Ernest  A.  Bournival,  L’.Avenir  Na¬ 
tional,  Manchester;  directors  (with  the 
foregoing  officers).  J.  A.  Desaulniers. 
L’Tndcpendant.  New  Bedford,  and  J.  F. 
Bernier.  L’.Avenir  National,  AJanchester.  I 


Intert3rpe  Leases  New  Plant 

'The  Intertype  Corporation  has  leased 
a  five-story  building  at  365  Park  ave¬ 
nue.  Brooklyn,  for  its  Factory  No.  2. 
The  new  plant  contains  over  50,000 
square  feet  of  working  space  and  will 
be  devoted  to  the  manufacture  of  mat¬ 
rices.  reinriding  department  and  the 
printing  department.  Other  depart¬ 
ments  in  Factory  No.  1  at  the  foot  of 
Montague  street  will  be  enlarged. 


New  Detroit  Polish  Daily 

Detroit. — The  Polish  Daily  Tribune 
made  its  first  appearance  September  6, 
printed  in  English  and  Polish,  from  a 
Isrge  plant  at  9th  and  Staubin  avenues. 
The  officers  are:  J.  Janowski.  president; 
Frank  Bare,  managing  editor;  John  T. 
Bare,  business  manager,  and  Thomas 
Zelinsky,  editor. 


Editor  &  Publisher  for  September  11,  1920 


9 


COX  TAKES  15  SCRIBES 
ON  WESTERN  TOUR 


Newspaper  Men  Will  Spend  Every 

Night  on  Train  Until  Election  Day 
— J.  J.  Sinnott  and  Welles 
Hawkes  in  Charge 

(By  Telegraph  to  FIditor  &  Itblisher) 

Columbus,  Ohio. — Fifteen  newspaper¬ 
men,  several  of  whom  already  had  made 
two  trips  to  the  Pacific  Coast  this  year, 
accompanied  Governor  James  M.  Cox 
on  the  western  speaking  tour  that  will 
carry  the  democratic  nominee  into  vir¬ 
tually  every  state  west  of  the  Mississippi 
River.  The  trip  will  end  at  St.  Louis 
on  October  3,  and  after  a  brief  rest 
for  Governor  Cox  an  invasion  of  the 
North  and  East  will  begin,  so  that  the 
correspondents  assigned  to  accompany 
the  democratic  candidate  expect  to 
spend  nearly  every  night  from  now  un¬ 
til  Election  Day  on  trains. 

The  Cox  Presidential  Special  carried 
two  compartment  cars  for  newspaper 
men.  Joseph  J.  Sinnott,  former  door¬ 
keeper  of  the  United  States  House  of 
Representatives,  and  Commander  Wells 
Hawkes,  representing  the  Publicity 
Bureau  of  the  Democratic  National 
Committee,  accompanied  the  party. 
They  left  nothing  undone  to  add  to  the 
comfort  and  convenience  of  the  re¬ 
porters. 

The  newspaper  men  leaving  Columbus 
with  Governor  Cox  were:  Robert  B. 
Smith,  Chicago  Tribune;  Robert  T. 
Small,  Washington  Post;  Bond  Geddes, 
Associated  Press ;  Widner  Harris,  of 
Universal  Service ;  Harry  L.  Rogers, 
International  News  Service;  Rodney 
Bean,  New  York  Times;  Frank  L.  Hop¬ 
kins,  New  York  World ;  Robert  T. 
Barry,  Philadelphia  Public  Ledger ;  W. 
C.  Howells,  Cleveland  Plain  Dealer; 
James  W.  Faulkner,  Cincinnati. Enquir¬ 
er;  Donald  MacGregor,  Sun  and  New 
York  Herald;  Duncan  .\ikman,  New 
York  Evening  Post ;  Herbert  Walker, 
United  Press;  Louis  Ludlow,  Columbus 
Dispatch,  and  “Doc”  Doherty  of  the 
A.  P.  Columbus  Bureau. 


INLAND  MEMBERSHIP  GROWS 


Despite  Increased  Dues  New  Applica¬ 
tions  Total  45  Since  May 

Clinton,  la. — Increased  dues  have 
had  only  the  effect  of  adding  to  the 
membership  of  the  Inland  Daily  Press 
Association,  according  to  Secretary 
Wil  T.  Tufford,  who  says  that  since 
the  middle  of  .August  five  members  have 
been  added  at  the  new  rate,  making  45 
voluntary  applications  for  membership 
since  the  May  meeting  and  bringing  the 
total  membership  to  235,  with  Illinois 
holding  the  lead  with  75  members  and 
Indiana's  37  in  second  place. 

-Activities  of  the  Inland  print  paper 
committee  and  its  cost-finding  commit¬ 
tee  .continue  and  promise  to  be  success¬ 
ful  in  every  way,  Mr.  Tufford  reports, 
adding  that  publishers  of  newspapers  in 
foreign  lands  have  recently  developed 
considerable  interest  in  the  I.  D.  P.  A. 
work.  One  inquiry  was  recently  re¬ 
ceived  from  a  publisher  of  an  Austral¬ 
ian  chain  of  papers  for  information  of 
the  management  of  individual  Inland 
members. 

One  linotype  school,  and  possibly  two, 
are  under  consideration,  not  only  by 
the  asociation  but  also  by  a  group  of 
its  members  to  be  located  in  the  associa¬ 
tion’s  territory. 


Greene  Held  by  Navy  in  Samoa 

Portland,  Ore. — Arthur  .A.  Greene, 
formerly  dramatic  critic  for  the  Oregon¬ 
ian.  is  under  surveillance  by  naval  au¬ 


thorities  in  Samoa  for  his  actions  as 
advisor  to  the  natives  in  their  protests 
against  the  local  government.  Greene’s 
activities  are  held  largely  responsible 
for  the  demonstrations  in  opposition  to 
Commander  Terhune,  which  led  to  his 
recent  removal  from  the  post  of  gov¬ 
ernor  of  Samoa,  according  to  word 
reaching  here  from  Honolulu,  where 
Greene  was  in  newspaper  work. 


BONUSES  IN  MANY  CITIES 


Web  Pressmen  Get  Large  Wage  In¬ 
creases  Throughout  the  Country 

New  wage  scales  agreed  on  between 
newspaper  publishers  and  union  press¬ 
men  in  the  past  month  follow: 

Washington,  D.  C. — .Tourneymen,  $7  a  day, 
increase  of  $6  a  week  over  previous  scale;  10 
per  cent  additional  for  night  men,  making 
increase  $10.20  a  week.  Men  in  chartre,  $1 
over  journeymen:  assistant  foremen,  10  per 
cent  over  men  in  charge:  foremen,  not  less 
than  assistant  foremen.  Pressmen  working 
d,ay  and  ni^ht  shift  allowed  15  per  cent  for 
night  work  in  addition  to  rate  fixed  for  same. 
Pressmen  on  Sunday  afternoon  papers,  $8.50 
for  Sunday. 

Helena.  Mont. — Increase,  $2  a  week  for 
foremen,  $1.50  for  journeymen. 

St.  Paul,  Minn. — Bonus  brings  wages  of 
men  in  charge  to  $41  a  week,  and  of  jour¬ 
neymen  to  $38. 

Springfield,  III. — Increase,  $9  a  week  fer 
all. 

Tacoma,  Wash. — .loiirneymen,  $8  a  day: 
night  journeymen.  $8.50:  foremen,  $1  addi¬ 
tional;  increase,  $9  a  week. 

Sioux  City,  la. — Increase  of  $1  a  week  for 
web  tensionmen  and  oilers,  plus  bonus  of 
$6  a  week  which  was  effective  April  15,  1920. 

Syracuse,  N.  Y. — Voluntary  increase  of  $4 
a  week:  assistant  foremen,  $37  a  week:  jour¬ 
neymen.  $32  a  week:  apprentices  start  $25  a 
week:  foremen,  minimum  of  $40  a  week. 

Peoria,  111. —  Pressmen  in  charge,  $37.50  per 
week,  increase  $6;  journeymen,  $31.50.  in¬ 
crease  $4.50:  apprentices.  $3  a  day  or  night. 

Great  Falls,  Mont. — Increase  $6:  foremen 
and  web  journeymen. 

London.  Opt. — Assistant  foremen,  increase 
$8  a  week;  other  journeymen,  increase  $10 
a  week. 

Grand  Forks,  N.  D. — Voluntary  increases 
of  from  $1  to  $3  a  week. 

Terre  Haute,  Ind. — Increase,  daymen  $4.50 
a  week;  nightmen,  $5.50  a  week;  appren¬ 
tices,  $3. 

Wichita  Falls,  Tex. — Bonuses  of  from  $5 
to  $10  over  scale  awarded. 


.\ucusTA,  Me. — Increases  of  $10  a  week  for 
night  foremen  and  cylinder  pressmen;  $6.50 
for  w-eb  assistants  and  $5  for  platen  pressmen. 

Concord.  N’.  H. — Increases,  pressmen.  $2  a 
week,  making  total  increase  of  $10.50  a  week 
in  past  year. 

Aberdeen,  S.  D, — Scale  web  pressmen,  $40; 
web  assistants,  $20. 

Marshall,  Tex. — Scale,  foremen,  $39  and 
$40;  web  pressmen,  $34. 

Boston. — Men  in  charge,  $45;  journeymen, 
$39;  increase,  $6. 

Columbus,  Ohio. — .Additional  bonus  of  $3  a 
week,  making  total  bonus  $12  a  week  over 
scale. 

Toledo.  Ohio. — Men  in  charge.  $43.20,  in¬ 
crease,  $3.60;  journeymen,  $39.84,  increase, 
$5.04;  apprentices,  increase,  $2.88. 

Baltimore. — Additional  bonus  of  $3  a  week. 

Indianapolis. —  Increases,  daymen,  $6;  night 
men,  $7. 


EXPORTS  TOTAL  $16,014,747 


Canada  Sent  Out  $5,727,193  of  Paper 
in  July,  1920 

(Special  to  Editor  &  Publisher) 

Montreal. — Exports  of  Canadian  pulp 
and  paper  for  July,  1920,  according  to 
figures  compiled  by  the  Dominion  Bur¬ 
eau  of  Statistics,  were  value  at  $16,014,- 
747.  as  compared  with  $7,730,162  for  the 
corresponding  month  a  year  ago.  a  gain 
of  $8,284  585  or  more  than  100  per  cent. 
They  were  made  up  as  follows; 

1919.  1920.  Gain. 

Paper  .  $4,639,225  $6,877,014  $2,237,789 

Chem.  pulp..  2,654,333  6,608,740  3,954,407 

Mech.  pulp..  436,604  2,528,993  2,092.389 


$7,730,162  $16,014,747  $8,284,585 

Paper  exports  during  July  included 
9,789  cwts.  of  book  paper,  valued  at 
$110,596  and  1.219.439  cwts.  of  newsprint, 
valued  at  $5,727,193.  Their  destination 
was : 


I’rited  KineMom  .  $425,949 

T’nited  State*; .  5,535,386 

Other  countries  .  915.679 


Reporter  Stop*  Runaway  Horse 

Robert  Dawson,  a  reporter  on  the 
New  York  Times,  stopped  a  runaway 
horse,  when  it  bolted  near  Times  .Square 
•August  30.  He  was  dragged  across  the 
street,  but  escaped  injury. 


Lord  Beaverbrook  in  Role  of  Godfather 


fTiHE  only  public  appearance  made  by 
Lord  Beaverbrook,  proprietor  of  the 
London  Express,  during  his  visit  to  To¬ 
ronto  was  at  St.  Paul’s  .Anglican  Church 
when,  with  Sir  William  Milock  and 
Mrs.  Hayden  Horsey,  he  acted  as  spon¬ 
sor  at  the  christening  ceremony  of  Col. 
and  Mrs  Herbert  Bruce’s  baby  boy. 


The  child  was  named  Herbert  Maxwell, 
the  latter  for  Lord  Beaverbrook.  and  the 
ceremony  was  performed  by  Hon.  Canon 
Cody.  The  picture  shows  Lord  Beaver- 
brook  to  be  an  accomplished  nurse  and 
a  practiced  godfather,  with  the  baby  of 
the  famous  Toronto  soldier  and  surgeon 
in  his  arms. 


BRIDGEPORT  TIMES  IN 
NEW  HANDS 


Floyd  Tucker  Become*  Editor  Emeritu* 
of  Paper  After  A**ociation  of 
Over  50  Year* — $100,000 
in  Tran*action 


(Special  to  Editor  &  Publisher) 

Bridgeport,  Conn. — Sale  of  the  Bridge¬ 
port  Times  and  Evening  Farmer  by  the 
Farmer  Publishing  Company,  composed 
of  Floyd  Tucker  and  his  family,  to  the 
Times  Publishing  Company,  formed 
with  Lynn  W.  Wilson  and  James  L.  Mc¬ 
Govern,  was  formally  announced  on  Sep¬ 
tember  2.  Mr.  Tucker,  whose  associa¬ 
tion  with  the  paper  has  extended  over 
half  a  century,  during  which  time  he 
has  directed  the  business  and  controlled 
the  policy,  will  continue  with  the  organ¬ 
ization  as  editor  emeritus. 

Messrs.  Wilson  and  McGovern  have 
been  associated  with  the  editorial  depart¬ 
ment  for  many  years,  Wilson  as  editorial 
writer  and  McGovern  as  city  editor  until 
his  interest  in  politics  won  his  first  ap¬ 
pointment  as  collector  of  customs  in  this 
district,  a  position  he  is  now  filling  in 
his  second  term.  The  paper,  a  daily 
afternoon  and  a  Thursday  weekly,  was 
formerly  known  as  the  Evening  Farmer 
but  more  than  a  year  ago  became  the 
Br'dgeport  Times. 

The  sale  of  the  property  aggregated 
$1(X),000  but  the  actual  purchase  price 
was  not  disclosed.  The  new  company  is 
capitalized  at  $400,000  of  which  $250,000 
will  be  common  stock.  The  officers  are 
as  follows :  L.  \V’.  Wilson,  president ; 
J.  L.  McGovern,  secretary,  and  John  W. 
Rose,  treasurer  and  business  manager. 
Mr.  Rose  has  been  with  the  concern  20 
years.  The  directors  are  Messrs.  Wil¬ 
son,  McGovern  and  Thomas  M.  Cullinan, 
the  last  named  a  lawyer  and  former  city 
attorney.  It  is  announced  that  the  paper 
will  seek  a  new  and  larger  home  at  once. 


RETURNS  BY  RADIOPHONE 


Detroit  New*  U*e*  Wirele**  to  Tell 
Michigan  of  Election  Re*ult* 

Detroit. — For  the  first  time  in  the  his¬ 
tory  of  journalism  a  newspaper  informed 
its  readers  of  an  election  result  by  radio- 
Iihone  Tuesday,  when  the  Detroit  News 
dispatched  “voices  through  the  night”  to 
more  than  500  wireless  operators  in 
Michigan  and  Ohio.  Throughout  the 
lower  peninsula,  but  more  particularly 
within  a  radius  of  100  miles  of  Detroit, 
the  operators,  many  of  them  amateurs, 
listened  and  got  the  results.  Not  in  tele¬ 
graphic  code,  but  by  direct  transmission 
of  the  human  voice. 

.Arrangements  were  made  so  that  the 
apparatus  of  the  average  amateur  tj’pe 
would  be  capable  of  receiving  the  mes¬ 
sages.  .A  concert  transmitted  into  the 
radiophone  was  also  used  to  fill  the  per¬ 
iods  between  returns.  Hundreds  of  wire¬ 
less  replies,  and  later,  telephone  and  mail 
messages  came  to  the  News,  soon  after 
the  completion  of  the  “stunt,”  congrat¬ 
ulating  the  News  on  the  success  of  the 
.scheme. 


Barred  from  Cla**ified  Column* 

Detroit. — The  Better  Business  Bureau 
of  the  Detroit  Board  of  Commerce  has 
barred  one  Detroit  advertiser  from  the 
classified  columns  of  Detroit  newspapers, 
by  action  taken  last  week,  charged  with 
misrepresenting  in  an  advertisement.  The 
bureau  directed  newspapers  to  demand 
an  explanation  of  the  advertiser,  and 
when  this  was  refused,  all  four  news¬ 
papers  barred  him. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

EUiitorial  Board — Richard  L.  Stokes,  507  Commercial  Building.  St.  Louis,  Ma,  representing  the  American  Journalists’ 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


IDEALS  OF  TaHE 


A  USTRALIA  and  New  Zealand 
■^were  the  pioneer  countries  in  the 
establishment  of  a  minimum  wage  for 
journalistic  workers.  These  two  com¬ 
monwealths  haa-e  laws  that  provide  for 
every  trade  and  profession  the  forma¬ 
tion  of  “wages-boards,”  which  define 
the  laboring  conditions,  set  the  wages, 
hours,  etc.  In  case  voluntary  agree¬ 
ments  are  reached  between  employer 
and  employe,  these  agreements  become 
official  decrees  after  they  have  been  rati¬ 
fied  by  the  court.  If  no  voluntary  agree¬ 
ment  is  made,  the  court  can  establish  a 
wage  scale  after  hearing  petitions  or 
protests  by  the  parties  interested.  What 
the  court  decides  upon  must  then  be  ad¬ 
hered  to  by  both  employer  and  employe 
upon  pain  of  fine  or  imprisonment.  The 
court  always  sets  the  length  of  time 
within  which  the  working  conditions 
and  wage  scale  are  to  remain  unchanged. 

Journalists  are  classified  as  seniors, 
generals,  artists,  cadets,  and  casuals.  In 
each  newspaper  office  the  staff  must 
contain  as  nearly  as  possible  not  less 
than  three-fifths  seniors,  not  more  than 
one-fifth  generals  and  not  more  than 
one-fifth  juniors.  The  names  of  mem¬ 
bers  of  the  staff  in  each  grade  must  be 
furnished  on  application  to  any  authoriz¬ 
ed  officer  of  the  Australian  Journalists’ 
-Association.  Not  more  than  one  cadet 
may  be  employed  to  ever>’  five  members 
of  the  graded  staff.  (A  cadet  is  one 
who  is  training  for  journalism,  but  who 
has  not  had  four  years’  e.xperience.) 
By  "casual”  reporter  is  meant  one  who 
may  be  employed  in  a  case  of  emer¬ 
gency  on  the  ordinary  routine  work  of 
a  newspaper  staff  for  not  more  than 
fourteen  days  in  any  period  of  two 
months,  e.xcept  when  he  is  engaged  to 
replace  a  permanent  reporter,  absent  on 
sick,  holiday,  or  other  emergency  leave. 

The  minimum  rates  of  pay  per  week 
under  this  agreement  are  as  follows : 

For  Melbourne  and  Sydney; 

Morning  Evening 


paper. 

paper. 

Seniors  . 

€7 

0  0 

€6 

10  0 

Generals  . 

5 

10  0 

5 

0  0 

Juniors  . .  . 

4 

0  0 

3 

10  0 

For  -Adelaide  and 

Brisbane : 

Seniors  . 

6 

0  0 

5 

10  0 

Generals  . 

4 

15  0 

4 

5  0 

Juniors  . 

4 

0  0 

3 

10  0 

For  Hobart: 

Seniors  . 

5 

0  0 

5 

0  0 

Generals  . 

4 

0  0 

4 

0  0 

Juniors  . 

For  all  newspapers : 

3 

0  0 

3 

0  0 

Cadets — 

h'irst  vear  . 

,  1 

10  0 

Second  year  . 

,  2 

0  0 

Third  year  . 

,  2 

10  0 

Fourth  year  . 

3 

0  0 

Under  this  plan  the  newspaper  work¬ 
ers  and  owners  of  the  two  countries 
have  reached  an  agreement.  The  con¬ 
tract  between  the  metropolitan  daily 
newspaper  of  .Australia  and  the  Austra¬ 
lian  Journalists’  .Association,  which  is 
made  up  of  newspaper  men  of  the  coun¬ 
try,  is  typical.  It  classifies  the  journal- 

Xote — The  information  concerning  the  Aus¬ 
tralian  I. Ian  was  obtained  from  the  University  of 
Missouri  Bulletin,  Journalism  Series  9,  “The 
World’s  Journalism,’’  by  Walter  Williams. 


ST.  LOUIS  PLAN 

ists,  names  the  proportion  of  variously 
graded  men  that  may  be  employed  by 
one  paper,  defines  what  the  staff  of  a 
paper  must  include,  the  hours  of  work, 
rates  of  wages  and  sets  the  length  of 
the  yearly  holiday  for  each  journalist 
employe. 

Casual  reporters  not  to  be  paid  less 
than  15  shillings  per  day.  When  em¬ 
ployed  during  Saturday  afternoon  only 
they  are  to  be  paid  not  less  than  five 
shillings  for  the  afternoon. 

Suburban  correspondents  are  to  be 
paid  at  the  rate  of  not  less  than  1  3/8d 
per  line  of  published  matter.  A  subur¬ 
ban  correspondent  called  upon  to  fulfill 
a  special  engagement  other  than  city 
work  shall  receive  out-of-pocket  e.x- 
pi^nses. 

Casual  reporters  are  not  to  be  paid 
on  space  rates.  With  the  exception  of 
Sunday  afternoon  engagements,  they 
are  not  to  be  engaged  for  less  than  one 
day,  which,  as  far  as  practicable,  shall 
not  exceed  eight  hours. 

Suburban  correspondents  who  are  re¬ 
quired  to  be  available  for  city  work 
shall  be  paid  10  shillings  a  week  if  their 
total  earnings  for  the  week  do  not  reach 
S  pounds.  They  shall  not  Ije  paid  on 
casual  rates,  and,  as  far  as  possible, 
their  hours  of  work  shall  not  e.xceed 
forty-eight  a  week. 

The  rates  of  pay  for  the  staff  on 
weekly  papers  shall  be  based  on  the 
scale  for  evening  daily  papers. 

■A  time  book  is  to  be  provided  by  the 
employer  and  kept  on  the  premises,  and 
employes  shall  enter  therein  the  times 
of  “signing  on”  and  “signing  off,”  and 
such  book  shall  be  open  for  inspection 
by  a  duly  authorized  member  of  the  as¬ 
sociation,  who  shall  be  an  employe  of 
the  employer  concerned.  Each  member 
of  the  graded  staff  and  casual  reporters 
shall  sign  on  at  the  office  in  reasonable 
time  for  the  fulfillment  of  the  first  en¬ 
gagement  for  the  day,  and  the  period  on 
duty  each  day  shall  Ite  reckoned  continu¬ 
ously  from  the  time  of  so  signing  on 
until  the  time  for  signing  off  at  the  con¬ 
clusion  of  the  last  engagement.  Pro¬ 
vided,  however,  that  a  break  of  three 
hours  or  more  between  the  conclusion 
of  any  engagement  and  the  beginning 
of  the  next  shall  not  be  reckoned  as 
time  on  duty,  if  during  such  break  the 
reporter’s  time  is  at  his  own  disposal. 
One  break  only  shall  be  counted  in  the 
day’s  period  of  duty. 

If  the  number  of  hours  on  duty  shall 
exceed  forty-eight  in  any  week,  with  one 
day  off  in  seven,  time  off  to  the  amount 
of  the  excess  shall  be  allowed  within  a 
month  from  the  date  of  the  excess.  No¬ 


tice  of  time  off  in  lieu  of  overtime  so 
worked  shall  be  given  at  least  one  day 
in  advance. 

On  country  engagements  time  shall 
be  reckoned  from  the  time  of  actual 
commencement  to  the  time  of  actual 
completion  of  duty  each  day.  Time  oc¬ 
cupied  in  train  or  other  traveling,  ex¬ 
cept  when  between  the  hours  of  9  p.  m. 
and  9  a.  m.,  shall  be  reckoned  in  the 
period  of  duty,  except  in  cases  when 
two  or  more  days  are  occupied  solely 
in  traveling,  and  in  such  cases  each  day 
shall  be  reckoned  as  eight  hours’  duty. 
Where  possible,  on  a  train  journey,  a 
sleeping  berth  shall  be  provided  at  the 
ejvitense  of  the  employer. 

-All  journalists  regularly  employed  on 
the  salaried  staff  shall  Ite  entitled  to 
three  consecutive  weeks’  holiday  in  each 
year  on  full  pay. 


THE  AMERICAN  ASSOCIATION 

.A  method  for  the  organizing  of  news¬ 
paper  workers  is  now  in  successful  op¬ 
eration  in  St.  Louis.  -According  to  the 
president  of  the  organization,  the  aims 
are  fair,  liberal  and  friendly  relations 
lietween  employer  and  employe,  and 
the  preservation  of  the  American  prin¬ 
ciple  of  individual  initiative  which,  how¬ 
ever,  forfeits  none  of  the  strength  de¬ 
rived  from  confederation.  The  .Ameri¬ 
can  principle  of  initiative  is  retained  in 
the  provision  that  the  individual  em¬ 
ploye  remains  untrammeled  in  his  right 
of  personal  negotiation  and  contract. 
But  in  case  he  can  do  nothing  through 
individual  effort,  his  chapter  stands 
ready  as  an  agency  of  assistance.  'The 
chapter  has  original  jurisdiction  over 
domestic  matters  between  its  members 
and  the  newspaper  by  which  they  are 
employed ;  but  in  case  the  chapter  fails, 
there  exists  the  association  as  a  whole 
to  which  it  may  have  recourse. 

The  purpose  of , the  St.  Louis  conied- 
eration  is  not  solely  to  secure  higher 
salaries,  as  will  be  seen  by  the  enum¬ 
eration  of  the  various  aims.  The  main 
purposes  of  the  organization  are :  to  im¬ 
prove  the  standards  of  journalism ;  to 
encourage  confidence  in  the  integrity  and 
high  ideals  of  newspapers  and  their  pro¬ 
fessional  workers ;  to  undertake  inves¬ 
tigations  of  matters  in  which  it  is  be¬ 
lieved  public  service  can  be  performed; 
to  assist  members  to  improve  their  abil¬ 
ities  by  intensive  study;  to  get,  by  fair 
and  open  means,  such  adjustments  of 
salaries  as  will  justly  compensate  mem¬ 
bers  for  the  services  of  a  specialized 
character  rendered  by  them;  to  en¬ 
courage  them  to  remain  in  the  profes¬ 
sion  and  to  encourage  young  men  and 
women  of  character,  education  and  abil¬ 


ity  to  choose  the  profession;  to  dis¬ 
courage  the  employment  of  persons 
whose  character,  educational  qualifica¬ 
tions  and  training  are  not  sufficient  to 
render  them  a  credit  to  the  profession, 
or  of  persons  who  are  known  to  have 
broken  faith  with  the  public,  their  em¬ 
ployer  or  this  organization;  to  co-op¬ 
erate  with  similar  professional  organiza¬ 
tions  in  other  cities  with  the  ultimate 
object  of  a  national  association  of  news¬ 
paper  workers. 

-All  persons  of  good  standing  who 
are  actively  engaged  in  the  profession 
of  journalism  as  a  daily  occupation,  in 
the  employment  of  one  or  the  other  of 
the  four  English  daily  newspapers  of 
St.  Louis,  or  who  are  editorial  employes 
in  St.  Louis  of  the  -Associated  Press, 
the  United  Press  or  the  International 
News  Service,  shall  be  eligible  for  ad¬ 
mission  to  the  organization.  New  mem¬ 
bers  will  have  to  show  that  they  have 
served  continuously  for  six  months  prior 
to  November  1,  1919,  as  a  professional 
employe  of  one  or  another  of  the  above 
named  employers. 

There  are  to  be  no  associate  member¬ 
ships. 

.A  permanent  committee  of  the  asso¬ 
ciation  shall  have  the  duty  to  maintain 
the  stability  of  the  membership  and 
work  toward  the  aim  of  enlisting  100 
percent  of  the  eligible  men  and  women 
of  St.  Louis. 

No  person  is  to  be  admitted  to  mem¬ 
bership  whose  character  is  reasonably 
believed  to  be  incompatible  with  the  pur- 
jHises  and  ideals  of  the  organization. 

Regular  meetings  are  held  on  the  first 
Sunday  of  each  month  at  12  o’clock 
noon.  Special  meetings  may  be  held 
whenever  thought  necessary  by  the  exec¬ 
utive  committee,  or  shall  be  called  when¬ 
ever  requested  in  writing  by  10  mem¬ 
bers.  Sixteen  members  constitute  a 
quorum  at  any  meeting,  but  there  must 
be  at  least  one  member  present  from 
each  of  the  five  St.  Louis  dailies. 

The  officers  of  the  association  include 
a  president,  a  first  vice-president,  a  sec- 
oii'l  vice-president,  a  secretary  and  a 
treasurer,  no  two  officers  to  be  employed 
by  the  same  newspaper. 

The  membership  of  the  association 
shall  be  organized  into  five  bodies, 
known  as  chapters,  one  chapter  for  each 
of  the  five  daily  papers.  Each  chapter 
shall  choose  a  chairman,  a  vice-chair¬ 
man  and  a  secretary.  .Any  one  of  these 
may  be  recalled  by  a  two-thirds  vote  of 
the  membership  of  his  chapter. 

Membership  in  a  chapter  shall  not  im¬ 
pair  the  individual’s  right  of  separate 
negotiation  and  contract  with  his  em¬ 
ployer  on  matters,  of  salary,  hours,  work¬ 
ing  conditions,  overtime  and  the  like, 
insofar  as  these  concern  himself  only. 
But  any  member  pledging  himself  to 
any  collective  program  adopted  by  a 
two-thirds  vote  of  his  chapter  shall  ad¬ 
here  to  that  program  until  it  shall  have 
either  succeeded  or  been  postponed  or 
renounced. 

Members  whose  convictions  prevent 
them  from  joining  in  some  particular 
program  of  collective  action  espoused 
by  a  two-thirds  vote  of  the  chapter  shall 
not  be  bound  to  support  that  program 
against  their  judgment  or  conscience. 
But  they  shall  be  obligated  to  under- 

(Continued  on  page  33) 


WHAT  DO  YOU  THINK  ABOUT  IT? 

^HIS  week  Editor  &  Publisher  presents — on  this  page — an  outline  of 
the  ideals  behind  the  St.  Louis  confederation,  the  organization  of  St. 
Louis  newspapermen  that  is  promoting  the  American  Journalist  -Association. 
Meeker,  the  author  of  the  article,  is  a  member  of  the  organization  and  is 
active  in  its  behalf. 

Every  -American  newspaper  man  should  read  this  article.  When  you 
have  finished  write  and  tell  us  what  you  think  of  the  movement. 

An  Australian  newspaper  published  recently  said  that  the  Australian 
Journalists  -Association  was  the  best  thing  that  had  happened  to  the  news- 
paper. profession  there.  Communications  on  the  American  Journalists  -As¬ 
sociation  are  invited. 


Editor  &  Publisher  for  September  11,  1920 
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Editor  &  Publisher  for  September  II,  1920 


PRINTERS  ASK  RAISE  OF 
40  PER  CENT 


New  York  Employer*,  Fearing  Cost* 
Have  Reached  Danger  Limit,  Seek 
Definite  Data  Before  Adjust¬ 
ing  Wages 


Facing  demands  by  Typographical 
Union  Xo.  6  and  other  printing  trades 
unions  for  wage  increases  approximating 
40  per  cent  over  present  scales,  the  Print¬ 
ers’  league  of  the  X'ew  York  Employing 
Printers’  Association,  Inc.,  is  seeking  an¬ 
swers  from  printers  and  publishers  to 
several  questions,  which  the  Ix-ague  offi¬ 
cers  believe  will  enable  them  to  adjust 
present  wage  rates  .satisfactorily  both  to 
employer  and  employe.  The  questions 
are : 

1.  What  effect  have  the  increased 
printing  costs  of  the  past  year  had  on 
your  general  policy  regarding  the  issuing 
of  printed  matter? 

2.  Have  you  on  account  of  increased 
costs  discontinued  any  publications  which 
you  formerly  issued?  If  so,  please  name 
them. 

3.  Do  you  know  of  any  other  publica¬ 
tions  that  have  been  discontinited  during 
the  past  year?  If  so,  please  name  them. 

4.  Has  the  increased  cost  caused  you 
to  abandon  any  plans  for  development  of 
new  publications  which  you  had  in  mind  ? 

5.  Have  you  cut  down  any  of  your  pub¬ 
lications  in  number  of  copies,  size  of 
page,  or  number  of  pages? 

6.  Have  yon  placed  any  new  printing 
orders  outside  of  X'ew  York  City  or  any 
work  formerly  handled  here? 

7.  What  effect  would  a  further  mate¬ 
rial  increa.sed  cost  have  on  your  printing 
plans  for  the  future? 

Under  agreements  signed  with  the 
unions  after  last  year’s  “vacation,”  wage 
scales  are  subject  to  readjustment  on 
October  1,  1920,  based  on  the  cost  of 
living  and  the  general  economic  condition 
of  the  industry.  It  is  the  belief  of  the 
employing  printers  that  the  cost  of  print¬ 
ing  has  reached  the  “saturation”  point 
and  that  the  wage  increases  granted  dur¬ 
ing  the  past  year  have  resulted  in  a  cur¬ 
tailment  of  many  activities  and  conse¬ 
quent  reduction  in  the  amount  of  print¬ 
ing,  and  the  questionnaire  has  been  sent 
forth  to  secure  definite  facts,  rather  than 
generalities,  proving  or  disproving  this 
belief. 


News  Ticker*  Victims  of  Faker* 

Gamblers  are  charged  with  the  cir¬ 
culation  of  fake  news  over  Wall  Street 
ticker  service  Thursday  of  what  pur¬ 
ported  to  be  the  death  and  injuries  of 
several  prominent  members  of  the 
New  York  .American  League  Baseball 
Club.  Newspaper  news  services  in¬ 
vestigated  the  rumors  and  found  they 
were  false.  The  design  of  the  fakers 
is  believed  to  ha\'e  been  to  make  a 
“clean  up”  on  betting  on  the  “Yankee- 
Cleveland”  games  now  being  played. 


Burrell  Resigns  State  Office 

Boston,  Mass. — Fred  J.  Burrell  has  re¬ 
signed  as  state  treasurer  of  Massachu¬ 
setts.  thus  ending  the  controversy  over 
allegations  that  he  had  used  his  state  po¬ 
sition  to  secure  business  for  the  Burrell 
.Advertising  .Agency,  of  which  he  had 
been  the  head.  Mr.  Burrell  declares  he 
resigned  because  of  the  pain  and  sor¬ 
row  that  had  been  brought  to  his  mother 
and  relatives  as  the  result  of  the  charges, 
which  he  claimed  were  untrue. 


Receiver  for  the  Arbor  Press 

Judge  Manton  has  appointed  John 
B.  Johnson  receiver,  in  $25,000  bond, 
in  an  equity  suit  brought  by  Wilson 


Goodbody,  a  creditor,  for  $9,500 
against  Arbor  Press,  Inc.,  with  plants 
in  Greenwich,  Conn.,  and  office  at 
2929  Broadway,  New  York  City.  Lia¬ 
bilities  are  said  to  be  $240,000,  $100,000 
of  which  is  secured  by  chattel  mort¬ 
gages.  The  appraiser  of  the  estate  at 
Greenwich  values  the  plant,  machin¬ 
ery  and  real  estate  at  $380,000,  which 
is  alleged  to  be  about  $250,000  in  ex¬ 
cess  of  the  secured  and  unsecured 
liabilities.  Mr.  Zalkin  states  that  the 
company’s  weekly  payroll  is  $5,000 
and  that  it  has  not  the  ready  money 
to  pay  it.  The  company  was  incor¬ 
porated  November  1,  1918,  with  capi¬ 
tal  stock  $200,(X)0. 


Farquhar  Makes  Change 

I-os  Angeles,  Cal. — Samuel  T.  Far¬ 
quhar,  formerly  account  executive  with 
the  H.  K.  McCann  Company’s  San 
F'rancisco  office,  has  assumed  the  same 
duties  with  the  Lockwood-Shackelford 
Company  in  this  city. 


Holme  Joins  N.  Y.  American 

Pnii-MJELi-Hi.t, '  Pa. — John  C.  Holme, 
who  is  in  charge  of  the  automobile  ad¬ 
vertising  for  the  Public  Ledger,  will  be¬ 
come  manager  of  the  automobile  ad¬ 
vertising  department  of  the  New  York 
.American  on  September  13. 


“Cream  of  Wheat’’  in  Newspapers 

Minne.\polis,  Minn. — It  is  understood 
that  the  Cream  of  Wheat  Company,  of 
this  city,  is  about  to  take  up  newspaper 
advertising.  For  many  years  this  com¬ 
pany  has  limited  its  advertising  almost 
exclusively  to  magazines.  Emory  Mapes 
is  in  charge  of  advertising. 

Printing  Company  Incorporates 

The  Edward  F.  Curtis  Printing  Cor¬ 
poration  of  New  York  was  chartered 
September  9  by  T.  J.  Connolly,  D.  .A. 
and  E.  F'.  Curtis,  of  Seaford.  Nassau 
County.  The  active  capital  is  given 
as  $.10,000. 


Rowe  Stewart  Dinner  Sept.  16 

F’hil.M)ELPHI.\,  Pa. — The  Poor  Rich¬ 
ard  Club  will  give  a  dinner  in  honor  of 
Rowe  Stewart,  the  new  president  of 
the  .Associated  .Advertising  Clubs  of  the 
World,  on  September  16. 

Fire  in  N.  Y.  Telegraph  Plant 

.A  fire  in  the  plant  of  the  New  York 
Morning  Telegraph  early  Friday 
morning  caused  damage  amounting  to 
about  $1,000  and  delayed  editions 
somewhat. 


Another  North  Carolina  Daily 

Statesville,  N.  C. — The  Daily,  an 
evening  paper  with  .Associated  Press 
service,  was  started  here  September  2, 
by  Tegram  .A.  Bryant,  who  also  pub¬ 
lishes  The  Landmark,  a  local  weekly. 


Lubet  with  Bloomingdale’s 

H.  Liibet.  recently  advertising  man¬ 
ager  of  the  J.  S.  Bailey  Company, 
Brooklyn,  has  been  made  advertising 
manager  of  the  Bloomingdale  Bros., 
New  York. 


Manila  Cable-New*  Reported  Sold 

Cable  advices  from  Manila  are  to  the 
effect  that  the  recently  organized  Philip¬ 
pine  Herald,  edited  by  Jose  Sanvictores, 
has  purchased  the  Manila  Cable  News. 


Boston  Telegram  Not  Yet  Ready 

Boston.  Mass.— It  will  probably  be 
four  or  five  weeks,  at  least,  before  the 
first  issue  of  the  Boston  Telegram  makes 
its  appearance.  1'.  W.  Enwright  had 


planned  to  start  it  on  September  7.  Ad¬ 
vertising  solicitors  are  busy  and  the 
work  of  erecting  the  presses  and  install¬ 
ing  linotype  and  other  equipment  is  being 
rushed. 


SUES  OVER  P.-I.  STOCK  SALE 


A.  S.  Taylor,  Former  Publisher,  Asks 
$10,000  Damages  from  F.  K.  Struve 

(.Special  to  Editor  &  Publisher) 
Se.\ttle. — Damages  to  the  extent  of 
$10,000  are  sought  by  .A.  S.  Taylor,  for¬ 
mer  publisher  of  the  Seattle  Post-Intel- 
ligencer  from  Frederick  Karl  Struve, 
present  stockholder  in  the  company,  in  a 
suit  filed  in  the  sui)erior  court  for  al¬ 
leged  failure  to  complete  an  agreement 
to  purchase  “for  undisclosed  principals” 
$480,000  par  value  stock  and  ^7,-500  par 
value  of  bonds  of  the  Post-Intelligencer 
Publishing  Company. 

.According  to  the  complaint,  Mr. 
Struve  did,  prior  to  December  31,  1918, 
take  over  “for  himself  and  certain 
firms,  persons  and  corporations”  all  the 
stock  he  obligated  himself  to  purchase 
at  the  agreed  price.  $310,000,  but  after 
purchasing  $32,500  worth  of  bonds  re¬ 
fused  to  take  any  more. 

Mr.  Taylor  alleged  he  would  not  have 
made  any  sale  had  net  Mr.  Struve  agreed 
to  buy  the  entire  holding.s.  He  claims 
that  the  bonds  remain'ng  on  Irs  hands 
are  not  worth  what  they  were  when  a 
part  of  the  original  amount.  .Mr.  Taylor 


also  declares  that  Mr.  Struve  cannot  re¬ 
store  him  to  the  position  he  occupied 
before  the  sale  began  because  Mr.  Struve 
“has  delivered  his  stock  and  such  bonds 
as  he  has  paid  for  to  his  undisclosed 
principals.” 

F'or  this  reason,  and  for  the  further 
fact  that  Mr.  Struve  refuses  to  take 
over  the  remainder  of  the  bonds,  Mr. 
Taylor  says  he  is  damaged  in  the  sum 
of  $10,000. 


Hedges  on  Minnesota  Star 

Beloit,  Wis. — Marion  E.  Hedges,  for¬ 
mer  member  of  the  faculty  of  Beloit 
College,  will  be  on  the  editorial  staff 
of  the  Minnesota  Star,  to  be  launched 
as  a  daily  paper  .August  19,  at  Minneap¬ 
olis,  by  the  Non-Partisan  League.  It 
was  while  a  member  of  the  faculty  at 
Beloit  College  that  Mr.  Hedges  wrote 
his  book,  “The’ Iron  City,”  which,  though 
praised  by  reviewers,  was  said  to  have 
resulted  in  the  author  leaving  college. 

Newspaper  Ads  for  Houston 

HorsTON,  Tex. — The  Board  of  Direc¬ 
tors  of  the  Houston  Chamber  of  Com¬ 
merce  have  been  asked  to  approve  a 
budget  of  $10,000  for  advertising  pur¬ 
poses.  to  be  spent  under  the  direction  of 
the  publicity  committee  in  advertising 
Houston  throughout  the  North  and  East. 
Newspaper  advertising  will  be  resorted 
to  chiefly  in  the  campaign,  which  is  to 
exploit  Houston  as  a  winter  resort. 


STACEY  BENDER 

Stacey  Bender  came  with 
me  in  1907.  That  is  just 
about  the  time  that  “Chief 
Bender,”  the  famous  pitcher, 
was  at  his  best  in  the  big 
League.  (However,  they 
are  not  related.)  Except 
for  a  short  interval,  Stacey 
has  been  with  our  organiza¬ 
tion  during  all  these  years, 
and  his  “pitching”  for  our 
Publications  has  been  at 
least  as  good  as  the  best 
which  “Chief  Bender”  ever 
did. 


New  York 
Mail 

The  circulation  of  the 
Evening  Mail  at  three  cents 
is  greater  than  it  ever  was 
when  it  sold  at  one  cent  per 
copy.  It  is  now  about  170,- 
000  per  day. 

The  Mail  has  a  distinct  fol¬ 
lowing.  In  no  other  paper 
can  you  get  such  wonder¬ 
ful  cartoons  including  Gold¬ 
berg  and  Voight,  Tuthill, 
etc.  No  one  knows  society 
like  “Dolly  Madison.”  Who 
can  handle  humor  like  Roy 
Moulton  or  sporting  topics 
like  James  P.  Sinnott,  Sam 
Murphy,  Ed  V’an  Every, 
Edward  P.  Duffy,  etc.,  etc., 
and  no  other  paper  ap¬ 
proaches  the  Mail  on  Fi¬ 
nancial  news. 

Wise  advertisers  know  that 
the  readers  of  the  Mail  can¬ 
not  be  reached  through  any 
but  their  “favorite  paper” 
— the  Evening  Mail. 


Serial  Adv.  No.  16. 
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MORE  THAN  40,000  IN  USE 
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LINOTYPE 


THE  MACHINE  THAT  LASTS 


MARKC 


Third  Maea/ine 
and  Distributor  Box 


C  linotype 

. 

SBI^^S  4 

Fourth  Majtaziiie 
and  D'stril>iilnr  Box 


MODEL  9  LINOTYPE 

4  Magazines  —  8  Different  Faces — 720  Characters  —  4  Different  Body  Sizes 
Faces  from  All  Magazines  May  be  Mixed  in  One  Line 


Buy  your  Model  9  Linotype  equipped  with  two  magazines — if  that 
is  sufficient  for  present  requirements.  As  your  business  grows,  your 
own  operator  can  add  the  third  and  fourth  magazines  right  in  your 
own  composing  room  in  less  than  half  an  hour. 

In  Earning  Power,  Quality  of  product,  and  Variety  of  work,  the 
Model  9  is  the  Master  Machine  for  the  newspaper  composing  room. 

“ITe  have  five  Model  Nines  in  our  Ad  Department.  The  wide  range,  quick 
change,  immediate  availability  of  all  faces,  and  the  mixing  of  matrices  at 
will  without’  waiting  for  distribution  are  features  not  possessed  by  other 
models.  Experience  has  proven  that  we  gain  in  speed  and  economy  by  their 
use  for  display  advertising  composition.” 

MILWAUKEE  SENTINEL 

James  T.  Garvey,  Foreman 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

NEW  ORLEANS  CHICAGO  SAN  FRANCISCO 


CHICAGO 

Canadian  Linotype  Limited,  Toronto 
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RATES  RAISED  BY  70  MORE  NEWSPAPERS 
DURING  WEEK  OF  SEPTEMBER  4 

San  Francisco  Examiner,  Cleveland  News-Leader  and  Kansas 
City  Star  Among  Dailies  Having  Total 
Circulation  of  1,114,575 


VOK  the  week  ending  September  4,  1920,  Barbour’s  Advertising  Rate  Sheets, 
-*■  Inc.,  issued  new  sheets  covering  rate  increases  and  other  information  of  70 
daily  newspapers.  Of  these,  50  were  changes  in  general  display  rates  and  20  were 
changes  in  other  than  general  rates.  On  the  changes  in  general  rates  of  the  50 
papers  : 

The  new  minimum  agate  line  rate  is  $2.93 
The  old  minimum  agate  line  rate  was  2.45 

.48  per  agate  line  or 

19.59  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  1,114,575. 


Net  Paid 

New  Rate 

Minimum 

Last  Rate 

l  ast  Min, 

Increase 

Circulation 

F^ffective 

.\k  l.i.  R. 

Ettective 

Ak.  l.i.  R. 

Alabama — 

Mobile  Xews-Itcm . 

10,200 

9/1/20 

.05* 

I/I/20 

.04* 

.01 

Arizona — 

Donelas  International  . 

2,372 

9/1/20 

.0.385715 

4/20/20 

.0178572 

.0107143 

Nopales  Oasis  . 

8/24/20 

.0.385715* 

8/8/20 

.025* 

.0035715 

1  ucson  Citizen  . 

4.22i 

9/1/20 

.035* 

7/1/20 

.03* 

.005 

Arkansas — 

Fayetteville  Democrat . 

1,275 

9/1/20 

.0178572* 

3/1/20 

.0142858* 

.0035715 

California — 

llfdtville  Trilnine  . 

1,126 

9/1/20 

0214286* 

12/1/19 

.0178572 

.0035715 

San  Francisco  Examiner... 

134,369 

9/1/20 

..30* 

4/1/20 

.238 

.062 

Snnilav  Edition  . 

257,471 

9/1/20 

.55* 

4/1/20 

.425 

.125 

San  Francisco  Tournal  of 

Commerce  (est.) . 

8,450 

9/1/20 

.13 

12/1/19 

.08 

.05 

Connecticut  — 

HridgeiKirt  Post  . 

Bridgeport  Telegram  . 

45.110 

9/1/20 

.14 

7/1/20 

.125 

.015 

Siimlay  Post  . 

16,488 

9/1/20 

7/1/20 

.06 

.02 

New  Haven  Register . 

28,334 

9/10/20 

.08 

4/20/20 

.07 

.01 

Florida — 

Miami  Herald  . 

7,593 

9/1/20 

.05* 

4/1/20 

.04* 

.01 

Sniidav  Edition  . 

9,065 

9/1/20 

.06* 

4/1/20 

.05* 

.01 

Illinoi.s — 

Kflingbam  Reconi  . 

2,400 

7/1/20 

.025 

12/1/19 

.0178572 

.0071429 

Macomb  Journal  . 

4,292 

9/1/20 

.02* 

7/1/19 

.0171429* 

.0028572 

Savannah  Times- loiirnal .... 

1,245 

9/1/20 

.0175* 

1 /9/20 

.0142858* 

.0032142 

Indiana — 

1  .ogansport  Pharos-Tribune 

(est.)  . 

13,000 

10/1/20 

.04* 

3/15/20 

.035* 

.005 

Iowa — 

Creston  Plain  Dealer . 

2,793 

6/1/20 

.025* 

5/1/19 

.0178572* 

.0071429 

Sioux  Citv  lonrnal  (Rev.). 

52,410 

9/1/2C 

.11* 

9/1/20 

.10* 

.01 

Sundav  Edition  (Rev.)... 

29,589 

9/1/20 

.11* 

9/1/20 

.10* 

.01 

Kansas — 

Frankfort  Index  (est.) . 

1,200 

8/27/20 

.0142858" 

5/14/19 

.0071429 

.0071429 

Massaclnisetts — 

1  owell  Sun  . 

19,040 

8/20/20 

o.s 

9/1/19 

.04 

.01 

Melrose  News  (est.) . 

2,000 

I/I/20 

.0178572 

l/l/liz 

.0142858 

.0035715 

Michigan — 

St.  lost  pb  Ilerabl-Press. . . . 

2,980 

9/1/20 

.02 

10/1/19 

.015 

.005 

Minnesota — 

laribanlt  Dailv  News  and 

K'^publicar  . 

2,548 

8/1/20 

.025* 

1/1/20 

.02* 

.005 

Missouri  -  - 

Columbia  Missourian  . 

1,467 

9/1/20 

.025* 

5/1/20 

.02* 

.005 

'^HE  circulation  of 
Scripps  Newspapers  is 

built  upon  the  Rock  of  Reader 
Faith. 

HEH'  YORK 
OFFICE 

Scripps  Newspapers 

Foreign  Advertising  Department 

H arbsidge  Bldg. 

Union  National  Bank  Building,  Cleveland,  Ohio 

CHICAGO 

OFFICE 

First  Katiostal  Bank 
Bldg. 

Jefferson  Citv  Post . 

2,000 

5/1/20 

.0107143* 

2/1120 

.31* 

.0007143 

.05 

Kansas  City  Star . 

443,150 

9/1/20 

.60* 

7/1/20 

.55* 

Mexico  Intelligencer 

965 

9/3/20 

.0107113* 

6/1/19 

.0085715* 

.0021429 

Moberly  Monitor-Index . 

3,056 

9/15/20 

.02 

7/10/19 

.0157143* 

.0142858 

N’ew  Yoik— 

Dunkirk  Observer  . 

3,397 

8/1/20 

.015 

2/1/20 

.0125 

.0025 

I.oikiiort  Union-Sun  and 

lonrnal  . 

7,611 

9/1/20 

.035 

6/10/20 

.03 

.005 

New  Rochelle  Star . 

2,460 

7/1/20 

.02 

4/1/20 

.0142858 

.0057143 

^)lean  Herald . *. . 

3,341 

9/1/20 

.02 

12/1/19 

.0178572 

.0021429 

Oneonta  Star  . 

6,133 

9/1/20 

.03 

12/15/19 

.02 

.01 

Ossining  Citizen-Sentinel... 

1,560 

9/1/20 

.025* 

4/15/20 

.02* 

.005 

Rochester  Record  (est.) .... 

1,000 

8/30/20 

.0142858 

1/1/18 

.0107143 

.0035715 

Watertown  Standard  . 

9,967 

7/1/20 

.04 

4/1/20 

.035 

.005 

Ohio — 

(Cleveland  News  and  Sunday- 

News-Leader  . 

144,444 

9/1/20 

.30 

4/15/20 

.26 

.04 

Sundav  News-Leader  . 

172,418 

9/1/20 

4/15/20 

.29 

.03 

C'ppcr  Sandusky  Chief . 

2,903 

9/1/20 

.015 

6/1/20 

.0142858 

.0007143 

Ok1."boma— 

.\d?.  News  . 

2,300 

9/1/20 

.0275 

2/1/20 

.02* 

.0075 

Pennsylvania — 

I'eaver  F'alls  Tribune . 

4,665 

10/1/20 

.025* 

10/1/19 

.02* 

.005 

^'onnellsville  News  . 

4,455 

8/30/20 

.0178572* 

1/1/20 

.0142858* 

.0035715 

Ilarrisburgh  Telegraph  .... 

30,742 

9/1/20 

.09* 

2/1/20 

.07* 

.02 

Johnstown  Tribune  . 

23.325 

10/1/20 

.07 

1/1/20 

.055 

.015 

I*ottsvillc  Chronicle  (est.).. 

4,000 

8/31/20 

.0142858* 

2/18/17 

.0114286* 

.0028572 

South  Dakota — 

Madison  Leader  (est.) . 

670 

8/27/20 

.0107143* 

1/19/20 

.0085715* 

.0021429 

Tcnnes«et — 

Jackson  Sun  . 

4,040 

10/1/20 

.025 

9/1/18 

.02 

.005 

Texas — 

P.allinger  Ledger  . 

600 

8/1/20 

.0085715* 

12/1/19 

.0071421* 

.0014286 

Dallas  Timcs-Herald . 

45,.397 

9/1/20 

.11 

6/1/20 

.10 

.01 

Virginia — 

J'ulaski  Southwest  Times  and 

News-Review’  . 

1,336 

7/1/20 

.0178572* 

2/1/17 

.0142858* 

.0035715 

Wisconsin — 

Beloit  News  . 

7.6.30 

9/15/20 

.05* 

1/1/20 

.045 

.01 

Wausau  Record  Herald.... 

5,004 

1/1/21 

.03* 

1/10/20 

.025* 

.005 

1,1  14,575  2.<io35722  2.4462155  .487.3581 

The  Cheyenne  (Wyo.)  State  Tribune  and  State  Leader  have  been  combined 
under  one  management,  and  space  is  now  sold  only  at  a  combination  rate  of  5c.  per 
line.  This  is  the  total  of  the  previous  individual  rates. 

*Flat.  (Est.) — Circulation  estimated. 


*  News  Merchandising  Bureau  Supplies 
Comprehensive  Data  On  Baltimore.* 


Only  recently  an  advertising  agency,  desiring  first  hand  information  on 
the  canned  food  situation  in  Baltimore,  turned  to  the  NEWS  with  a 
questionnaire  so  comprehensive  and  exhaustive  that  at  first  glance  it 
looked  impossible. 

A  closer  study,  however,  made  the  wealth  of  material  called  for  appeal 
to  us  as  something  which  would  be  of  value  to  many  firms  in  addition 
to  the  one  asking  for  it.  Therefore,  our  Merchandising  Bureau  has 
incorporated  this  volume  of  information  in  a  general  market  report  on 
Canned  Food  Products. 


Some  of  the  questions  asked  and  answered,  for  example,  are :  Do  manufacturers 
give  bonus  to  jobbers’  salesmen?  Have  jobbers  and  dealers  a  preference  in  buying 
from  brokers  and  factory  representatives  ?  Is  there  any  incentive  a  manufacturer 
can  offer  a  jobber  in  your  city  to  make  him  put  extra  effort  on  his  line  ?  What 
kind  of  advertising  does  the  retailer  appreciate  most?  What  seasons  do  canned 
peaches,  sweet  potatoes,  beans,  peas  and  okra  sell  best  in  your  territory  ?  Does  the 
color  of  sweet  potatoes  make  a  difference  with  the  people  in  your  section  ? 

This  bu'k  cf  infornhstion  and  more  brides  it  embodied  in  our  report  on 
Canned  Food  Products.  Here  alto  are  listed  the  names  of  brokers  and  man¬ 
ufacturers*  agents  in  Baltimore  who  handle  food  products,  together  with 
detailed  data  on  such  foods  as  table  syrups,  jams  and  jellies,  pork  and  beans, 
tomato  catsups,  giving  names  of  manufacturers  and  brands,  best  sellers,  per¬ 
centage  of  distribsition  and  sales,  acun/ity  ratings,  etc.,  etc.  If  you’re  interested 
write  us  on  your  business  stationery  for  a  copy  of  this  unusual  and  extensive  report. 


The  Baltimore  News 


Goes  Home  and  Stays  Home 


DAN  A.  CARROLL 
Eastern  Represenutivc 
Tribune  Building 
New  York 


^E.  LUTZ 


A 


Western  Represenutive 
First  Nat*l  Bank  Btdg. 

Chicago 


Advertising  Manager 


question 


Would  you  rather  do  some  deal¬ 
ers  a  lot  of  good,  or  a  lot  of 
dealers  little  good? 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  1888 


Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 


Xitiiil’cr  44  of  a  Series 

H  e  realize  that  volume  is  not  the  need 
today — but  we  believe  that  our  method 
of  representation  is  instiranee  for  volume 
tomorrow. 

E.  Katz  Special  .{dvertising  Agency 
15  Ejist  2()th  Street,  New  York  City 
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(Pbituan) 

Louis  Garthe,  for  thirty-three  years 
head  of  the  Baltimore  American’s  Wash¬ 
ington  bureau,  died  September  8  in 
Washington,  aged  59  years.  Graduated 
from  Johns  Hopkins  University,  he  es¬ 
tablished  an  office  for  the  Baltimore 
American  in  New  York  in  1886.  He 
was  a  former  president  of  the  Gridiron 
Club  of  Washington  and  a  governor  of 
the  National  Press  Club. 

Frank  N.  Wood,  real  estate  editor  of 
the  Chicago  Tribune,  was  buried  Sun¬ 
day.  He  was  connected  with  the  Trib¬ 
une  for  twenty-  five  years  and  was  pen¬ 
sioned  from  active  work  on  the  Tribune 
a  year  ago,  and  has  been  in  ill  health 
for  many  months.  His  newspaper  ex¬ 
perience  began  in  1884  with  the  Kansas 
City  Journal,  of  which  he  was  part 
owner.  Subsequently  he  served  on  the 
Staff  of  the  New  York  World. 

Cyrus  Mitchell  Cartwright,  a  mem¬ 
ber  of  the  editorial  staff  of  the  Baltimore 
American  for  the  past  fourteen  years, 
died  .August  26  in  that  city.  Previous 
to  his  connection  with  the  .American,  Mr. 
Cartwright  was  with  the  Sun  for  many 
years. 

.AI.BERT  M.  York,  aged  65,  associate  ed¬ 
itor  of  the  Syracuse  Post-Standard,  died 
suddenly  September  6  following  an  at¬ 
tack  of  acute  indigestion.  Mr.  York 
had  spent  more  than  forty  years  in  news¬ 
paper  work,  and  was  noted  as  a  theatri¬ 
cal  critic. 


W.  C.  E.  Pruitt,  publicity  manager  of 
the  Pendleton  (Ore.)  Round-Up  and 
formerly  a  well  known  Oregon  news¬ 
paper  man,  died  recently  in  Pendleton 
as  the  result  of  shooting  himself  in  the 
foot  while  hunting  grouse.  He  was  born 
in  1877. 

Clifford  K.  Reece,  aged  78,  for  many 
years  an  employe  of  the  New  York 
Times  composing  room  and  an  old  mem¬ 
ber  of  Typographical  Union  No.  6,  died 
at  his  home  in  Rutherford,  N.  J.,  Sep¬ 
tember  7. 

VV’iLLiAM  .A,  Baker,  president  of  the 
Baker  Printing  Company  of  Newark, 
N.  J.,  died  September  5  at  Summit,  N. 
J.,  aged  56  years.  Mr.  Baker  was  the 
publisher  some  years  ago  of  the  Sunday 
Standard,  and  of  Town  Talk,  an  illus¬ 
trated  weekly.  He  is  survived  by  his 
wife,  two  daughters  and  a  brother. 

Edwin  Darby,  father  of  Benjamin  E. 
Darby,  publisher  of  the  Owatonna 
( Minn.)  Daily  People’s  Press,  died  at 
.Abram’s  A’iHage,  Prince  Edward  Island, 
Can. 

JOSEPH  S.  Wild,  aged  53,  president  of 
Buffalo  Union  No.  9  of  the  International 
Tyjiographical  Union,  died  in  Buffalo  last 
week.  Despite  his  illness,  Mr.  Wild  re¬ 
mained  at  the  proof  desk  of  the  Buffalo 
Evening  News  until  a  few  days  before 
he  died.  He  had  been  president  of  the 
Buffalo  branch  of  the  union  since  May, 
1919,  and  had  been  an  employee  of  the 
Evening  News  for  fifteen  years. 

C.  B.  Swain,  Chicago  advertising  man. 


Itoe  Sextuple  Press 

FOR  SALE 


Having  purchased  a  new  Goss  High  Speed 
Straightline  Octuple  Press,  we  offer  for  sale,  for 
shipment  about  January  1st,  1921,  the  Press  we  are 
now  using,  a  Hoe  Sextujile  Press  ip  first-class  oper¬ 
ating  condition,  together  with  Full  Automatic 
“Kohler  System”  Control.  Motor  Equipment:  60 
H.  P.,  220  y.  A.  C..  3  Phase.  60  Cycle. 

This  machine  will  print  4-6-8-10-12-14-16-18-20- 
22  or  24-page  papers  at  a  running  speed  of  24,000 
per  hour,  and  28-32-36-10-44  or  48-page  papers  at 
12,000  per  hour. 

It  will  print  either  7  or  8  columns  to  the  page, 
and  the  length  of  column  is  21^2  inch  with  an  over¬ 
all  sheet  page  length  of  22^  inch. 

The  Press  has  staggered  cylinders  and  two  tape¬ 
less  folders,  in  fact  a  modern  machine  in  every  way 
and  a  very  desirable  purchase. 

It  can  be  inspected  any  week-day  afternoon  in 
the  production  of  the  NEWS  and  SENTINEL. 

News  Publishing  Company 

Fort  Wayne,  Indiana 


recently  died  in  Central  Station,  Ottawa, 
Ont.,  while  waiting  for  a  train  to  Sault 
Ste.  Marie. 

Mr.s.  Fanny  Munsell  Chambers,  an 
illustrator  and  wife  of  Charles  E.  Cham¬ 
bers,  also  an  illustrator,  died  last  week. 
Under  the  name  of  Fanny >  Munsell,  she 
did  work  for  a  number  of  leading  mag¬ 
azines.  She  is  survived  b:Jf  her  husband 
and  an  eight-year-old  son. 

Henry  .Agazelow,  San  Francisco 
newspaper  man,  died  in  that  city  recently 
from  pneumonia. 

Edward  L.  Merritt,  aged  84,  formerly 
editor  and  publisher  of  the  Springfield 
Illinois  State  Register,  died  September 
5  in  Springfield,  following  an  operation. 
Mr.  Merritt  was  editor  and.frublisher  of 
the  State  Register  from  1864  to  1881, 
and  general  manager  of  the  Omaha  Her¬ 
ald,  now  the  World-Herald,  in  1887  and 
1888. 

Editors  Meet  in  Coal  Mine 

Springfield,  Ill. — Macoupin  Countv 
Editorial  .Association  members  forsook 
their  usual  environments  with  their 
meeting  Saturday,  September  4,  when 
they  held  their  monthly  meeting  in  the 
first  aid  room  of  the  Superior  coal  mine 


at  Gillespie,  Ill.  In  the  depths  of  the 
mine  the  editors  met  and  discussed  mat¬ 
ters  of  interest  to  the  association,  a  sup¬ 
per  later  being  served  the  visitors  by  S. 
P.  Preston,  editor  of  the  Gillespie  News. 
The  visit  to  the  mine  will  be  followed  by 
tours  of  other  industries  in  the  county 
as  a  means  of  getting  in  closer  touch 
with  the  classes  of  workers  on  which 
the  papers  draw  for  subscribers. 

“P>D”  Men  With  Candidates 

Cleveland. — Captain  W.  C.  Howells, 
Columbus  bureau  chief  of  the  Plain 
Dealer,  has  been  assigned  to  follow 
Governor  James  M.  Cox,  Democratic 
candidate  for  president,  while  Walker  S. 
Buell,  chief  of  the  paper’s  Washington 
office,  will  remain  with  United  States 
Senator  Warren  G.  Harding. 

Merger  in  Richmond,  Cal. 

Richmond,  Cal. — 'The  News  and  the 
Record-Herald  have  been  consolidated  as 
the  Richmond  Record-Herald  and  Rich¬ 
mond  News,  a  new  company  having 
been  formed  by  stockholders  in  both 
papers.  F.  J.  Huaniski  will  be  in  editor¬ 
ial  charge,  with  G.  E.  Milnes  as  business 
manager. 


The  Ludlow  Typograph  Company 
announces  that  it  has  concluded 
negotiations  with  the  Elrod  Slug  Casting 
Machine  Company,  of  Omaha,  Neb.,  to 
assume  the  exclusive  manu¬ 
facture  and  sale  of  the  Elrod 
Lead,  Slug  and  Rule  Caster. 


LOUISVILLE.  KY. 

has  a  popnlatioii  of 

234,891 

accordinc  to  1920  census 

FORTWORTHSTAR-TEIEGRAM 

Pint  Paper  fai  Texas 
Has  a  lanrcr  dnsIsUoa  tkaa 
any  paper  !■  LdoIstIIIc. 

Over  75,000  dailj— over  90,000  Sunday 


FORT 
WORTH, 
TEXAS 

Population  City  Proper  106,482 


jersey 


'*®Pu'«lion  oi 


•ccor«fii,j.  ta 


This  population  is  within  corporate  limits  embracing  only 
16.8  square  miles,  50%  less  area  than  any  of  the  three  cities 
of  Texas  showing  greater  population  and  less  than  one-half 
the  area  of  the  other  two. 

Population  immediate  suburbs  44,109 

(Figures  based  upon  school  census,  telephones,  light  con¬ 
nections  and  voters.) 

Total  Population 
Fort  Worth  shopping  area 
150,591 

Fort  Worth  is  THE  ONLY  ONE  OF  THE  FOUR 
LARGEST  TEXAS  CITIES  wrich  has  not  annexed  terri¬ 
tory  during  the  past  ten  years. 


'■**  »  PopuJaH, 


Net  paid  circulation 

Over  75,000  daily  Over  90,000  Sunday 

Star-Telegram  circulation  at  5c  daily,  10c  Sunday — 25c  per 
week  by  carrier  in  the  city  and  from  $10.00  to  $15.00  per 
year  by  mail,  exceeds  that  of  papers  in  nearly  every  city  in 
the  United  States  under  200,000  population. 

Covering  a  Billion  Dollar  Territory 

of  remarkable  pef  cai)ita  wealth,  the  Star-Telegram  offers 
wonderful  opportunities  to  the  national  advertiser. 

As/c  for  our  Merchandising  Survey. 


COLUMBUS,  OHIO 


has  a  population  of 

237,031 

according  to  1920  census 


LARGEST  CIRCULATION  IN  TEXAS 
CHARTER  MEMBER  A.  B.  C. 


AMON  G.  CARTER, 
Vice  Pres,  and  Gen.  Mgr. 

A.  L.  SHUMAN, 
Advertising  Manager 


90.000  ‘ 
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LOR^PIN  &  THOMPSON 
.-^kGANIZED 

I"  .  - 

New  ( Special  Representative  Finn  in 
New  York  and  Chicago  Starts  List 
with  New  York  Glohe  in 
East  and  West  _ 


Organization  was  completed  this  week 
of  the  new  special  representative  firm 
of  Lorenzen  &  Thompson,  with  offices 
in  New  York 
and  Chicago.  A. 
•F.  Lorenzen  and 
M.  R.  Thompson, 
who  .are  the  prin¬ 
cipals,  have  been 
active  as  news¬ 
paper  representa¬ 
tives  for  many 
years,  Mr.  Loren¬ 
zen  as  a  member 
of  the  firm  of 
Cone,  Lorenzen  & 
Woodman,  and 
Mr.  Thompson  as 
an  associate  of  J- 
C.  WillK'rding  for  twelve  years  and  for 
the  last  three  years  with  Cone,  Lorenzen 
&  W  oodman. 

Mr.  Thompson,  who  will  be  in  charge 
of  the  New  York  office,  19  W'est  Forty- 
fourth  Street,  will  have  associated  with 
him  E.  J.  Cullen, 
formerly  with  the 
Brooklyn  Daily 
I^gle,  the  New 
York  Sun  and  the 
Sun  and  New 
York  Herald,  and 
J.  L.  Sythoff,  un¬ 
til  recently  with 
Cone,  Lorenzen  & 
Woodman  in  New 
York. 

.'\t  Chicago, 
where  the  office 
will  be  in  the  Mar- 
q  u  e  1 1  e  Building, 
Mr.  Lorenzen  will  be  in  charge,  asso¬ 
ciated  with  C.  G.  Shannon  and  H.  G. 
Schryver,  both  of  whom  were  formerly 
with  Cone,  Lorenzen  &  Woodman. 

As  announced  in  Euitor  &  Pi  blisher 
last  week,  the  new  agency  has  been  ap¬ 
pointed  to  repre¬ 
sent  the  N  e  w 
York  Globe  in  the 
Eastern  and  W'est- 
e  r  n  advertising 
fields. 

Friends  of  Mr. 
Thompson  among 
the  advertising 
agents  and  spe¬ 
cial  representatives 
gave  him  a  dinner 
last  week  at  the 
New  York  .-\dver- 
tising  Club  and 
wished  him  good 
fortune  in  his  new  work.  He  was 
presented  with  a  brass  desk  set,  Mr. 
Cullen  making  the  presentation  ad¬ 
dress.  _ _ 

Strike  Stops  Liverpool  Papers 

Liverpool,  Eng. — No  morning  papers 
have  apiteared  in  Liverpool  since  .\ugust 
30  because  of  a  strike  of  newspaper  com¬ 
positors  here  and  in  Manchester  for  more 
pay.  For  the  first  time  in  more  than  75 
years  the  Manchester  Guardian  has 
missed  publication. 


Shipman  Buys  into  Salina  Union 

S.M.iN.\,  Kan. — Melville  P.  Shipman, 
for  the  ])ast  two  years  business  manager 
of  the  Daily  Union,  has  purchased  the 
interest  in  that  paper  of  former  Senator 
j'.  R.  Burton,  who,  in  1918  sold  control 
to  J.  L.  Brady,  now  president  of  the  com¬ 
pany. 


Evening  Post  Adds  New  Department 

The  New  York  Evening  Post  will 
issue  the  first  number  of  the  new  literary 
review  on  September  11,  replacing  the 
present  literary  supplement.  The  new 
magazine  will  be  edited  by  Henry  Seidel 
Canby  of  Yale  University,  with  whom 
William  Rose  Benet,  will  be  associated. 
It  will  contain  literary  essays,  poetry,  in¬ 
formal  criticism,  news  of  foreign  books 
and  home  books,  news  of  literary  activ¬ 
ity  in  the  universities,  cgrrespondence, 
notices  of  all  books  and  extensive  re¬ 
views  of  the  most  importance. 


NEW  ILLINOIS  WEEKLY  CHAIN 


F.  T.  Wilhite  Started  8  Papers  Last 
W«ek — Already  Owned  Two 

(Special  to  Editor  &  Publisher) 
Springeieli),  Ill. — Simultaneous  es¬ 
tablishment  of  eight  weekly  papers  in  the 
same  county  in  eight  different  towns  is 
the  unusual  newspaper  coup  this  week 
carried  out  by  Fred  T.  Wilhite,  well- 
known  Central  Illinois  newspaper  man. 
The  eight  papers  are  all  being  printed  in 
the  plant  of  the  Chatham  (Ill.)  South 
Sangamon  Messenger,  one  of  the  biggest 
weekly  newspaper  plants  in  the  country. 
In  addition  to  the  eight  new  papers,  Mr. 


Wilhite  publishes  the  South  Sangamon 
Messenger  and  the  Loami  Courier.  The 
eight  new  papers  are  the  .Auburn  Cour¬ 
ier,  Illiopolis  Herald,  New  Berlin  Regis¬ 
ter,  Divernon  Review,  Rochester  journal, 
Williamsville  Star,  Riverton  Post  and 
Pawnee  Tribune.  Each  paper  had  ten 
pages  in  the  first  issue  this  week.  The 
central  advertising  and  news  offices  of 
the  chain  of  papers  are  in  Springfield, 
where  Mr.  Wilhite  is  in  charge. 

Wilhite  was  business  manager  of  the 
Springfield  News-Record  before  that 
paper  was  suspended  after  its  purchase 
by  the  Illinois  State  Register  and  Illinois 
State  Journal.  He  then  took  over  the 
South  Sangamon  County  Messenger  and 
Loami  Courier,  which  he  published  from 
the  Messenger  plant. 


Westchester  Papers  Out  in  Cold 

Norwalk,  Conn. — The  St.  George  mill 
has  just  notified  its  customers  that  it 
will  not  be  able  to  supply  them  after 
December  1  unless  they  can  use  33  and 
33j4-inch  rolls.  Most  of  the  Westchester 
County  (N.  Y.)  dailies  rely  on  this  mill 
for  newsprint.  As  they  all  use  35,  52^5 
and  70-inch  rolls,  nothing  is  left  for  them 
to  do  but  go  elsewhere  for  supply.  The 
St.  George  mill  is  owned  by  the  New 
York  World. 


Establishing 
New  High  Records 
for  August 

in  St.  Louis  Daily  Newspaper  Advertising 

August,  1920,  records  a  banner  adver¬ 
tising  month  for  all  St.  Louis  daily  newspa¬ 
pers,  and  in  volume  of  gains  over  August, 
1919,  The  Star,  as  usual,  led  all  the  rest  with 
smashing  increases  as  the  following  compari¬ 
sons  show : 

In  Local  Display  Advertising,  The  Star 
gained  570  columns,  which  is  more  than  the  COM¬ 
BINED  gains  of  the  daily  Post-Dispatch  apd  the 
daily  Globe-Democrat  and  more  than  twice  as  much 
as  the  Times. 

In  National  Display  Advertising,  The  Star 
was  the  ONLY  St.  Louis  daily  newspaper  to  make 
a  GAIN — showing  an  increase  of  84  columns.  The 
Star’s  closest  competitor,  the  Post-Dispatch,  showed 
a  LOSS  of  92  columns.  The  Globe-Democrat  LOST 
26  columns. 

In  Total  Paid  Advertising,  The  Star’s  gain 
was  greater  than  the  gains  of  ALL  OTHER  St. 
Louis  daily  newspapers  COMBINED.  The  Star 
gained  660  columns,  which  was  more  than  TWICE 
the  gain  of  the  daily  Post-Dispatch  and  more  than 
FOUR  TIMES  that  of  the  daily  Globe-Democrat. 

Advertisers  who  make  their  investment  in  Newspaper 
Space  pay  Big  Returns,  KNOW  they  CANNOT 
cover  St.  Louis  unless  they  use  The  Star. 

THE  ST  LOUIS  STAR 

'  — don*t  Say  **Paper** — Say  **Star** 

Trade  Mark  Registered 

National  .Advertising  Representatives 
STORY,  BROOKS  &  FINLEY 
Chicago  New  York  Philadelphia 


GAINS!! 

Richmond,  Va. 

341/2% 

BUT 

The  News  Leader 

258% 


Richmond’s 

population 

increase 

341/2% 


The  News  Leader’s 
circulation 
increase 

258% 


In  1910 
1  paper  for 
2  houses. 

In  1920 
A  paper  for 
every  house 
and  4872  papers 
over  !  !  ! 


Kelly>Smith  Company 

47  West  34th  St., 
New  York  City 

Kelly-Smith  Company 

Lytton  Building, 
Chicago,  Ill. 

J.  B.  Keough 

Candler  Building, 
Atlanta,  Ga. 
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Unlike  Any  Other  Community 

Joplin,  Missouri 

The  Market  240,000 

This  explains  an  unusual  merchandising  situation  and  suggests  a  combination  that 
lowers  the  rising  cost  of  advertising.  Please  clip  and  file  for  ready  reference. 

The  1920  census  figures  for  Joplin  proper  show  a 
decrease  from  1910  of  2,218,  and  yet  Joplin  has 
increased  enormously  in  value  and  importance. 

The  census  report,  per  se,  is  misleading.  Joplin 
is  not  to  be  considered  from  the  standpoint  of  its 
29,855  population,  but  from  its  definite  influence 
upon  a  wonderful  market  of  240,000 — an  increase 
over  1910  of  40,000,  and  the  average  suburban 
radius  increased  from  25  miles  to  29^  miles. 

The  great  trading  territory  has  grown  because 
of  its  rich  zinc  and  lead  mines  and  fertile  soil. 

Much  of  the  field  but  prairie  in  1910,  is  now  the 
site  of  many  good  sized  towns. 

All  this  new  population,  some  of  it  drawn  from 

Unlike  Any  Other  Newspaper 

Joplin  Globe 

(A.  B.  C.  Member) 

Paid  Circulation  25,709 

Average  for  6  months  ending  March  31,  1920 

Line  Rate  8c  Flat,  October  1,  1920.  Mornings  Except  Monday 

The  market  expansion  explained  above  is  re¬ 
flected  in  the  circulation  of  the  dominant  news¬ 
paper.  Within  the  ten  year  period  the  Globe’s 
circulation  has  about  doubled. 

In  Joplin  proper  the  Globe  reaches  practically 
every  worthwhile  family.  In  fact  the  city  circu¬ 
lation  often  exceeds  the  number  of  families. 

In  the  suburbs  within  a  36  mile  average  radius, 
where  the  heavy  population  increase  has  been, 
the  Globe  reaches  about  every  second  family — 
and  is  delivered  in  most  of  the  homes  before 
early  breakfast. 

Where  street  cars  or  steam  trains  do  not  leave  at 

Representatives 

E.  Katz  Special  Advertising  Agency 

Established  1888 

15  E.  26th  St.  Harris  Trust  Bldg.  Waldheim  Bldg.  Candler  Annex  Monadnock  Bldg. 

NEW  YORK  CHICAGO  KANSAS  CITY  ATLANTA  SAN  FRANCISCO 


early  hours,  the  Globe  rushes  agency  bundles  out 
to  the  various  towns  by  its  own  rapid  automo¬ 
bile  truck  service,  starting  at  3  A.  M. 

The  Joplin  market  of  240,000  is  large  enough  to 
be  profitable  for  national  advertisers.  The  net 
profit  is  increased  thru  lower  selling  cost,  result¬ 
ing  from  adequate  wholesale  and  transportation 
facilities;  and  still  further  increased  thru  the 
need  of  only  one  newspaper  for  complete  adver¬ 
tising  coverage. 

The  combination  of  the  Joplin  market  and  Globe 
lowers  the  rising  cost  of  advertising. 

Are  you  interested? 


Joplin  itself,  is  dependent  upon  Joplin  as  its  com¬ 
mercial  hub.  No  other  city  is  in  competition. 
Seven  railroads,  two  interurban  electric  lines,  and 
many  hard-surfaced,  fine  roads  radiate  from 
Joplin,  the  natural  center. 

In  Joplin  there  are  more  and  better  homes,  more 
stores,  and  much  larger  and  better  stores,  better 
hotels,  schools,  churches,  infinitely  greater  banks, 
jobbing  houses  and  institutions  of  all  kinds  than 
there  were  here  ten  years  ago. 

And  this  large  and  prosperous  population  unit  of 
240,000  is  served  with  comparative  ease  thru  the 
better-than-average  transportation  and  jobbing 
facilities  centralized  in  Joplin. 
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Journalism  or  Giving  Courses  in  Journalism 
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Adelbert  College  of  Western  Reserve 
University,  Cleveland,  Ohio. 

Alfred  College,  .\lfred.  X.  Y. 

University  of  Arkansas,  Batesville,  Ark. 
Beloit  College,  Beloit,  Wis. 

Boston  University,  Boston,  Mass. 
University  of  Chicago,  Chicago,  Ill. 
University  of  Colorado,  Colorado 
Springs,  Colo. 

Columbia  University,  New  York  City. 
Delaware  College,  Newark.  Del. 

De  Pauw  University,  Greencastle,  Ind. 
University  of  Florida.  Gainesville,  Fla. 
Howard  University,  Birmingham,  .\la. 
University  of  Idaho,  Moscow,  Ida. 
University  of  Illinois,  Urbana,  Ill. 
Indiana  University,  Muncie,  Ind. 

Iowa  State  College  of  Agriculture, 
Ames,  la. 

University  of  Iowa,  Iowa  City,  la. 
Kansas  State  Agricultural  College,  Law¬ 
rence,  Kan. 

University  of  Kentucky.  Lexington,  Ky. 
Louisiana  State  University,  Pineville,  La. 
Marietta  College,  Marietta,  Ohio. 
Marquette  University,  Milwaukee,  Wis. 
Massachusetts  .Agricultural  College, 
Cambridge,  Mass. 

Miami  University,  Oxford,  Ohio. 
University  of  Michigan,  .Ann  .Arbor, 
Mich. 

University  of  Minnesota,  Minneapolis. 
University  of  Missouri,  Columbia.  Mo. 
University  of  Montana,  Missoula.  Mont. 


BLANCHARD  HAS  CLASS  AGAIN 

Ad  Course  at  Y.  M.  C.  A.  Starts  16th 
Year  in  New  York 

.Advertising  classes  will  begin  at  the  23d 
Street  Y.  M.  C.  .A.  in  New  York  on 
October  13  and  continue  until  March  30, 
1921,  under  the  direction  of  Frank  Le 
Roy  Blanchard,  who  has  been  in  charge 
of  the  course  since  its  organization  in 
1904.  H.  W.  Doremiis  will  again  be  as¬ 
sistant  instructor. 

Lectures,  given  weekly,  touch  ui>on  all 
phases  of  advertising  and  are  given  by 
Mr.  Blanchard  and  other  prominent  ad¬ 
vertising  men.  including ; 

Harry  A’arley  of  the  George  Batten 
Company,  Dermot  F'itzgibbon,  advertis¬ 
ing  manager  of  the  X'ew  York  .Ameri¬ 
can  ;  Gilbert  T.  Hodges,  advertising  man¬ 
ager  of  Munsey’s  Magazine ;  L.  E.  Firth, 
head  of  the  H.  K.  McCann  Company’s 
copy  staff ;  .Arthur  Freeman,  retail  store 
advertising  manager;  John  Sullivan, 
manager  of  the  .Association  of  National 
.Advertisers ;  F.  H.  Little,  vice-president 
of  the  George  Batten  Company ;  Thomas 
F.  I^gan  of  Thomas  F.  Logan,  Inc.; 
M.  D.  H unton.  eastern  representative  of 
the  Chicago  Examiner;  William  H.  Ran¬ 
kin.  president  of  the  William  H.  Rankin 
Company ;  Bruce  Barton  of  Barton, 
Durstine  &  Osborn,  and  others. 

Uruguay  Editor  Wounded  in  Duel 

Mo^•TEV^DEO,  Uruguay. — Julio  Maria 
Sosa,  editor  of  El  Dia.  was  wounded 
September  5  in  the  first  duel  fought  under 
the  newly  legalized  dueling  law.  His 
opponent  was  Minister  of  Public  Works, 
Humberto  Pittamiglia.  The  men  fought 
with  sabres  and  Sosa  was  slightly 
wounded  in  the  arm. 

Hotaling  Issues  “Americanism”  Talks 

St.  P.wl. — ^In  addition  to  his  labors  as 
executive  and  field  secretary  of  the  Na¬ 
tional  Editorial  association,  II.  C.  Hotal¬ 
ing  has  issued  “Two  Minute  Talks’’  in 
advocacy  of  .Americanism  and  opposi¬ 
tion  to  radical  socialism.  The  talks  com¬ 
prise  patriotic  utterances  of  the  most 


Nebraska  Wesleyan  University,  Univer¬ 
sity  Place,  Neb. 

University  of  Nebraska,  Lincoln,  Neb. 
New  York  University,  New  York  City. 
University  of  North  Carolina,  Chapel 
Hill,  N.  C. 

University  of  Notre  Dame,  Notre  Dame, 
Ind. 

Ohio  State  University  (College  of  Com¬ 
merce  and  Journalism),  Columbus, 
Ohio. 

University  of  Oklahoma,  Norman,  Okla. 
University  of  Oregon,  Eugene,  Ore. 
University  of  Pittsburgh,  Pittsburgh,  Pa. 
Purdue  University,  Lafayette,  Ind. 
University  of  South  Carolina,  Colum¬ 
bia,  S.  C. 

South  Dakota  State  College,  Vermilion, 
S.  D. 

University  of  South  Dakota,  Vermilion, 
S.  D. 

University  of  Southern  California,  Los 
.Angeles,  Cal. 

Stanford  University,  Stanford  L’nivers- 
ity,  Cal. 

University  of  Texas.  .Austin,  Te.x. 
Tulane  University  of  Louisiana,  New 
Orleans,  La. 

V’assar  College,  Poughkeepsie,  N.  Y. 
University  of  Vermont,  Burlington,  Vt. 
University  of  Washington,  Seattle,  Wash. 
Western  Reserve,  Cleveland,  Ohio. 
Willamette  University,  Salem,  Ore. 
University  of  Wisconsin,  Madison,  Wis. 
University  of  Wyoming,  Laramie,  Wyo. 

famous  .Americans,  living  and  dead,  with 
their  portraits.  Upward  of  300  Minne¬ 
sota  weeklies  use  the  “Talks.”  The 
next  installment  will  include  pronounce¬ 
ments  from  the  Republican  and  Demo¬ 
cratic  nominees  for  itresident,  besides 
pungent  words  from  the  speeches  and 
writings  of  former  governors  of  Minne- 
.sota. 

Marshfield  Record  Sold 

.M.\rshfif.i./).  Ore.— The  Evening  Rec¬ 
ord  has  been  sold  to  a  syndicate  of  thirty 
local  business  men.  It  was  established 
ten  years  ago  by  Mr.  and  Mrs.  R.  .A. 
O’Brien,  the  present  sellers.  .After  a 
visit  to  Honolulu  and  .Mexico  the 
O’Briens  expect  to  buy  a  daily  paper  in 
California.  The  new  staff  of  the  Record 
has  not  been  announced. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Advertising  in 
The  Journal 
Sells  the  Goods 


T he  Journal  Covers 
Dixie  Like  the  Dew 


Lorenzen  & 
Thompson,  Inc. 

PUBLISHERS’  REPRESENTATIVES 


Announce  the  opening  of  their 
offices  in  Chicago  and  New 
York  with  an  experienced  staff 
of  BUSINESS  GETTERS  cov¬ 
ering  the  national  advertising 
field  for  a  limited  number  of 
daily  newsjjapers. 

This  organization  offers  to 
newspapers  of  standing  a 
thorough,,  complete^  intelli- 

I 

^ent  and  efficient  repre¬ 
sentation. 

A  F.  LORENZEN,  Pres.  M.  R.  THOMPSON,  V.  P. 
H.  G.  SCHRYVER,  Secy. 

WESTERN  OFFICE 

419  Marquette  Building,  Chicago 

TEL.  CENTRAL  4292 

A.  F.  LORENZEN  H.  G.  SCHRYVER 

C.  G.  SHANNON 

EASTERN  OFFICE 
19  West  44th  Street,  New  York  City 


TEL.  VANDERBILT  7612 


M.  R.  THOMPSON 


E.  J.  CULLEN 


J.  L.  SYTHOFF 


iiiniiMimnitiiiiiniiinmiiniiiiiiiim  . . . . . . 
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YOUR  LONDON  READING  ROOM 


SThe  dTourtpr-Jlournal 


A  consolidation  of  The  Louisville  Daily  Journal 
(18.10)  Louisville  Daily  Democrat  (1843)  and 
Morning  Courier  (1844)).  First  issued  as  The 
CouRiER-JoiRN.H.,  November  8,  1868. 


Robert  W.  Bingham, 
President  and  Publisher 
Wallace  T.  Hughes 
Vice  President  and  Associate  Publisher 


Entered  at  the  Louisville  Postoffice  as  Mail  Matter 
of  the  Second  Class. 


LONDON  OFFICE  —  Cross  -  Atlantic 
House,  184  Fleet  St.,  E.  C.,  4,  where 
copies  of  The  Courier-Journal  will  be 
kept  on  hie. 

YOUR  LONDON  OFFIC  E 


YOUR  LONDON  BUSINESS  and  ADVERTISING  OFFICE 


CROSS -ATLANTIC  SERVICE 


Provides  your  Newspaper  with 

Full  facilities  of  an  European  organization  with 
staff  correspondents  —  your  correspondents  — 
available  24  hours  daily. 

Services  of  a  staff  of  internationally-known  news¬ 
papermen. 

Daily  cable  service  of  at  least  i.ooo  words. 

Important  signed  correspondence  by  mail — at  least 
seven  columns  a  week. 

Special  foreign  news  and  interviews  local  to  your 
city  and  24-hour  protection  on  special  queries. 

Your  own  London  office,  Cross-Atlantic  House, 
Fleet  Street,  where  your  readers  can  see  a  file 
of  your  paper  and  be  advised  or  assisted  in 
every  possible  way. 


The  World  Famous  News 
Service  of  the  Great  Northcliffe 


MORNING  NEWSPAPER 

THE  LONDON  DAILY  MAIL 


NORFOLK  VIRGINIAN-PILOT.  SPRINGFIELD  (MASS.)  NEWS. 
RICHMOND  TIMES-DISPATCH.  L’EVENEMENT  (QUEBEC). 
PORT  WILLIAM,  ONT.  TIMES, 


Added  Since  September  1st 

THE  NEWS,  ST.  JOHNS,  NEWFOUNDLAND  TIMES-JOURN 


MOOSE  JAW,  SASK. 


Write  or  wire  for  exclusive  rights  for  your  city. 


OFF  HERALD  SQUARE 


LONDON:  Cross-Atlantic  House, 
184  Fleet  Street,  London,  E.  C.  4 


MONTREAL:  Dominion  News  Bureau, 
171  St.  James  Street 
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FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1115  World 
Building.  New  V'ork. 


DEFENDS  BARGAIN  DAY 

OME  reasons  why  the  “Bargain  Day” 
feature  of  circulation  work  should  be 
continued  are  advanced  by  Harold 
Hough,  circulation  manager  of  the  Fort 
Worth  Star-Telegram. 

The  subject  was  discussed  quite 
thoroughly  at  the  circulators’  recent  con¬ 
vention,  and  while  the  plan  had  fewer 
advocates  than  some  of  the  other  meth¬ 
ods  in  vogue,  Mr.  Hough  believes  he 
has  an  alibi  and  we  prefer  to  let  him  tell 
it  below  in  his  own  words : 

“The  rate  used  should  be  high  enough 
to  take  care  of  the  same  proportion  of 
the  present  print  paper  cost  as  realized 
from  other  sources  of  distribution;  in¬ 
telligent  calculating  of  the  cost  figures 
for  obtaining  each  class  of  distribution 
to  be  considered  in  fixing  of  the  rate. 
Bargain  Day  rates,  like  all  others,  have 
been  and  can  be  increased. 

“The  wording  of  the  subject,  I  am 
t-i  answer,  has  been  arranged  to  lean 
r~ther  heavily  towards  creating  the  im- 
p  cssion  that  Bargain  Days,  Christmas 
(,  ffers,  or  Holiday  Rates,  as  some  pre¬ 
fer  to  term  their  Annual  Renewal 
Period,  is  a  practice  based  on  unsound 
policy.  Such  is  not  the  case. 


YOUR  QUESTION 

Bargain  Daya  are  worthy  of  general 
diecuaaian  by  circulators.  It  would  be 
a  good  thing  to  have  the  opinions  of 
all  who  have  iliscarded  them  and  those 
who  still  hold  them.  There  is  no  bet¬ 
ter  place  for  this  discussion  than  this 
page.  Send  us  your  bargain  day  ex¬ 
periences — they  may  prove  of  hdp  to 
others. 


“.Any  plan  which  will  bring  in 
thousands  of  dollars  in  annual  paid-in¬ 
advance  subscriptions,  and  will  earn  the 
confidence  of  thousands  of  desirable 
readers,  can  not  fairly  be  classed  as  un¬ 
sound  practice.  Whoever  heard  of  a 
merchant  with  thousands  of  satisfied 
customers  of  a  class  who  were  willing 
to  share  with  him  the  burdens  of  peak 
prices  being  bothered  by  the  sheriff? 

“I  know  of  several  newspapers  which 
collected  last  fall  more  money  per  reader 
on  a  Bargain  Day  plan  and  got  the 
money  all  at  one  time  in  advance,  than 
a  great  many  newspapers  even  attempt 
to  obtain  on  their  regular  rates  under 
the  old  short  time  subscription  basis 
with  its  accompanying  high  cost  of  se¬ 
curing  and  handling.  One  paper  got 
$7.50  per  year  on  its  annuals  and  i)aid 
no  commissions. 

“Does  the  mere  fact  that  >  (  u  may  dis¬ 
like  the  vvrrd.s  Bargain  Days,  Special 
Rates,  or  whatever  alarming  title  you 
prefer  to  think  of  them,  mean  that  you 
can  handle  througli  your  office  one  rt- 
newal  as  cheaply  as  twelve?  Is  yf nr 
floater  sub.scriber,  whi)  is  first  with  your 
paper  and  then  with  your  competitor, 
constantly  changing  to  the  one  with  the 
expensive,  most  persuasive  talkative 
solicitor,  occasirnally  re  eivitig  a  prem¬ 
ium  and  being  educated  to  b  ok  for 
something  free  with  his  subscription,  by 
leasc.n  of  his  being  a  floater,  as  valuable 
to  y(,ur  advertiser  as  the  man  who  reads 
your  paper  year  to  year,  likes  it,  talks 
it,  believes  it,  and  feels  that  by  reason 
of  his  length  t  f  time  with  you  that  he 
is  almost  a  part  of  your  organization? 

“Inasmuch  as  the  net  on  any  trans¬ 
action  is  what  really  matters  in  the  end, 
thus  the  man  who  gives  you  the  interest 
benefit  of  his  money  a  year  in  advance. 


and  who  does  not  demand  credit  for 
mail  delays,  saves  bookkeeping,  saves 
postage,  saves  worry,  saves  circulation, 
saves  gasoline,  saves  solicitors,  saves 
losses,  stays  put,  and  who  gets  his 
money  to  you  at  the  minimum  expense 
is  creating  a  low  net,  is  he  not,  there¬ 
fore,  entitled  to  part  of  the  saving 
which  he  has  earned  for  himself  and 
yourself  as  a  result  of  handling  his 
subscription  with  you  in  this  manner? 
.As  you  can  afford  to  handle  his  long 
time  order  a  little  cheaper,  you  are 
merely  allowing  him  credit  for  that  sav¬ 
ing  which  is  justly  and  fairly  already 
his,  for  acting  as  his  own  news  dealer. 
What  a  joy  it  would  be  if  news  dealers 
paid  their  accounts  without  deductions 
a  year  in  advance. 

“If  you  have  an  economical,  system¬ 
atic  successful  method  of  renewing  a 
high  percentage  of  your  mail  subscribers 
annually  by  the  year,  in  advance  on  a 
sensible  rate,  earning  as*  much  as  your 
net  dealer’s  return,  you  have  a  Bargain 
Day  plan  in  operation  already.  I  know 
of  many  newspapers  which  conduct  An¬ 
nual  Renewal  Periods,  some  call  them 
Bargain  Days,  some  Christmas  Offers, 
in  fact  many  names  are  used.  But  the 
name,  the  label,  counts  for  nothing. 

“The  term  Bargain  Days  is  merely  a 
matter  of  view  point  as  often  seen 
through  smoked  glasses  by  some  pub¬ 
lishers.  I  know  of  one  dignified  old 
newspaper  which  loudly  boasts  that  it 
never  cuts  the  price,  yet  it  doubles  the 
local  agents’  commission  during  the 
period  competitive  newspapers  conduct 
their  Bargain  Day  campaign.  This 
commission  is  large  enougii  for  the  agent 
to  divide,  if  he  chooses,  equally  with 
the  reader  and  still  make  more  than  he 
would  if  he  sent  a  Bargain  Day  sub¬ 
scription  to  the  Bargain  Day  newspapers 
and  yet  accept  the  order  almost  as  cheap 
on  the  supposed  cut  proof  rates  as  the 
Bargain  Day  rates  on  the  other  papers. 

“It  does  not  take  the  reader  long  to 
learn  that  there  is  something  peculiar 
in  the  wind  when  the  agent  begins  to 
barter  with  him  on  the  price,  yet  this 
newspaper  which  would  fumigate  the 
entire  plant,  if  someone  should  mention 
the  horrible  words  Bargain  Days  there¬ 
in,  is  not  receiving  any  more  net  money 
for  its  subscription  by  reason  of  the 
high  special  commission  and  is  creating 
a  policy  of  distrust  among  the  readers. 

“1  venture  the  opinion  that  one  of 
these  days  that  newspaper  will  take  off 
the  glasses  and  will  have  out  in  the 
( pen  a  fixed  Bargain  Day  rate  so  as 
to  get  away  from  the  splitting,  dickering 
and  distrustful  practice  now  being 
created  in  the  field.  Is  it  not  better  to 
give  the  reader  his  earned  saving  openly 
and  cheerfully  than  slyly  and  grudg¬ 
ingly?  When  a  thing  is  imitated  the 
imitator  must  think  there  is  merit  in  it. 

"I  believe  that  Bargain  Day  rates  will 
come  just  as  near  keeping  pace  with  the 
( ther  higher  rates  we  are  going  to  be 
forced  to  make  as  any  other  method. 
Because  we  are  dealing  with  people  who 
like  us  and  people  who  are  financially 
able  to  pay  a  year  in  advance,  and  have 
been  educated  that  way. 

“It  will  take  from  four  to  five  years 
to  create  a  solid  Bargain  Day  subscrip¬ 
tion  list  in  any  field  available  to  mail 
subscribers.  f)nce  created  it  will  yield 
more  per  capita  to  your  advertisers,  than 
any  other  class,  possibly  excepting  city 
home  readers.” 


TRY  OUT 
IN  INDIANA 

This  state  is  practically  the  center  of  population 
of  the  United  States.  That  means  that  your  adver¬ 
tising  campaign  will  have  far  reaching  influence  in 
all  directions — in  adjoining  territory  rich  in  results. 

The  jiosition  of  Indiana,  the  location  of  its  cities 
and  its  interchange  of  business  with  neighboring 
states  have  been  responsible  for  the  expansion  of  a 
highly  developed  network  of  railroads.  This  means 
that  the  advertiser’s  goods  wdll  reach  every  corner 
of  a  vast  territory  anxious  to  know  about  the  best 
of  everything  for  sale  by  big  department  store  or 
corner  grocer. 

Such  location — such  railroad  facilities  and  such 
desires  have  created  a  newspaper  reading  public. 
A  public  which  is  satisfied  only  by  the  best. 

And  the  “best”  in  newspapers  is  the  aim  and 
accomplishment  of  Indiana  publishers. 

Fine  examples  of  modern  messengers  of  world 
news  and  industrial  development  are  listed  below. 

Always  anxious  to  be  of  service  to  their  adver¬ 
tisers,  these  new’spapers  maintain  service  depart¬ 
ments  and  go  to  great  expense  to  co-operate  with 
the  national  advertisers  w’ho  use  their  columns. 

Try  Out  in  Indiana — Use  These  Newspapers 


Circu-  Rate  for 
lation  5,000  lines 


Anderson  Herald  . 

. (M) 

6,579 

.02 

Anderson  Herald  . 

. (S) 

7,929 

.02 

*Crawfordsville  Review  . . 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.02 

Elkhart  Truth  . . . . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

. (M) 

21,667 

.05 

Evansville  Courier  . . 

. (S) 

20,919 

.05 

*Fort  Wayne  Journal-Gazette . 

......(M) 

25,348 

.06 

*Fort  Wayne  Journal-Gazette . 

. (S) 

22,676 

.06 

Fort  Wa5me  News  and  Sentinel... 

. (E) 

31,632 

.07 

•Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times  . 

. (E) 

3,283 

.015 

Huntington  Press  . . 

. (M) 

3,799 

.025 

Huntington  Press  . 

. (S) 

3,976 

.025 

Lafayette  Journal-Courier  . 

...(M&E) 

18,402 

.05 

LaPorte  Herald  . . 

. (E) 

3,730 

.025 

Logansport  Pharos-Tribune  _ 

...(M&E) 

12,142 

.035 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times . 

South  Bend  News-Times . 

(M)  11,332; 
(E)  5,942 

[  17,274 

.045 

South  Bend  News-Times . • 

• . (S) 

17,584 

.045 

South  Bend  Tribune . 

. (E) 

17,423 

.045 

Government  Statements,  April  1,  1920. 
*A.  B.  C.  Report,  April  1st,  1920. 
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TRADE  MARK 


Can  Sell  Your  Newspaper  at 
Ic,  2c,  3c,  5c,  6c,  7c,  and  10c 

Our  new  coin  control  is  a  triumph  of  the  inventor’s  art.  It  greatly  widens  the  field 
of  the  Newsbox  and  gives  it  a  flexibility  which  is  all  but  human.  Think  of  being  able 
to  set  the  machine  to  sell  at  Ic.,  2c.,  3c.  or  5c.,  for  your  week-day  issues,  and  instantly 
shifting  it  to  6c.,  7c.  or  10c.,  to  care  for  the  Sunday  trade. 

Newsbox  Service  is  now  available  seven  days  in  the  week  as  well  as  twenty-four 
hours  in  the  day.  You  can  profitably  use  it  in  the  choicest  residential  and  bustling 
downtown  sections — wherever  eight  or  more  papers  can  be  sold. 

The  Newsbox  delivers  a  clean,  dry  paper  regardless  of  the  weather  and  collects 
for  every  paper  in  advance.  It  commences  work  at  any  hour  you  choose  and  stays  on 
duty  until  sold  out.  It  fortifies  you  against  drastic  child  labor  laws  and  newsboy  short¬ 
age,  yet  never  interferes  with  the  work  of  the  boys.  In  fact,  some  circulation  man¬ 
agers  feel  that  it  stimulates  the  boys  to  greater  efforts. 

Every  city  has  its  local  distribution  problems,  many  of  which  the  Newsbox  will 
solve.  We  will  gladly  show  you  how. 

NEWSBOX  SALES  CORPORATION 


Executive  Offices 


Candler  Building,  New  York  City 


Philadelphia 


Baltimore 


Washington 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


ADJUSTMENT  POLICY 

ON  this  page  recently  newspapers 
were  asked  what  their  policies  were 
in  making  adjustments  on  classified  ad¬ 
vertising.  Buford  O.  Brown,  president 
of  the  Vernon  (Te.\.)  Record,  prac¬ 
tices  the  policy  that  “the  customer  is 
always  right.”  In  illustrating  how  this 
principle  works  in  actual  practice,  Mr. 
Brown  writes: 

“It  requires  considerable  nerve  to 
stick  to  the  idea  sometimes,  but  we 
have  found  that,  in  the  end,  it  never 
causes  embarrassment.  We  have  found 
the  customer  always  willing  to  meet  us 
more  than  half  way — neglecting  one  or 
two  isolated  instances,  and  the  policy 
certainly  creates  a  friendly  attitude  on 
the  part  of  customers. 

“Two  illustrations  of  how  it  works, 
taken  from  our  business  this  year,  are 
interesting  because  they  touch  men  in 
entirely  different  lines. 

“.An  oil  promoter  from  Wichita  Falls 
(50  miles  away),  who  had  a  regular 
account,  mailed  an  advertisement  to  be 
printed  in  the  Record.  W^hen  a  state¬ 
ment  was  mailed  him  his  reply  was 
that  the  advertisement  was  not  printed 
when  ordered  and  was  of  little  or  no 


Q. — Does  it  pay  a  newspaper 
to  belong  to  the  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers? 

A. — By  Wm.  S.  Broker,  class¬ 
ified  manager  of  the  Milwaukee 
Sentinel:  “At  the  Indianapolis 
Convention  of  the  Association  I 
discovered  a  better  method  of 
handling  solicitors  leads  and  an 
improvement  in  my  method  of 
going  after  foreign  classified. 
These  are  only  two  of  many 
things  I  learned,  but  these  two 
have  already  produced  enough 
profit  for  the  Sentinel  to  more 
than  pay  all  the  expenses  con¬ 
nected  with  the  Association  and 
my  trip  to  the  Convention.  One 
little  sentence  in  one  of  the 
Bulletins  recently  issued  by  the 
Association  will  soon  be  cashed 
in  on  for  a  lot  of  profit.  Does 
it  pay?  ni  say  so.” 


value.  The  writer  answered  that  the 
advertisement  had  been  published  in  ac¬ 
cordance  with  instructions  as  we  read 
them ;  however,  ‘the  Record  always  as¬ 
sumes  that  the  customer  is  correct,  and 
if  this  advertisement  was  not  as  or¬ 
dered,  just  ignore  our  statement.’ 

“T  am  as  likely  to  be  wrong  as  you 
are,’  the  oil  man  wrote,  ‘and  am  en¬ 
closing  check  for  the  account  in  full.’ 

“The  second  case  was  one  of  a  local 
business  man  who  put  on  an  addition 
to  A'ernon  during  a  recent  oil  boom.  He 
had  a  contract  for  advertising,  a  regular 
line  which  was  made  eight  months  ago 
on  the  basis  of  carrying  copy  in  every 
issue  of  the  Record.  When  he  began 
advertising  his  addition,  it  was  under 
the  name  of  the  ‘Blank’  addition  and 
was  charged  for  at  the  current  rate  of 
real  estate. 

“When ,  our  collector  presented  the 
bill,  this  man  replied  that  he  would 
stand  a  law  suit  rather  than  pay  such 
a  bill.  The  writer  went  to  see  him,  in 
company  with  the  collector.  The  three 
know  each  other  well,  and  when  the 


party  had  been  comfortably  seated,  the 
writer  said :  ‘We  are  going  to  disappoint 
you,  Mr.  Blank.  There  will  be  no  law 
suit  because  the  Record  always  assumes 
that  the  customer  is  right’ 

“.As  the  matter  was  explained  as  to 
why  rates  had  to  be  higher  because  of 
increased  production  costs,  he  replied: 
‘If  that  is  your  rate,  I  will  pay  it.’ 

“We  s(  metimes  have  to  make  the  al¬ 
lowance,  but  there  is  no  question  in  the 
writer’s  mind  but  that  with  us  the 
policy  is  working  so  satisfactorily  that 
there  is  no  question  in  our  business  but 
that  ‘The  customer  is  always  right.’  ” 

CLASSIFIED  MISCELLANY 

J.  W,  Huntoon.  classified  manager  of 
the  Cleveland  Plain  Dealer,  is  on  his 
vacation. 

The  Sioux  City  Journal  has  a  new 
rate  card,  effective  September  1,  on 
which  the  classified  rate  is  increased 
17c. 

William  S.  Broker,  classified  manager 
of  the  Milwaukee  Sentinel,  has  just  re¬ 
turned  from  a  vacation. 

.A  classified  manager  asked  the  writer’s 
oi)inion  of  the  Want-ad  outlook  for  the 
balance  of  1920  and  1921.  The  reply 
was ;  “Some  of  us  classified  men  during 
the  last  two  or  three  years  have  made 
reputations  for  building  classified.  From 
now  on  we  are  goinug  to  have  a  chance 
to  prove  that  we  are  entitled  to  the  rep¬ 
utations.”  He  replied.  “That’s  humor¬ 
ous.”  The  remark  was  not  intended  to 
be  funny  or  to  injure  any  reputations, 
hut  merely  to  point  out  that  conditions 
in  the  past  have  been  very  favorable  to 
Want-ad  gain.s — ’that  future  gains  would 
have  to  be  created  rather  than  accepted 
— that  the  man  who  makes  gains  from 
now  on,  with  Help  Wanted  getting  back 
to  normal,  deserves  any  reputation  he 
may  have  as  a  builder. 

L.  J.  Boughner,  classified  manager  of 
the  Chicago  Daily  News,  is  on  an  ex¬ 
tended  fishing  trip  in  Wisconsin. 


QUESTIONS  AND  ANSWERS 

.\\,tc — The  follduinc  questions  regarding 
classified  hare  been  asked  by  readers  of  Editor 
iS"  Publisher.  If  you  base  any  inforniation 
that  will  benefit  the  inquirer,  send  it  to  this 
'fire.  .flso  scud  any  questions  you  would 
like  to  see  discussed. 

New  Questions 

How  many  transient  bills  should  the 
average  collector  handle  weekly? 

Does  the  size  of  classified  headings 
affect  results  to  advertisers? 

Answers  Received  to  Last  Week’s 
Questions 

Q — To  what  extent  should  classified 
advertising  be  regarded  as  the  feeder  to 
display  advertising? 

— While  it  is  true  that  some  display 
a-counts  are  developed  from  among  the 
regular  users  of  classified,  the  greatc.it 
value  of  classified  to  the  display  depart¬ 
ment  is  the  impression  display  advertis¬ 
ers  get  of  a  paper’s  power  from  results 
secured  from  classified.  When  a  mer¬ 
chant  places  a  Help  Wanted  advertise¬ 
ment  in  two  newspapers  and  gets  ten 
answers  from  one  and  two  from  the 
others,  he  is  rather  apt  to  conclude  that 
results  are  in  the  same  proportion  when 
he  endeavors  to  sell  merchandise  through 
the  display  columns. 

(.Send  III  your  answers  to  the  questions  in 
this  and  the  fres-ious  issue.) 


Value  of 

Lumber  and  timber  products . $13,980,214 

Foundry  and  machine  shop  products .  37,621,475 

Food  preparations  .  72,728,148 

Butter,  cheese  and  condensed  milk .  32,103,747 

Flour-mill  and  grist-mill  products .  17,218,563 

Slaughtering  and  meat  packing . 135,815,480 

A  Few  of  the 
Leaders  among 

IOWA’S 

Products  Valued 
at  $462,819,446 

To  the  men  and  women  employed  in  the  six  leading  in¬ 
dustries  listed  above  there  was  paid  in  wages  a  total  of 

$18,944,275 

Practically  all  of  this  was  spent  for  modern  household 
and  personal  necessities  and  a  few  of  the  most  desirable 
luxuries. 

Did  you  get  your  share  from  Iowa?  Think  it  over,  Mr. 
Advertiser,  and  realize  that  during  the  Fall  and  Winter  of 
1920-1921  millions  more  than  the  above  figures  will  be 
earned  and  spent. 

You  will  get  your  share  if  you  advertise  in  these  wide¬ 
awake  newspapers  which  are  the  daily  buying  guides  of 
Iowa’s  progressive  people. 


Circula-  Rate  for 


tion 

5,000  lines 

♦Boone  News-Republican  . .  . 

. (E) 

3,487 

.0179 

♦Burlington  Hawk-Eye . 

. (M) 

9,700 

.035 

♦Burlington  Hawk-Eye  . 

. (S) 

11,037 

.035 

Council  Bluffs  Nonpareil.. . 

..(E&S) 

16,023 

.05 

Davenport  Times  . 

. (E) 

23,806 

.07 

tDes  Moines  Capital . 

. (E) 

58,522 

.14 

Des  Moines  Sunday  Capital . 

.....(S) 

39,330 

.14 

Des  Moines  Register  and  Tribune . 

.(M&E) 

111,970 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,251 

.18 

Iowa  City  Daily  Press . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,749 

.035 

Muscatine  Journal  and  News-Tribune. 

. (E) 

8,020 

.03 

Ottumwa  Courier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal . 

.(M&E) 

52,410 

.09 

Sioux  City  Journal . 

. (S) 

29,589 

.09 

♦Waterloo  Evening  Courier . 

. (E) 

15,465 

.05 

♦Waterloo  Times-Tribune  . 

. (M). 

.11,038 

.035 

♦Waterloo  Times-Tribune  . 

. (S) 

11,485 

.035 

Government  statements,  April  Ist,  1920. 
tPublishers’  statement. 

*A.  B.  C.  Report  April  Ist,  1920. 
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P  “HIGHER  QUALITY 
r/rr' GREATER  CAPACITY 
IMPROVED  SERVICE” 


This  ad  tells  the 

story  of  another  big 
step  forward  by  a  progres¬ 
sive  concern. 

The  Central  Type¬ 
setting  h  Electro¬ 
typing  Company,  with 
the  largest  plant  of  its 
kind  in  the  world,  are 
adding  Monotypes,  be¬ 
cause  they  see  in  them 
the  opportunity  to  give 
their  customers  higher 
quality,  greater  capacity, 
and  better  service. 


Below  it  a 
reproduction 
of  an 

advertisement 
which  appeared 
in  the  Chicago 
daily  papers  in 
July  and  in  the 
trade  journals 
for  August 


Central  Orders 
Monotypes 

service  standards  that  we 
have  set  for  our  plant  will 
not  permit  us  to  be  satisfied 
with  anything  less  than  the  most 
efficient  facilities  to  be  had.  There- 
fore,  we  have  placed  an  order  with 
the  Lanston  Monotype  Machine 
Company  for  their  most  complete 
composition  and  non-distribution 
equipment,  being  the  largest  single 
order  ever  placed  with  that  com¬ 
pany  in  this  district. 

This  means  that  your  work  will 
receive,  in  our  plant,  the  advan¬ 
tages  of  a  wider  range  in  type 
selection,  a  greater  flexibility  of 
style,  a  more  truly  satisfying  pro¬ 
duction  in  every  respect  than  can 
be  obtained  elsewhere. 

It  is  but  another  step  toward 
higher  quality— greater  capacity- 
improved  service  in  the  largest  trade 
plant  in  the  world,  where  we  turn 
printers’  copy  into  printing  plates. 


Specify  “Plates  furnished  by 
Central" and  stop  worrying 


Central  Typesetting  and 
Electrotyping  Company 

Teleirfionea:  Superior  307, 306» 300> 8300 

466-472  West  Superior  Street,  Chicago 


Lanston  Monotype  Machine  Co  •  Philadelphia 

NEW  YORK,  World  Building  ^  CHICAGO,  Plymouth  Building 

BOSTON,  Wentworth  Building  TORONTO,  Lumsden  Building 

Monotype  Company  of  California,  Rialto  Building,  SAN  FR.4NCTSC0 


This  Advertuement  Mt  in  Monotype  Seriei  Noa.  86  and  79  and  Monotype  Rule 
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THE  FOREST  DEVASTATION 

The  destruction  of  American  forests  through 
greed  and  carelessness  forms  a  shameful  chap¬ 
ter  in  our  history.  It  is  still  continuing  at  a 
rate  that  would  Ije  unbelievable  were  not  the  de¬ 
tailed  facts  thrust  upon  us.  The  only  salvation  for 
the  future  of  the  multiform  wood-using  industries 
of  the  countrv'  must  lie  in  a  broad,  wise  and  per¬ 
sistent  policy  of  reforestation. 

It  is  a  subject  that  comes  especially  close  home  to 
the  press,  becau.se  of  its  bearing  uimn  the  present 
newsprint  famine,  and  because  the  press  is  the  nat¬ 
ural  guardian  of  all  public  interests. 

The  (original  forests  of  the  United  States,  accord¬ 
ing  to  Department  of  .-\griculture  estimates,  covered 
822,0()(t.00()  acres  and  contained  5,200,000,000.000 
l)oard  feet  of  timber. 

Over  two-thirds  of  this  area  has  been  culled,  cut¬ 
over  or  burned,  and  three-fifths  of  the  timber 
originally  in  the' United  States  is  gone. 

We  are  even  today  taking  about  26,000,000,000 
cubic  feet  of  material  out  of  our  forests  every  year 
and  growing  less  than  a  fourth  as  much  in  their 
place.  '\'e  arc  going  so  far  as  to  use  up  the  trees 
too  .^mall  for  the  sawmill,  but  upon  which  our  fu¬ 
ture  supi)ly  of  lumber  depends,  three  and  a  half 
times  as  fast  as  they  are  being  grown. 

Our  timber  wastage  by  t)reventable  fires  alone  is 
$2S.00i).(l00  a  year.  There  were  27,(KK)  recorded 
forest  fires  in  1919,  burning  a  total  of  8,250,000  acres  ; 
during  the  prior  year  25,000  forest  fires  burned  10,- 
500,0(10  acres.  This  stupendous  wastage  is  but  a 
part  of  the  results  of  our  prodigal  negligence. 

The  depletion  of  our  forests  has  resulted  less 
from  the  use  of  the  iiml>er  than  from  their  devasta¬ 
tion.  On  Sl.OOO.OOO  acres  clevastated  by  forest  fires 
and  methods  of  cutting  which  destroy  or  prevent 
new  timber  growth  there  is  only  desolation.  The 
area  of  idle  or  largely  idle  land  is  thus  being  in¬ 
creased  by  from  three  to  four  millions  of  acres  a 
year.  Depletion  has  resulted  not  from  using  our 
timl)er  resourco.  but  from  failure  to  reforest. 

The  newsprint  market  is  by  no  means  the  only 
sufferer.  There  are  more  than  50.000  wood-using 
])lant.s  in  the  Unitecl  .‘state.s,  employing  more  than  a 
million  per.'ons  and  having  an  invested  ca|)ital  of 
three  billions  of  dollars,  and  all  alike  are  suffering 
the  dimini?hing  sui)ply  of  material. 

It  i>  to  the  interests  of  the  press  of  the  country 
and  to  the  interest>  of  all  other  business  that  the 
public  mind  be  awakened  to  the  incalculable  losses 
now  lieing  suffered  as  result  of  the  ruthless  sacri¬ 
fice  of  our  forests,  that  protective  and  reforestation 
jxilieies  may  be  assured  the  backing  of  quickened 
and  enli'jhteiied  public  oi)inion. 


tion  is  utterly  unable  to  discern  what  and  what  tiot 
to  believe,  what  and  what  not  to  do,  what  and  what 
not  to  expect  In  the  present  delicate  labor  situation 
there  is  no  limit  to  apprehension  in  Liverpool  and 
Manchester  as  to  what  may  be  happening  beyond 
the  veil  throughout  all  England  and  in  all  the  world. 
I’usiness  cannot  go  on  normally — is  it  worth  while 
that  it  should  go  on  at  all?  These  arc  but  sugges¬ 
tions  of  the  grave  confusion  into  which  the  public 
mind  is  thrown  by  lack  of  general  intelligence. 

The  first  material  effect,  of  course,  is  the  tremend¬ 
ous  decrease  in  business.  Having  no  medium  of 
advertising,  the  stores  are  suffering  enormous  losses. 
Theaters,  unable  to  announce  their  attractions,  are 
heavy  losers.  Even  the  street  railways  are  heavily 
affected  because  the  people  go  about  little,  the  lack 
of  advertised  attractions  and  the  general  depression 
causing  many  to  remain  close  at  home.  The  experi¬ 
ence  of  Winnipeg  clearly  demonstrated  that  without 
newspapers  business  cannot  be  effectively  carried  on 
and  the  daily  routine  life  of  a  city  cannot  function. 

This  realization  of  the  importance  of  the  news¬ 
paper  must  impress  upon  editors  and  publishers  a 
higher  sense  of  their  responsibilities.  .All  the  more 
keenly  must  they  realize  that  they  owe  it  to  their 
communities  to  be  accurate,  honest  and  fair  in  every 
jiarticular.  General  intelligence  is  the  light  of  public 
life,  and  to  guide  aright  it  must  be  genuine.  Worse 
than  worthless  is  news  that  is  not  true. 


tytHE  newly-formed  National  Book  Publishers’  As- 
sociation,  representing  practically  all  of  the  book 
publishers  in  .-Xmerica,  is  preparing  to  spend  $100,000 
in  a  newspaper  advertising  appeal  to  the  people  of 
the  country  to  “buy  more  books,  read  more  books, 
give  more  books.”  The  cost  of  the  campaign  is  to 
be  apportioned  among  the  publishers  on  a  pro  rata 
basis  according  to  the  volume  of  business  done  by 
each.  Books  arc  to  be  advertised  as  a  commodity. 
Those  now  buying  l)ooks  will  be  appealed  to  to  buy 
more;  tho.se  who  new  only  borrow  books  will  be 
urged  to  buy  them ;  hut  those  e.specially  to  be  ap¬ 
pealed  to  are  the  shamefully  large  class  who  have 
never  developed  the  bof)k-reading  habit.  It  is  esti¬ 
mated  that  only  one-third  of  1  per  cent  of  the  pcKiple 
of  the  United  States  buv  books. 


THE  IMPORTANCE  OF  NEWSPAPERS 

IT  is  hard  to  realize  the  jiredicament  of  a  great  city 
suddenly  dejirived  of  all  its  newspapers.  We  can¬ 
not  fully  appreciate  the  value  of  any  great  public 
utility  until  we  have  to  do  without  it.  brom  grim 
experiences  we  know  that  a  traffic  tieu])  cuts  off  our 
legs,  thai  a  cnal  famine  chills  us,  and  that  both  and 
every  other  serious  break  in  the  ordinary  run  of 
daily  affairs  cause  great  inconvenience  to  the  public 
and  embarrassment  and  rcstrictif)n  to  all  business. 
But  a  tieup  of  all  the  newspaj)ers  of  a  city  deprives 
the  entire  public  at  once  of  eyes,  ears  and  world 
intelligence. 

Such  is  the  deplorable  situatimi  in  the  two  great 
English  cities  f<f  Liverpool  and  Manchester,  where 
the  newspapers  are  suffering  complete  paralysis  as  a 
result  of  strikes  declared  .August  30.  Some  efforts 
in  the  way  of  small  issues  by  photographic  process 
have  afforded  little  relief  to  the  general  benighted 
condition. 

What  this  means  to  a  city  is  beyond  mere  conjec¬ 
ture.  Some  hint  of  it  may  be  gathered  from  the  sore 
experiences  of  Winnipeg  which  passed  through  a  like 
disaster  and  has  furnished  fugitive  accounts  of  the 
effects.  “Ordinarily.”  according  to  one  account,  “all 
is  life  and  gayety  in  the  streets  of  Winnipeg  at  this 
season  of  the  year,  but  over  the  city  now  there  hangs 
a  pall  of  dreariness  and  desolation.” 

The  first  effect  is  the  depriving  of  the  people  of 
all  authentic  news  of  the  day.  The  wildest  rumors 
become  current  throughout  the  city.  Ignorance 
heads  an  interminable  procession  of  doubts,  suspi¬ 
cions,  anxieties  and  fears.  Having  no  circulating 
medium  of  intelligence,  the  great  mass  of  the  popula- 


4  METHODIST  layman  of  Ilemiistead,  L.  I.,  has 
A  taken  upon  himself  as  his  contribution  to  his 
church  the  resiionsibility  for  a  series  of  newspaper 
advertisements  to  increase  the  church  attendance. 
“Everybody  reads  the  newspaper,”  he  reasons,  “so 
I’ll  see  if  we  can't  reach  our  friends  by  means  of  a 
new.s])aper  advertisement.”  The  appealing  display 
in  the  Inquirer  will  no  doubt  bring  the  desired  re¬ 
sults.  It  is  a  contribution  to  the  church  influence 
which  many  another  zealous  layman  in  many  another 
town  might  well  emulate,  if  it  were  suggested  to 
him. 
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RECRUITING  FICTION  WRITERS 

EW  recognition  of  the  versatile  talent  in  the 
newspaper  profession  is  given  in  the  appeal  of 
the  magazine  Photoplay  to  newspaper  writers 
to  enter  its  prize  story  contest.  The  advertising 
which  started  last  week  in  Editor  &  Publisher  is 
perhaps  the  first  appeal  ever  made  by  a  magazine 
direct  to  newspaper  men  through  their  own  medium. 

It  is  strange  that  this  should  not  long  ago  have 
become  custom.  The  chief  source  of  the  liest  maga¬ 
zine  material  has  always  been  the  newspaper  man. 
Nearly  all  of  the  more  prolific  and  popular  writers 
of  short  stories  for  the  magazines  have  had  their 
training  in  the  newspaper  office  and  gained  their  in¬ 
spirations  close  to  the  heart  of  human  life. 

Most  of  the  magazine  editors  come  of  the  same 
training.  The  bridge  between  the  newspaper  and 
the  magazine  at  the  editorial  end  is  short  and  there 
is  much  passing  back  and  forth.  The  humanness, 
the  trueness  to  life  and  the  sparkle  of  American  fic¬ 
tion  arc  largely  due  to  this  easy  transition  from  the 
intimate,  understanding  contact  with  the  every-day 
aspirations,  efforts  and  achievements  of  the  masses 
to  the  more  refined  work  of  the  imagination. 

Out  of  many  newspaper  offices  have  come — in 
many  newspaper  offices  remain — men  and  women 
whose  names  as  magazine  contributors  are  nation¬ 
wide.  Nearly  every  newspaper  worker  carries  in  the 
back  of  his  or  her  head  at  least  one  plot  of  a  story 
treasured  and  nurtured  as  some  time  to  be  a  possible 
prize  winner. 

In  reaching  out  directly  to  this  great  class  of  fer¬ 
tile  writers  for  its  stock  of  virile  fiction  Photojibiy 
is  taking  the  straight  course  to  good  results  for 
itself  and  for  newspaper  writers. 


SUNLIGHT  VS.  SEARCHLIGHT 

IN  reaction  from  the  strain  of  war  and  the  stress 
of  reconstruction  many  editors  are  changing  from 
the  “searchlight”  to  the  “sunlight”  method.  In¬ 
stead  of  playing  up  public  wrongs,  crimes,  divorce 
scandals  and  all  other  forms  of  unpleasantness,  they 
are  turning  to  display  of  community  betterment 
projects,  luiblic  improvements,  social  advancement 
and  the  wholesome,  upbuilding  things  of  life. 

This  broader,  brighter  optimism  makes  not  only  a 
more  interesting  newspaper,  but  one  of  more  real  and 
permanent  benefit  to  its  readers  and  community.  It 
is  dealing  in  the  real  abiditig  substances  of  life,  not 
its  fleeting  shadows. 

"To  any  really  sane  mind,”  says  Edwin  Markham, 
author  of  “The  Man  With  the  Hoe,”  “the  good  can 
be  made  more  interesting  than  the  bad.”  This  may 
seem  visionary  to  many  who  have  been  trained  and 
accustomed  to  seize  upon  only  the  abnormal  as  worth 
while  as  news.  To  such  the  cry  of  “Stop  thief!” 
may  be  the  only  notable  sound  in  a  busy  street  hum¬ 
ming  with  the  rhythmic  roar  and  rattle  of  honest  in¬ 
dustry;  but  the  real  interests  and  influences  of 
progressive  human  life  are  in  the  honest,  construc¬ 
tive  industry,  not  in  the  novelty’  of  occasional  crime — 
just  as  the  true  usefulness  and  the  true  wonder  of 
the  locomotive  is  in  its  sustained  and  steady  speed, 
and  not  in  the  rare  accident  that  derails  it.  There 
is  weariness  of  the  stressing  of  the  merely  abnor¬ 
mal  as  new.s. 

There  will  always  be  occasiotis  for  the  newspapers 
to  turn  the  searchlight  of  publicity  on  social  and 
political  corruption,  but  the  feeling  is  gaining 
strength  that  newspaper  crusades  in  the  interest  of 
measures  and  movements  for  community  develop¬ 
ment  are  more  imjiortant  than  the  continual  exposure 
of  evils  without  providing  remedies.  There  is  more 
benefit,  more  public  interest,  in  constructive  purpose 
than  in  cavilling. 

This  growing  disposition  to  present  news  that  will 
exert  a  wholesome,  upbuilding,  unifying  influence 
upon  the  community  and  uixin  character  is  one  of 
the  most  promising  forces  toward  a  better  de¬ 
mocracy  and  an  improved  civilization. 


rirHE  vast  mass  of  campaign  speeches  with  which 
the  country  is  usually  deluged  in  a  Presidential 
year,  being  printed  at  the  Government  Printing  Of¬ 
fice  at  cost  and  franked  out  free,  are  seriously  limited 
in  this  campaign  by  the  shortage  of  newsprint 
There  are  recompenses  for  even  the  worst  of  troubles. 
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PERSONAL 

/'’EORGE  H.  LARKP',  assistant  busi- 
”ness  manager  of  the  New  York 
World,  returned  this  week  from  a  com¬ 
bined  business  and  pleasure  trip  to  Eng¬ 
land. 

Peter  O’Donahue,  editor  of  the  To¬ 
ronto  Saturday  Night,  has  gone  to  the 
Lmdon  Express  as  a  leader  writer, 

W’illiam  A.  Thomson,  director  of  the 
A.  N.  P.  A.  Bureau  of  Advertising,  is 
vacationing  in  Maine  with  Col.  G.  Ed¬ 
ward  Buxton  of  the  Providence  (R.  I.) 
Journal  and  Bulletin. 

John  Sullivan,  secretary-treasurer  of 
the  Association  of  National  .Advertisers, 
returned  this  week  from  his  vacation  at 
Nantucket,  Mass.  “Feeling  pretty  good,” 
he  said.  “Nantucket  is  fine,  except  the 
‘Square’  that  is  paved  with  terrible  cob¬ 
ble-stones  that  some  of  the  Islanders 
and  some  of  the  visitors  do  not  want 
covered  with  asphalt  because  the  stones 
bapiten  to  have  been  down  about  seventy- 
five  years.  If  you  suffer  from  tender 
feet,  keep  away  from  the  ‘Square’  at 
Nantucket,  or  hire  an  aeroplane  to  carry 
you  across.” 

Robert  J.  C.  Stead,  director  of  ])ub- 
licity  for  the  Canadian  Government’s  De¬ 
partment  of  Immigration  and  Coloniza¬ 
tion.  is  now  in  England  obtaining  a 
“close-up”  on  conditions  there,  as  they 
apidy  to  the  work  of  his  department. 

.\.  L.  Shuman,  advertising  manager  of 
the  F'ort  W'orth  (Tex.)  Star-Telegram, 
is  in  New  York  on  a  busitiess  trip. 

Rosecrans  \V.  Pillsbury,  formerly 
owner  of  the  Manchester  (N.  11.)  Union 
and  now  owner  and  publisher  of  the 
Manchester  Mirror,  was  unopposed  at 
the  primaries,  September  6,  for  the  Dem¬ 
ocratic  nomination  for  Congress  in  the 
first  congressional  district. 

Thomas  Rees,  publisher  of  the  Spring- 
field  Illinois  State  Register,  has  returned 
to  .Springfield  after  a  vacation  sp'ent  in 
Michigan  and  other  northern  points. 

George  F'arquhar  has  resigned  as  as¬ 
sistant  editor  of  the  Glasgow  ( Scotland ) 
Evening  News  after  thirty-six  years’ 
service. 

Senora  Carmela  Nieto  de  Herrera. 
Cuban  newspaper  writer  and  novelist, 
widow  of  the  founder  of  the  Havana 
newspaper,  IH  Mnndo,  is  en  route  to 
New  York,  where  she  will  make  a  study 
of  educational  institutions  in  the  I’nited 
States  for  the  Cuban  Government. 

Thomas  Clark  and  'I'homas  Webster, 
of  ibe  London  Daily  Mail  arrived  in 
New  York  this  week  on  the  “lmi)erator.” 

.S.  J.  F'urness,  late  proprietor  and  pub¬ 
lisher  of  the  MarllK)rough  Exi>ress.  Blen¬ 
heim,  New  Zealand,  iit  makhig  a  tour 
of  the  United  States. 

Miss  F'liza  .'\.  Mcfiill,  secretary  of  Dr. 
J.  W.  Cunlifife,  director  of  the  Pulitzer 
School  of  Journalism  at  Columbia  I'ni- 
versity,  is  away  on  vacation. 

Philip  \V.  W'hitcomb,  consulting  btisi- 
ness  representative  specializing  in  ad¬ 
vertising.  who  has  been  visiting  his  old 
home  in  the  I’nited  States,  returned  to 
London  Thursday.  Mr.  Whitcomb  is  a 
native  of  Massachusetts  and  has  been 
living  abroad  for  the  past  nine  years. 
He  formerly  dicl  newspaper  and  adver¬ 
tising  work  in  Kansas  City,  Topeka  and 
I  )enver. 

Byron  Norrell,  former  editor  and  pub¬ 
lisher  of  the  .Ada  (Okla. )  News  and  also 
president  of  the  Oklahoma  Press  .Asso¬ 
ciation,  has  been  appointed  business 
manager  for  Henry  Kendall  College  at 
Tulsa. 

F'.  J.  McCone,  general  manager  of  the 
Bufifalo  Commercial,  addressed  the  Ro¬ 
tary  Club  of  New  York  September  9  on 
“The  Closed  Shop  Press.” 

Hal  Yockey,  director  of  national  ad¬ 
vertising  on  the  New  Orleans  Times- 


Picayune,  returned  this  week  from  two 
weeks’  vacation  on  the  coast  and  bayous 
of  Louisiana. 

F'rancis  Lowell,  publisber  of  the  Mar- 
tinsburg  (W.  \'a.)  World,  is  visiting 
New  A’ork  this  week,  after  a  run  up  to 
New  Haven,  where  he  renewed  old  ac¬ 
quaintances  around  Yale  University. 

Chester  Fox,  who  for  many  years  was 
the  personal  representative  in  London, 
England,  of  the  late  Charles  Frohman, 
has  joined  the  London  organization  of 
Cross- Atlantic  Newspaper  Service  as 
business  manager. 

THE  EDITORIAL  ROOMS 

Rex  AI.  MaGee,  formerly  New  Or¬ 
leans  night  editor  of  the  .Associated 
Press,  now  assistant  to  the  federal  pro¬ 
hibition  enforcement  officer  of  the  State 
of  Mississippi,  spent  Sunday  and  Mon¬ 
day  in  New  Orleans. 

Capt.  James  M.  Loughborough,  for¬ 
merly  of  the  New  A'ork  World  staff, 
has  gone  to  St.  Louis  with  the  Pathe 
motion  picture  organization. 

Hugh  J.  A'aughn,  a  graduate  of  the 
Kansas  University  School  of  J’ournal- 
ism,  is  the  new  city  editor  of  the  Ponca 
City  (Kan.)  Daily  News,  succeeding  Iva 
Hostettler,  who  recently  resigned  to  be¬ 
come  a  high  school  principal  at  Butte, 
Mont. 

F'rank  F.  Wilcke,  formerly  associated 
with  the  Wall  Street  Journal,  has  opened 
an  office  at  30  Broad  .Street,  New  A'ork, 
to  deal  in  investment  securities. 

Harry  L.  Roshen,  formerly  in  charge 
of  the  .Associated  Press  leased  wire  .ser¬ 
vice  on  the  Port  Huron  (.Mich.)  Times- 
Herald,  recently  resigned  to  become 
vice-i>resident  of  the  Huron  .Auto  .Sales 
Company,  a  new  concern. 

.M  iss  Willie  Shelby,  society  editor  of 
the  Charlotte  (N.  C.)  News,  has  resigned 
to  devote  her  time  to  advertising.  She¬ 
lias  been  succeeded  by  Miss  .Adelaide 
Pearson  Caldwell. 

Aliss  Louise  Graham,  for  ten  years  a 
member  of  the  Cleveland  (Ohio)  Sun¬ 
day  News-Leader  staff,  has  be-en  granted 
:i  leave  of  absence  to  write  women’s 
liolitics  during  the  campaign.  Her  heatl- 
qtiarters  are  in  New  A’ork. 

Aliss  Jttdd  Hale,  society  editor  of  the 
Kansas  City  Star,  is  visiting  her  sister. 
Airs.  John  (iraves,  Jr.,  in  .Salt  Lake  City. 

T.  W.  Noyes,  editor  of  the  Washing¬ 
ton  .Star,  and  Airs.  Noyes  have  been  en¬ 
joying  a  trip  through  Washington  State 
and  points  in  the  F'ar  West. 

F'red  Burnell  .Xiipleget,  former  news- 
jiajier  man,  now  executive  secretary  of 
the  southern  department  of  the  A’.  AI. 
C.  .A.,  and  Miss  Helen  1).  Grover  of 
Higktstown,  N.  I.,  were  married  Sep¬ 
tember  4  in  St.  Paul’s  Church,  San 
■  Antonio,  Tex.  Air.  .A|)pleget  was  at  one 
time  editor  of  the  Hightstown  Gazette. 

Alartin  .Anderson,  news  editor  of  the 
Waco  (Tex.)  News-Tribune,  paid  a  visit 
to  newsiiaper  offices  in  New  Orleans  last 
week  while  passing  through  the  city  with 
a  iiarty  of  AA’aco  business  men.  who  had 
been  touring  North  and  South  Carolina. 

M.  .S.  Ileiss,  New  Orleans  ci-rresiion- 
dent  of  the  .Associated  Press,  has  re¬ 
turned  from  his  vacation  spent  (>n  a 
I’nited  F'ruit  Company’s  steamer  visit¬ 
ing  ports  of  Central  .America  and  Pan¬ 
ama. 

W.  S.  Gilbert,  state  editor  of  tbe  New 
ffrleans  Times- Picayune,  has  returned 
from  his  annual  vacation,  which  he  siient 
mostly  along  the  coast  fisliing  in  the 
lakes  and  bayous. 

Airs.  Edith  Sparrow  Collender.  for¬ 
merly  a  writer  on  the  New  Orleans  Item 
and  the  States,  has  been  appointed  New 
Orleans  publicity  director  for  the  Or- 
phetim  circuit. 

Winthrop  D.  I^ne.  lately  of  the  Sur¬ 
vey,  has  joined  the  editorial  staff  of  the 
(Continued  on  t<a!;e  31) 


STRICT  INDEPENDENCE  IS 
IDEAL  OF  W.  T.  HUGHES 

WALLACE  TAYLOR  HUGHES, 
”  whose  appointment  as  associate 
publisher  of  the  Louisville  (Ky.)  Cour¬ 
ier-Journal  and  Times,  was  announced  in 
Et)iToR&  Publisher 
last  week,  began 
his  career  with 
the  Courier-Jour¬ 
nal  and  became 
city  editor,  Sunday 
editor,  dramatic 
editor  and  finally 
associate  editor. 
He  resigned  in 
1908  to  p  r  a  c  - 
tice  law  in  Chi¬ 
cago.  Fie  was  ap¬ 
pointed  assistant 

\V.M,I..WF.  T.  IIIT.IIES  general  attorney  of 
t  h  e  Rock  Island 
Railroad  in  charge  of  interstate  rate  lit¬ 
igation,  hut  upon  the  purchase  of  the 
Courier-Journal  and  Times  by  Jud.ge 
Robert  \V.  Bin.gham  in  1918,  Air.  Hughes 
returned  to  Louisville  as  the  vice-presi¬ 
dent  of  the  two  newspaper  comiianies. 

“There  are  two  ways  of  running  a 
newspaper,”  says  Air.  Hughes.  “The 
first  is  to  make  it  a  party  organ,  always 
eager  and  ready  to  stand  by  the  ‘boys,’ 
be  they  right  or  wrong,  and  having  no 
guiding  princii)le  except  the  advancement 
of  the  interests  of  a  jiarticular  political 
party  or  a  special  class.  The  other  way, 
and  this  is  the  ideal  of  the  Courier- 
Journal  and  the  Louisville  Times,  is  to 
adojjt  a  set  of  high  jirinciples  for  a  news¬ 
paper  and  follow  these  principles  faith¬ 
fully,  paying  no  heed  to  where  the  quips 
may  fall.” 

Upon  the  resignation  of  1  lenry  .AA’atter- 
son  a.y  editor  emeritus  of  the  Courier- 
Journal  last  year.  George  Harvey  in  an 
interview  remarked  :  “The  Courier-Jour¬ 
nal  has  now  ceased  to  be  a  national  news- 
jiaper.”  I’pon  learning  of  this.  Air. 
ilnghes  promptly  put  the  caption:  “.A 
National  Newsiiajier”  on  the  first  page 
of  the  Courier-Journal,  and  furthermore, 
has  upheld  the  character  aiul  prestige 
that  it  had  in  the  days  of  “AIar,;e  Henry." 

THE  ADVERTISING  FOLKS 

Robert  T.  •Herz.  president  of  the 
Madison  (AA'is. )  .Advertis  ng  t'lub  and 
formerly  of  the  J'anesville  (AA’is.)  Ga¬ 
zette.  has  joined  the  service  staff  of 
Buckley,  Dement  &  Co.,  Chicago. 


Aliss  Louella  F.  Beets,  advertising 
manager  for  the  Hunt  Company,  Tulsa, 
Okla.,  and  Denny  .A.  Ciark,  of  Colum¬ 
bus.  Ohio,  and  San  Diego,  Cal.,  adver¬ 
tising  and  puhlicity  man,  were  recently 
married  in  Denver. 

George  A\’.  Reese,  formerly  advertising 
manager  for  1).  H.  Holmes  Company, 
has  resigned  and  organized  the  George 
AA’.  Reese  .Advertising  Service  in  this 
city, 

L  S.  Brown,  with  the  Raleigh  (N.  C.) 
News  and  Observer  for  many  years  as 
advertising  manager,  bas  taken  an  in¬ 
terest  and  will  be  an  associate  in  the 
Boyd  .Advertising  .Agency  Raleigh. 

H.  G.  Mason  has  been  placed  in 
charge  of  the  Richmond.  (A’a. )  office  of 
the  F'rank  Presbrey  Company,  Inc., 
which  has  just  opened.  Mr.  Alason  was 
advertising  manager  of  the  C.  F'.  Sauer 
Companv.  tlavoring  extracts,  Richmond, 
Va. 

AA'illiam  AL  'rempleton,  until  recently 
AA’estern  representative  for  Collier’s,  is 
now  with  N.  AA  .  .Ayer  &  Son.  Philadel¬ 
phia. 

AA’.  R.  Graham,  formerly  with  the 
.American  .Association  of  Foreign  Lan¬ 
guage  Newspapers,  is  now  with  Dore- 
mus  &  Co.,  New  A’ork. 

.Alan  R.  Martin  has  been  added  to  the 
staff  of  the  F'erry-Hanly  .Advertising 
Company  at  New  Orleans.  Air.  Alartin 
was  formerly  with  the  main  office  of 
this  comiiany  in  Kansas  (  ity. 

F'.dward  1.  AA'tide,  formerly  with  the 
Glen  Buck  .Advertising  .Agency,  Chicago^ 
and  previously  with  .Armour  &  Co.'s  ad¬ 
vertising  department,  is  now  a  member 
of  the  Mutual  Service  Coriioration  staff. 
New  A’ork. 

AA’.  J,  I’oyce,  formerly  on  the  market¬ 
ing  merchandising  staff  of  (’ritchficld  & 
Co.,  f’hica.go,  bas  joined  tbe  marketing 
merchandising  staff  of  Long  &  Costello, 
Inc.,  the  same  city. 

.Arthur  IC.  Morse  has  disposed  of  his 
inter'.s  i:i  ihe  Alorse  .Advertising  Com- 
Itai'v.  .'scraiuon.  Pa..  aiuI  has  established 
the  .Arthur  F'..  Morse  .Agency  in  the  same 
city. 

Max  I.eckner,  formerly  solicitor  for 
Critchlield  .A  Co.,  Chicago,  is  now  with 
Henri,  Hurst  &  McDonald,  that  city,  in 
a  similar  caiiacity. 

Paul  F.  Stacy,  formerly  of  the  adver- 
ising  staff  of  the  Alanchester  (  N.  H.) 

1 'l  ion  a '(1  Leader,  a.nl  now  on  the  staff 
of  N.  AA’.  .Ayer  lA  .Son,  has  just  returned 
after  two  weeks’  vacation  in  New 
Hampshire  and  at  A’ork  Beach,  Ale. 


The  following  papers  are  new 
additions  to  the  big  list  that 
uses  the  HASKIN  SERVICE: 

The  Minneapolis  Journal 

The  Davenport  Democrat  &  Leader 

The  Joliet  Herald-News 

The  Lafayette  Journal  Courier 

The  Appleton  Post-Crescent 

The  Hannibal  Courier-Post 
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This  page  is  a  regular 
Weekly  Feature  of 
Editor  &  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


Newspaper  Not  Only  Sells  Retailers  But  Gets  Window 
Displays  for  National  Advertisers 

ttCOME  of  you,  perhaps,  believe  that  bunch  that  every  newspaper  should  do 
^  when  an  advertiser  agrees  to  buy  co-operative  work,”  said  Bert  Garstin, 


space  in  your  publication  that  it’s  up  to 
him  to  make  good  on  his  selection  of 
the  advertising  medium,”  was  the  open¬ 
ing  statement  of  J.  F.  Langner,  merchan¬ 
dising  manager  of  the  Oregon  Journal, 
before  a  recent  meeting  of  the  Oregon 
State  Editorial  .Association. 

Mr.  Langner  followed  by  pointing  out 
that  this  was  a  most  short-sighted  policy. 
Although,  of  course,  some  advertising 
campaigns  are  unprofitable  to  the  adver¬ 
tiser  because  of  circumstances  over 
which  the  publisher  had  no  direct  con¬ 
trol,  yet,  he  maintained,  in  ninety-five 
cases  out  of  a  hundred  the  failure  came 
from  lack  of  distribution. 

“Newspaper  advertising  is  not  intended 
primarily  to  force  retailers  to  carry  ad¬ 
vertised  products  in  stock.  But  the  stim¬ 
ulation  of  interest  is  the  main  purpose 
of  advertising.  Its  object  is  to  induce 
the  consumer,  when  he  happens  to  want 
a  particular  product,  to  call  for  it  at  his 
retailer  by  the  advertised  brand  name. 
Now  if  the  retailer  doesn’t  have  that 
brand,  the  chain  is  broken  and  the  adver¬ 
tising  falls  down.  It  is  the  duty  of  the 
merchandising  department  of  a  news¬ 
paper  to  see  that  the  manufacturer  se¬ 
cures  proper  distribution  in  retail  stores 
before  he  spend  his  money  for  advertis¬ 
ing,”  says  Mr.  Langner. 

The  Oregon  Journal  is  going  much 
further  in  its  merchandising  work  than 
practically  all  newspapers  who  are  doing 
this.  They  will  send  one  of  their  ow’n 
salesmen  out  to  sell  the  goods,  and  then 
after  the  advertising  is  started  will  send 
a  man  out  to  secure  window  displays. 

“I  agree  with  the  Oregon  Journal 


THE  PERSONAL  CORNER 

Areal  mean  way  to  start  this  squib 
would  be  to  say,  “Young  man,  stick 
to  your  job.  The  men  over  you  will 

_  eventually  die  off 

and  you  will  then 
arrive." 

But  J.  'V'’an- 
Buren  is  only  30 
years  old  and  is 
business  manager 
of  the  Times- 
Picayune,  in  New 
Orleans,  where  he 
started  as  classi¬ 
fied  clerk  12  years 
ago.  They  either 
die  fast  in  New 
J.  A.  Van  Buren  Orleans  or  else 
\'  a  n  B  u  r  e  n  is 
good.  Anyway,  he  is  without  question 
the  youngest  business  manager  of  a 
metropolitan  paper  in  the  country. 

“Van”  is  full  of  pep;  a  hard  w'orker, 
and  a  student  of  merchandising  and  mod¬ 
ern  advertising  principles.  He  takes  a 
keen  interest  in  advertising  club  work 
and  as  vice  presidenut  of  the'Ne''  Si)apcr 
Department  for  the  state  of  Louisiana 
is  expected  to  enroll  a  hundred  per  cent 
support  among  the  sugar  cane  state  pub¬ 
lishers  for  the  .\tlanta  convention. 


bunch  that  every  newspaper  should  do 
co-operative  work,”  said  Bert  Garstin, 
advertising  manager  of  the  Louisville 
(rourier-Journal  and  the  Louisville 
Times,  when  told  of  what  they  were 
doing,  •“But  I  think  they  are  going  too 
far  when  they  actually  sell  the  goods 
to  retailers.” 

Mr.  Langner  not  only  sends  out  sales¬ 
men,  but  he  sends  out  his  broadsides  at 
his  expense.  The  exhaustive  study  of 
merchandising  methods  made  by  the 
Newspaper  Department  show  that  he  is 
in  the  hopeless  minority  in  both  of  these 
practices.  .-Kbout  22%  of  the  papers 
say  that  they  occasionally  send  out 
broadsides  without  charge  to  the  adver¬ 
tisers.  .And  only  14%  had  the  practice 
last  year  of  selling  merchandise  direct 
to  the  retailer  for  the  manufacturer. 

.Although  the  Oregon  Journal  may  be 
criticised  by  many  of  the  advertising 
managers  of  the  country  for  going  a 
little  too  far  in  its  work  for  the  manu¬ 
facturer  it  certainly  will  be  commended 
for  the  form  of  co-operation  it  has 
worked  out  with  newspapers  in  small 
Oregon  towns.  The  Journal  sends  proofs 
and  mats  Vithout  cost  of  every  national 
advertising  campaign  it  receives  to  the 
publishers  of  smaller  city  newspapers, 
with  a  list  of  the  merchants  in  every 
city  which  carry  the  particular  product. 
This  allows  the  smaller  newspaper  to 
sell  the  campaign  in  part  or  whole  to  the 
retailers  that  handle  the  product  in  the 
town. 

The  broadminded  position  taken  by  the 
Journal  is  shown  in  the  following  state- 
irent  made  by  Mr.  Langner  to  the  pub¬ 
lishers  of  the  smaller  papers  in  the  Edi¬ 
torial  -Association. 

“Of  course  you  get  some  of  these  for¬ 
eign  schedules  direct.  You  would  find 
merchandising  co-operatif>n  a  tremen¬ 
dous  help  in  securing  much  additional 
business.  There  arc  a  great  many  ac- 
coiitits  you  do  not  run  and  the  only  way 
to  get  on  the  list  of  the  big  agencies  is 
to  show  them  that  you  have  distribution 
attd  a  real  service  to  offer  in  your  terri¬ 
tory  in  addition  to  circulation.  Soon,  in¬ 
stead  of  the  local  dealer  paying  for  all 
the  advertising,  the  manufacturer  him¬ 
self  will  be  willing  to  help  the  enterpris¬ 
ing  local  merchant. 

“No  matter  how  small  your  town  may 
be  today  do  not  forget  it  is  going  to  l)c 
much  larger,  and  you  can  help  make  it 
so,  not  only  by  editorial  leadership,  but 
by  helping  the  manufacturer,  who  is  the 
life  of  our  business,  to  make  such  a  suc¬ 
cess  of  his  distribution  in  your  territory 
that  he  must  consistently  advertise  in 
your  paper  as  well  as  in  ours  to  presen  e 
the  pre-eminent  position  in  distribution 
to  which  he  aspires  through  newspaper 
advertising.” 

NEW  OFFICES  FOR  DEPARTMENT 

OT.ARTING  September  15.  the  offices 
of  the  Newspaper  Department  will 
be  moved  from  the  seventh  floor.  News 
Building  in  Indianapolis,  to  the  Chamber 
of  Commerce  Building,  where  the  office 
will  be  with  that  of  the  Advertising  Club 
of  Indianapolis.  E.  S.  Hunter  is  resign¬ 


ing  from  the  advertising  staff  of  the 
Indiana  Daily  Times  to  take  the  position 
of  business  manager  of  the  .Advertising 
Club  of  Indianapolis.  The  Newspaper 
Department  will  occupy  half  of  the  Ad¬ 
vertising  Club  Office, 

The  routine  work  of  the  Department 
requires  permanent  stenographic  help. 
The  Department  has  become  a  clearing 
house  for  information  for  the  newspapers 
of  the  country. 

STEWART  TO  STRENGTHEN  INDI¬ 
VIDUAL  ORGANIZATIONS 

^HE  type  of  man  at  the  head  of  the 
.\ssociated  .Advertising  Clubs  of  the 
World  is  indicated  in  the  letter  which 
follows,  which  was  written  by  Rowe 
Stewart  following  the  article  recently 
published  on  this  page,  immediately  after 
the  election  of  the  first  newspaper  man 
as  president  of  the  A.  A.  C.  of  W. 

Mr.  Stewart’s  letter  is  particularly  in¬ 
teresting  in  that  he  points  out  that  the 
greatest  need  of  the  .Associated  body  at 


“You  can’t  bear  too  heavily  on 
the  absolute  necessity  of  every 
newspaper  in  thLs  country  doing 
some  sort  of  merchandising  work.” 

This  exlrart  from  a  letter  to  the 
Newspaper  Department  is  one  of 
srores  received  indicating  intense 
interest  in  this  phase  of  advertising 
promotion  work  on  the  part  of 
newspaper  advertising  men  of  the 
countrv. 


this  time  is  for  the  building  of  strong 
individual  advertising  clubs  over  the 
country. 

The  letter  is  as  follows: 

“I  am  very  much  interested  in  reading 
your  article  in  TRe  Editor  &  Pl-rlisher 
on  .August  21  and  thank  you  for  your 
remarks  about  me  and  the  confidence  you 
have  in  me. 

“You  hit  the  nail  right  on  the  head 
when  you  said  that  the  association  needs 
rebuilding  from  the  bottom  as  well  ns 
the  top.  We  need  better  and  more  ac¬ 
tive  advertising  clubs  and  we  need  to 
create  a  lot  of  new  clubs.  The  keynote 
of  our  work  this  year  will  be  the  develop¬ 
ment  of  advertising  clubs  and  when  we 
have  strong  advertising  clubs  all  over 
the  L’nited  States,  we  will  necessarily 
have  better  service  for  advertising. 

“Whenever  you  have  any  ideas  on  any 
subject  that  you  think  will  help,  I  will 
be  glad  to  hear  from  you.” 

Practically  every  letter  coming  into 
the  office  of  the  Newspaper  Department 
since  Mr.  Stewart’s  election  has  carried 
a  statement  of  complete  support  for  Mr. 
Stewart. 

One  prominent  advertising  manager, 
who  requested  that  his  name  be  omitted 
in  case  he  was  quoted,  wrote ; 

“Rowe  Stewart  wants  to  make  the  .Ad¬ 
vertising  Clubs  something  more  than  a 
name.  The  newspaper  men  of  the  coun¬ 
try  must  support  him  in  every  move  he 
proposes.  .Another  thing  we  must  all 
remember  and  that  is  that  the  .Associated 
.Advertising  Qubs  are  made  up  of  every 
kind  of  advertising  media,  as  well  as  the 
agents  and  the  space  bm-ers.  We  don’t 


want  to  take  advantage  of  Mr.  Stewart's 
occupancy  of  the  president’s  chair  to  do 
anything  that  will  hinder  the  building  up 
of  the  .Association.” 


NEW  MEMBERS  KEEP  COMING 

OIX  newspapers  have  joined  the  News- 
paper  Department  during  the  past 
ten  days.  They  are  the  Manitoba  Free 
Press,  Winnipeg,  Canada;  St.  Louis 
Times;  Detroit  Free  Press;  Albany  (N. 
Y.)  .Argus;  Fall  River  (Mass.)  Even¬ 
ing  Herald,  and  the  Hamilton  (Ohio) 
News. 

The  officers  of  the  Newspaper  Depart¬ 
ment  ordered  the  printing  of  500  extra 
copies  of  the  Digest  to  be  furnished  to 
newspapers  joining  the  organization 
after  the  Convention.  The  Digests  were 
sent  to  members  last  week. 

The  followbig  letter  received  from 
.Arthur  Newmyer,  associate  publisher  of 
the  New  Orleans  Item,  is  indicative  of 
the  veritable  flood  of  letters  of  congratu¬ 
lation  that  have  been  coming  in  since  the 
Digest  was  mailed  to  members. 

“I  spent  last  night  with  the  Digest  of 
the  proceedings  of  the  Newspaper  De¬ 
partment  at  Indianapolis  and  the  stu¬ 
pendous  gathering  of  facts  of  real  in¬ 
terest  to  advertising  managers.  It  put 
me  back  at  the  Claypool  Hotel  at  In¬ 
dianapolis — everything  was  there  but  the 
fellows  themselves. 

“There  is  more  meat  for  a  newspaper 
man  in  this  book  than  I  have  seen  as¬ 
sembled  in  a  like  number  of  pages  be¬ 
fore.  Please  send  me  at  once  four  extra 
copies  of  the  proceedings,  with  bill. 
They  will  be  used  in  confidence  here  in 
our  own  organization.” 

Charlie  Miller,  president  of  the  News¬ 
paper  Department  debated  for  awhile 
authorizing  the  office  of  the  Department 
to  mail  out  a  copy  of  the  Digest  to  every 
newspaper  in  .America,  including  Canada. 

“I  decided  that  this  would  not  be  fair 
to  those  newspapers  who  are  already 
members.  We  want  every  newspaper  in 
North  .America  a  member  of  our  associ¬ 
ation  this  year.  Digests  will  be  given  to 
those  newspapers  who  join  the  associa¬ 
tion  now,  whether  they  were  at  the  In¬ 
dianapolis  convention  or  not.” 


D.  N.  A.  M.  A.  CERTAIN  TO  MERGE 
WITH  DEPARTMENT 

■r\  EVELOPMENTS  point  to  a  cer- 
^tainty  that  the  Daily  Newspaper  Ad¬ 
vertising  Managers’  Association  will  be 
merged  with  the  Newspaper  Depart¬ 
ment.  E.  VV.  Parsons,  advertising  di¬ 
rector  of  the  Chicago  Tribune  and  sec¬ 
retary-treasurer  of  the  D,  N.  A.  M.  A., 
in  a  letter  sent  after  reading  the  article 
on  this  page  on  .August  14  states: 

“I  am  agreeable  to  the  suggestions 
contained  in  the  article  and  will  be  very 
glad  to  extend  an  invitation  to  the  mem¬ 
bers  of  the  D.  N.  .A.  M.  A.  to  join  the 
Newspaper  Department  of  the  A.  A.  C. 
of  W.” 

Charlie  Miller,  president  of  the  News¬ 
paper  Department,  is  sending  a  formal 
invitation,  which  Mr.  Parsons  will  re¬ 
produce  and  send  to  all  members  of  the 
D.  N.  A.  M.  A. 
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Both  parties  looked  to  Ohio  for  the  man  to 
lead  the  giant  political  armies.  Quite  Some 
Compliment. 

Ohio  people  were  not  surprised. 

This  is  the  state  where  big  men  are  developed 
politically  and  industrially.  Ohio  aims  to  be 
first  in  everything — at  the  top  of  the  ladder 
politically  no  matter  which  party  wins  the  great 
battle — at  the  top  industrially  no  matter  which 
branch  of  American  manufacturing  decides  to 
locate  in  the  state. 

Ohio  First  is  in  the  minds  and  hearts  of  even 
the  most  humble  citizens.  It  is  the  spirit  that 
keeps  the  state  alive  and  among  the  leaders.  It 
is  the  spirit  that  has  forced  Ohio  newspapers  far 
into  the  lead  in  American  journalism. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Akron  Beacon-Journal  ■ . 

.(E) 

34,532 

.085 

.085 

*Akron  Times  . 

.(E) 

19,852 

.05 

.05 

♦Athens  Messenger . 

(E) 

8,446 

.03 

.03 

Bellaire  Daily  Leader . 

.(E) 

4,214 

.02 

.015 

Bellefontaine  Examiner  . 

.(E) 

3,551 

.014 

.014 

Cambridge  Daily  Jeffersonian..(E) 

7,985 

.03 

.03 

Cincinnati  Enquirer,  5c....(M&S) 

67,722 

.16 

.16 

Cleveland  Plain  Dealer . 

(M) 

175,520 

.32 

.32 

Cleveland  Plain  Dealer.. . 

.(S)  226,094 

.37 

.37 

Columbus  Dispatch  _  _ 

.(E) 

79,468 

.15 

.14 

Columbus  Dispatch  . 

(S) 

75,949 

.15 

.14 

Columbus  (O.)  State  Journal. 

(M) 

51,136 

.12 

.11 

Columbus  (0.)  State  Journal. 

(S) 

29,175 

.12 

.11 

Daytcn  News  . . 

(E) 

36,733 

.085 

.085 

Dayton  News  . 

.(S) 

30,380 

.06 

.06 

Dover  Daily  Reporter . 

.(E) 

2,905 

.015 

.015 

Ircntcn  Irontonian  . 

(M) 

3,150 

.014 

.014 

It  is  the  spirit  that  spurs  Ohio  people  to 
greater  effort  and  develops  their  desires  to  be 
the  first  to  enjoy  the  newest  necessities  and 
luxuries. 

National  Advertisers  often  wonder  at  the  un¬ 
usual  response  to  their  campaigns  in  Ohio  First 
Newspapers — the  list  printed  below. 

Ohio  merchants  never  wonder  at  it.  They 
know  that  well  directed  sales  campaigns  backed 
by  careful  advertising  in  this  list  of  publications 
will  always  get  results. 

Because  Ohio  people  are  First  to  buy  and  last 
to  turn  your  product  down  if  it  has  merit. 

Here  Is  the  Real  List — First  in  Ohio. 


Lima  News  and  Times- 

Circu¬ 

lation 

2,500 

Lnies 

10,000 

Lines 

Democrat  . 

.(E&S) 

16,946 

.06 

.05 

♦Lima  Republican-Gazette. (M&S) 

10,114 

.035 

.035 

Middletown  Journal  . 

....(E) 

4,379 

.0143 

.0143 

Newark  American-Tribune 

...(E) 

6,350 

.02214 

.02214 

New  Philadedlphia  Daily  Times (E) 

4,402 

.0175 

.0175 

Piqua  Call  and  Press-Dispatch 

(M&E) 

6,187 

.025 

.025 

♦Portsmouth  Times  . • 

....(E) 

12,053 

.04 

.04 

♦Portsmouth  Times  . 

. (S) 

8,843 

.04 

.04 

Springfield  News  . . 

....(E) 

15,592 

.04 

.04 

Springfield  News  . 

....(S) 

13,027 

.04 

.04 

Toledo  Blade  . 

....(E) 

85,655 

.22 

.20 

Warren  Daily  Chronicle... 

...(E) 

5,525 

.025 

.025 

Youngstown  Telegram  ... 

....(E) 

21,831 

.06 

.06 

♦  Y oungstown  Vindicator . . 

. (E) 

24,640 

.06 

.06 

♦Youngstown  Vindicator.., 

. (S) 

23,918 

.06 

.06 

Government  Statements,  April  1st,  1920. 
♦A.  B.  C.  Report,  April  1st,  1920. 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 

Baltimore. — The  .\d  Club  is  planning 
a  frolic  and  dance  at  the  Southern  Hotel 
on  September  18.  with  the  members  of 
the  Women’s  Advertising  Club  as  guests 
of  honor. 

Des  Moi.nes. — President  C.  A.  Baum- 
gart  of  the  .Xssociated  .Advertising  Clubs 
of  Iowa  has  set  the  date  of  the  state 
Cfinvention  here  as  September  22  and  23. 
T.  W.  LeQuatte,  vice-president  of  the 
-Associated  .Advertising  Clubs  of  the 
World  representing  the  Iowa,  Xebraska 
and  Kansas  district,  has  called  a  con¬ 
ference  of  the  clubs  in  this  district  here 
on  SeptemlKT  24.  The  program  of  the 
Iowa  state  convention  is  being  built 
around  the  relations  lietween  manufac¬ 
turers  or  general  advertisers,  retail  mer¬ 
chants  or  local  advertisers  and  the  sell¬ 
ers  of  advertising  of  various  kinds. 

(Irani>  Rai’Ids.  Mich. — A^andie  A’an- 
den  Berg,  vice-president  and  mtutager  of 
the  Wolverine  .Advertising  Company, 
and  T.  X.  Robinson,  secretary  of  that 
concern,  were  representatives  of  the  Hol¬ 
land  Comjiany  at  a  meeting  of  the  paint 
advertising  firms  from  all  jiarts  of  the 
state,  here  this  week.  Officers  elected 
included:  John  C.  Bresnahan.  Grand 
Rapids,  president ;  X.  Steketee.  Muske¬ 
gon,  vice-president;  T.  X.  Robinson. 
Holland,  secretary:  George  W.  Rogers, 
■Jackson,  treasurer;  Harry  Walker,  De¬ 
troit.  director  for  three  years;  T.  Pearle, 
Bay  City,  director  for  two  years,  and 
Horace  Provo.  Kscanaba.  director  for 
one  year. 

P(  RTLANii.  f)re. — The  Press  Club  re¬ 
cently  gave  a  comiilimentary  excursion 
to  its  friends  on  a  Willamette  River 
steamer.  More  than  7<l0  peojile  partici¬ 
pated. 

Merger  in  Red  Bluff 

.‘SACRAMENTO. — Through  a  lease  given 
by  I).  D.  Dodson,  proprietor  of  the  Red 
Bluff  Sentinel.  J'ohn  G.  Miller,  owner  of 
the  Red  Bluff  Daily  Xews.  came  into 
control  of  what  were  once  three  dailies 
and  three  weekly  newsjiapers.  Mr. 
Miller  about  six  months  ago  inirchased 
the  Daily  Cause,  the  other  'afternoon 
jiaper  in  the  field.  The  Weekly  Sentinel 
will  be  continuefl  as  sueb.  while  the  daily 
field  is  taken  care  of  by  the  Daily  Xews, 


changes  since  his  last  visit  to  the  princi¬ 
pal  Huropean  and  Eastern  nations.  The 
party  will  sail  from  Quebec  on  Sep¬ 
tember  15  for  Liverpool,  after  which 
they  will  visit  Xorway,  Sweden,  Den¬ 
mark,  Germany,  Holland,  British  Isles, 
France,  Belgium,  Portugal.  Spain.  Italy, 
Greece,  Algeria,  Constantinople,  India, 
Egypt,  -Africa,  Palestine,  Borneo,  Sum¬ 
atra.  Java,  Xew  Zealand  and  .Australia. 
Carlos  K.  McClatchy,  son  of  C.  K.  and 
assistant  to  the  editor  is  in  full  charge 
during  the  absence  of  his  father. 


TIPS  FOR  AD  MANAGERS 

R.  SvKEs  Miller  Company,  128 
Bleury  Street.  Montreal.  Sending  out 
renewal  orders  for  Palmers  Ltd.  (“Min¬ 
ty"  tooth  paste )  to  an  extended  list  of 
papers. 

-Albert  J.  Sii.berstein,  18  W.  34th 
Street.  Xew  York.  Has  secured  account 
of  L.  Black  &  Co.,  clothing  manufactur¬ 
ers.  Rochester,  X.  A’.,  “Vogue  Clothes” ; 
also  handling  accounts  of  Rose  Brothers, 
"Modern-Made”  trousers  and  overcoat, s. 
Xew  A’ork ;  .Schaffner  Brothers.  "K  & 
S"  shirts  and  blouses.  Cleveland;  and 
Xational  Family  Laundry  Service  Cor¬ 
poration,  Xew  York. 

Xel.son  Cues  man  &  Co.,  Goddard 
Bldg.,  Chicago.  Placing  orders  with 
Xew  A'ork  newspapers  for  Harris  Bros. 
Company.  Tenafly,  X.  J..  Chicago,  and 
Xew  York. 

J.  H.  Cros.s  Co.mp.wy,  214  South  12th 
street,  Xew  A'ork.  .Again  renewing 
some  of  their  newspaper  contracts  for 
Cnited  Medicine  Company,  nerve  tonic. 
Philadelphia,  Pa. 


AMERICUS,  GA. 

A  tbcroUKlily  njodvrn,  projfressive  and 
Iirosperous  city,  located  in  Sumter 
county,  one  of  the  ncln'st  counties  in  the 
Tnited  States. 

Americus  is  tlie  trading:  center  of  a  large 
agricultural  section  clearing  annually 
million^  of  dollars  in  cotton,  peanuts, 
hogs  and  the  famous  Elherta  ]teach. 
The  Time*-- Recorder— a  lice  pajier  carry¬ 
ing  Associated  IVess  service  and  special 
U  atures. 

New  dat  rate  of  .28  per  inch  eflfective 
Oct.  1  due  to  increased  circulation. 

Real  co-o])eration  extended  to  national 
a«Kertisers. 

Represented  hy 

FROST,  LANDIS  &  KOHN 

NEW  YORK  CHICAGO  ATLANTA 


Deatel  -Advertising  Service,  10-20 
St.  Paul  street,  Baltimore.  Handling  ad¬ 
vertising  for  Delion  Tire  &  Rubber  Co., 
Baltimore,  and  Strouse  Equipment  Com¬ 
pany,  Philadelphia. 

George  L.  Dyer  Co.mpany,  42  Broad¬ 
way,  Xew  A’ork.  Placing  copy  with 
newspapers  in  various  sections  for  Al¬ 
len  &  Co.,  Kenosha,  Wis.  Reported 
will  advertise  in  rotogravure  section  for 
Mosstwin  Co.,  Inc.,  ".Auto  Spring  Twin 
Snap,”  25  W.  45th  street,  Xew  York. 

Federal  .Advertising  Agency,  6  E. 
39th  street,  Xew  A’ork.  Again  making 
contracts  with  newspapers  for  Runkel 
Bros.,  “Runkels  Cocoa,”  451  AV.  3()th 
street,  Xew  A'ork. 

Henri,  Hirst  &  McDonald,  58  E, 
Washington  street,  Chicago.  Reported 
will  use  large  newspaper  space  in 
selected  sections  for  Xational  Motor 
Truck  -Association,  Detroit. 

Mi  rray  Howe  &  Co.,  30  E.  42d  street, 
Xew  A'ork.  .Again  placing  copy  with 
newspapers  in  various  sections  for 

FIRST 

in  national  advertising 

The  News  led  all  six  day  evening  papers  in  U. 

in  1919  in  volume  of  national  advertising.  This 

was  despite  the  fact  that  rigid  censorship  excluded 
nearly  a  million  lines  of 
^  j  offered  advertising. 


{Pie 

blidMl 


Frsnk  T.  Carroll, 

1_  Adyerttsirtg  Manager 

Mis  Dan  A.  Carroll, 

New  York  Representative 

S  J-  £• 

Chicago  Representative 


Use  Newspapers  on  3  Year  Basis 


PRESTIGE 

Thr  standing  of  your  newspaper  in  your 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  ii  lit- 
.  tie  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions 
The  service  to  your  readers  is  largely  s 
matter  of  entertainment  and  information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  built. 
The  association  helps  every  member  to  s 
better  standing  in  its  community. 

Write  or  wire  for  rates. 

The  Aatociated  Newspapers 

170  Broadway  New  York 


.American  Everready  Works,  "Daylo 
Flash  Light  and  Batteries.” 

Martin  V.  Kelley  Company,  2d  Xa¬ 
tional  Bank  Building,  Toledo.  Reported 
will  place  some  newspaper  copy  for  Air 
Way  Electric  .Applaincc  Corp.,  Toledo, 
Ohio. 

Willia.ms  &  Cunnyngham,  111  Fifth 
avenue.  New  York.  -Again  placing  copy 
with  newspapers  for  .American  Tobacco 
Co.,  “Lucky  Strike”  cigarettes.  111  Fifth 
avenue,  Xew  A'ork. 

FOR  IMMEDIATE  WEEKLY  RELEASE 

White  Shadows  i!!  South  Seas 

BY  FREDERICK  O’BRIEN 

A  vivid  series  of  adventures  with  all  the 
dramatic  intensity  of  a  novel.  In  eighteen 
instalments,  illustrated.  Not  one  dull 
paragraph  or  drab,  moment.  Romance — 
Color — Human  Interest. 

Territories  are  Closing  Rapidly 
Wire  Today  for  Samples  amd  Price 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York 


Remember  Perth  Amhoy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Representative 

303  Fifth  Ave.,  New  York  City 


Buffalo  Evening  Kews 

I'he  Market  of  Buffalo  is  proStable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factories  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  News  Covers  Buffalo 

£.  H.  BUTLER,  Puhliaher 

Kelly-Smith  Co.,  Representatives 
Marbridge  Bldg.,  New  York 
Lyttosi  Bldg.,  Cldcago 


McClatchya  on  World  Tour 

.Sa(  ramento. — Charles  K.  McClatchy, 
editor  of  the  .‘sacramento  Bee.  accompan¬ 
ied  by  his  wife  and  daughter,  Eleanor, 
departed  last  week  on  a  two  years'  tour 
of  the  world.  He  will  write  for  the  P.ee. 
giving  his  impressions  of  conditions  and 


A  GREAT 
ADVERTISING 
FIELD 

Hartford  and  Hartford 
County  is  a  fertile  field  for 
judicious  advertisiufr  and 
tile  pajier  that  makes  adver¬ 
tising  pay  rich  dividends  in 
this  field  is 

SJwMarJforti  (Tiinwf 

“Connecticut’s  Greatest  News- 


Circulation  sells  in  New 
York  for  50^  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


One  man  in  Montccilo  owns 

twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


“How  to  Sell  Space  to 
Department  Stores” 

Twenty-nine  ideas  used  by  successful 
advertising  men  to  increase  local  ad¬ 
vertising.  Sent  free  to  newspaper  ad¬ 
vertising  managers,  except  in  cities 
where  we  have  clients. 

AD  ART  SERVICE 

Press  Building 

CLEVELAND  OHIO 


THE  CIRCULATION  OF 

THE  ASBURY  PARK  PRESS 

is  essentially  a  home  circulation 

It  is  concentrated  in  a  territory  that, 
in  addition  to  being  one  of  the  great 
resort  centers  of  the  world,  is  a  section 
of  thriving  industries,  prosperous  farms, 
and  well-to-do  permanent  residents. 

Details  of  this  exceptional  advertising 
field  of  the  Ashbury  Park  Press  will  be 
gladly  supplied. 

Member  A.  B.  C.  Standard  Rate  Card 

FRANK  R.  NORTHRUF* 
Special  Re|>resentative 
303  Fifth  Avenue,  New  York  City 
Association  Building,  Chicago 
J.  LYLE  KINMONTH,  Publisher 
Asbury  Park,  N.  J. 


The 

Pittsburgh 

has  the  Becond 

largest  morn* 

ing  and  Sunday  circulation 

in  Pittsburgh. 
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The  True  News 
HRST 

Always  -  Accurately 

International  News  Service 
World  Bldg.  New  York 
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EDITORIAL  PERSONALS 


(Continued  from  page  27) 


New  York  Evening  Post.  Ernest  A. 
Hoyd.  Irish  nationalist  and  author,  who 
has  been  connected  with  the  Pritish  Con¬ 
sular  Service,  has  also  joined  the  edi¬ 
torial  staff  and  will  write  particularly  on 
the  Irish  ((uestion. 

-Miss  Xcll  Prinkley,  newspaper  artist, 
and  Pruce  McRae,  Jr.,  a  newspaper  man, 
were  married  at  New  Rochelle,  X.  Y, 
The  hridegntom  is  the  son  of  Pruce  Mc¬ 
Rae,  the  actor. 

.Allen  P.  MacMurphy.  of  the  Manches¬ 
ter  (X.  H.)  I'nion-Leader  staff,  leaves 
-Manchester  about  September  20  to  take 
up  ncwsiiaper  work  in  .Ann  .\rbor.  Mich. 

.\lfrcd  F.  Eaton,  formerly  of  the  Man¬ 
chester  (X.  H.)  Mirror  editorial  staff, 
has  recently  joined  the  night  staff  of  the 
Manchester  Union-Leader. 

Frederick  P.  Perkins,  until  recently 
l)olicc  reporter  for  the  Manchester  (X. 
H.)  Li'ader,  has  just  returned  from  a 
trip  to  Clermont-I'errand,  France,  where 
he  attended  college  after  the  armistice, 
while  a  member  of  the  I'ourth  Division, 
.A.  E.  V. 

S.  S.  Purbank,  night  editor  for  the 
-Associated  Press  at  Xew  Orleans,  is  well 
again  after  siiending  a  week  in  a  hos¬ 
pital  with  an  old  fashioned  bilious  attack. 

.Montgomery  Shanks,  formerly  of  the 
Rochester  (X.  A'.)  Evening  Times  staff, 
is  now  assistant  sales  manager  of  Kirk- 
m:in  &  Son,  Prooklyn,  X.  A’. 

Miss  I'lorence  Merdian,  for  the  past 
si.x  months  society  editor  on  the  Spring- 
held  Illinois  State  Register,  has  resigned 
to  become  telegraph  editor  on  the  Cales- 
burg  (111.)  Evening  Mail. 

.i'ames  Cray,  son  of  the  late  James 
Cray,  long  Washington  corrcsi>ondent  of 
the  Minneapolis  Journal,  has  become 
dramatic  critic  of  the  St.  Paul  Dispatch- 
Pioneer  Press. 

F'red  Strong,  city  editor  of  the  St, 
Paul  Daily  Xews,  has  returned  from  a 
vacation  sojourn  in  Canada. 

Mary  Dillon,  otherwise  Mrs.  Samuel 
Dales  Foster,  club  editor  of  the  St.  Paul 
Daily  Xews,  has  resigned  and  will  make 
her  home  in  Florida.  She  is  succeeded 
by  Mrs.  I'rederick  Pock,  assistant  so¬ 
ciety  editor,  whose  place  is  taken  by  Miss 
-Angela  Stoms. 

.Ale.xander  Caldwell  of  the  Minneapolis 
Journal  has  returned  to  his  former  post 
as  editorial  writer  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press. 

Miss  Theresa  Lyton,  keeper  of  the 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

SEofipka 
i3atli|  (Eapttal 

Sworn  Government  Report 

for  6  Month*  ending  OcL  1,  1919 

33,137 

Its  gales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Member  A.  B.  C. 


Publisher. 


“morgue”  of  the  St.  Paul  Daily  Xews, 
is  to  marry  Xorbert  .A.  Heimann  of  St. 
Cloud,  Minn.,  September  29.  She  will 
be  succeeded  by  Aliss  Agnes  Moran  of 
Xorth  St.  Paul.. 

Tom  Dillon,  former  managing  editor 
of  the  Seattle  Post-Intelligencer  and  who 
managed  the  campaign  of  Mayor  Han¬ 
son  of  that  city,  has  returned  to  the 
Twin  Cities  as  managing  editor  of  the 
Minneapolis  Tribune. 

Ceorge  Daws  has  resigned  from  the 
sports  staff  of  the  Chicago  Daily  Xews 
to  become  associated  with  the  Mitineap- 
olis  Daily  Star. 


PROMOTION  IDEAS 


()ki..mio.m.\  Cit^’. — Market  informa¬ 
tion  on  nine  trading  centers  of  Okla¬ 
homa  has  just  been  issued  in  handy-filing 
folder  form  by  the  Oklahoma  Daily 
League.  .Surveys  of  Oklahoma  City. 
Shawnee.  Tnlsa,  Partlesville,  Enid. 
Chickasha,  .Muskogee.  Mc.Mester  and 
Lawton  are  comprehensive  and  it  is 
stated  that  the  space-buyers’  information 
will  be  kept  up-to-date  by  freipient  ad¬ 
ditions. 

St.  Pai'i.. — The  Dispatch- Pioneer  Press 
issued  a  14-page  “City  Progress”  section 
September  2. 

Ott.\\\.\,  Ont. — .A  live-page  section 
devoted  to  the  town  of  PemI)roke  was 
re-ently  ])ttblished  by  the  Citizen.  It  de¬ 
scribed  the  town  in  a  general  way,  and 
i:aid  siiecial  attention  to  the  town’s  in¬ 
ducements  f<  r  additional  indu'tries  to 
locate  there.  Several  hundred  copies 
were  sent  manufacturers  likely  to  be  in¬ 
terested.  Don  Cameron  and  Olin  llar- 


OHIO  CARRIES  THE 
COUNTRY 

anil 

The  Plain  Dealer 


CARRIES 

NORTHERN  OHIO 


Up-to-Date  Information 
On  the  Far  East 

ENles  of  newspapers  from  the  Orient 
both  vernacular  and  EiiRlish,  late  pub¬ 
lications  devoted  to  the  financial  .and 
cotnmercial  conditions  arc  on  file. 
Recent  cable  advices.  Service  ren¬ 
dered  to  our  clients  without  chargee. 

The  Trans-Pacific 
Magazine 

New  York  Office:  1  West  34th  St. 
Phone  Fitzroy  2969 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 


ris  sold  the  number,  and  the  latter  also 
prepared  the  editorial  matter. 

Morilk,  .Ala.— One  hundred  and  twen¬ 
ty-eight  pages,  tabloid  size,  arc  devoted 
to  text,  illustrations  and  advertising 
matter  in  the  SOth  amnial  trade  review 
of  the  Alobile  Register,  issued  Septem¬ 
ber  1.  hroni  and  hack  pages  of  each  of 
the  four  sections  are  printed  in  colors. 
Reading  matter  is  conservative  in  tone 
and  well-edited,  and  the  "puffs”  common 
to  this  type  of  iiewsiiaper  "city-boosting" 
are  entirely  eliminated. 

Myers  Buys  Lapeer  Press 

L.vpef.r.  Mich.-  The  Press  has  been 
])urehase<l  by  Harry  Myers,  editor  and 
owner  of  the  .Arena  (Mich.)  Indepen¬ 
dent.  and  part  owner  of  the  West  Bratich 
(  Mich.)  Herald-Times. 


Kenosha  News  Not  Listed 

P>y  a  typographical  error,  the  name  of 
the  Kenosha  (Wis. )  Xews  was  omitted 
from  the  Wisconsin  territorial  group  ad- 


THE  FARMERS 

of 

LANCASTER  CO.,  PA. 

ALL  READ 

The  Intelligencer 

THE  NEWS  JOURNAL 

27,000  Daily 


vertisement  in  Editor  &  Pl  bi.isher  last 
week.  The  circulation  of  the  Xews,  as 
reported  by  the  A.  H.  C.,  is  5,548  daily 
and  its  advertising  rate  for  5,(KX)  lines  is 
S.25  per  line. 


C.  S.  Monitor  in  A.  N.  P.  A. 

The  Christian  Science  Monitor  of 
Boston  has  been  elected  to  active  mem- 
hershi])  in  the  -\mericau  Xewsiiaiier  Pub¬ 
lishers  Association. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advartlsiag  Rapr— atetlvee  * 

Metropolitan  Tower,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS. 

New  York.  Chicago. 


LEADS 

all  other  Boston  evening 
newspapers  in 


Deparlmenl  Slore 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


Nearly  every  person  in  Richmond  reads  The 

NEWS-LEADER 

The  NEWS-LEADER'S  circulation  in  RIrhmnnil 
is  anal.T  than  tliat  of  all  the  other  Richmond 
IMIXTS  comMned. 

The  NEWS-LEADER'S  eirrulattnn  in  Virginia 
l.s  greater  than  any  oilier  Virginia  m-wspaper. 

Till'  sworn  stali'im  nLs  of  the  Richmond  papers 
show  THE  NEWS-LEADER  ha.s  a  daily  cirrnla- 
tion  in  Richmond  which  is  more  than  three  Unii-s 
greater  than  its  nearest  competitor. 

E'on-ign  representatives. 

The  Kelly-Smith  Co.,  Chicago.  III. 

Marbridie  Buildini.  Krily-Smith  Co., 

Broadway  at  34th  St.  Lytton  Building. 

New  York  City. 

J.  B.  Keough,  Candler  Building.  Atlanta,  Ga. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

W'fsttTii  Koprfsoiitntlvp.  J.  K.  Lutz. 
rii>!t  N.'iUl  P.nnk  Hbltf..  Chicrtiro.  111. 
Ilastf  rn  U»‘pn‘SPiitativ#*.  Dan  A.  (arroU. 
Tribune  Hblj;.,  New  York,  N.  Y. 
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GATHERED  AT  RANDOM 


Collective  Faking:  The  art  of  a  nutn* 
her  of  reiiorters  getting  together  and 
telling  the  entire  world  that  a  telephone 
buoy  was  re>p<»nsiblc  for  the  rescue  of 
a  .'ubmarine  crew,  just  because  they 
could  not  think  of  anything  interesting 
to  write  about. 

*  ♦  ♦ 

Concerning  a  Certain  Story  We  Read 

Boylston  (Mass.)  farm  laborer  is 
said  to  have  been  identilied  as  one  of 
the  heirs  to  a  £-KX),(KX)  estate  at  Uundee, 
for  whom  searches  have  Iteen  made  for 
years,  but  nothing  is  known  at  Dundee 
of  such  an  estate.” — .-K  Dundee  News¬ 
paper. 

Now  why  doesn’t  the  enterprising 
newspaper  that  found  the  heir  start  a 
new  search  for  an  estate. 

»  ♦  ♦ 

Obituary 

G.  A.  K. — Following  is  a  verbatim 
copy  f)f  a  letter  received  at  the  office  of 
the  Fort  Collins  (Colo.)  Express-Cou¬ 
rier. — E.  -A.  H. 

•VuL’iist  7.  I9J0 

To  the  Exi>ress  t  o 

in  ke^arcls  to  stoppin  the  weekly  I  <lo  not 
want  it  any  longer  as  I  take  the  Daily  that 
gives  me  all  the  news  Vours 

John  F  llrainard 

he  is  Dead  this  is  wrote  by  his  widow 

Sallic  -A  Itraii  ard 

*  *  V 

Circulation  Hint* 

CoFFEYviLLE,  Kail. — The  following  “ad” 
appeared  in  the  Coffeyville  Morning 
News : 

“.Save  the  rat  tails. 

“The  Morning  News  will  give  a  year’s 
subscription  to  the  person  that  kills  the 
greatest  number  of  rats  by  Saturday 
night  at  9  o’clock.  Cut  off  the  tails  of 
every  rat  that  you  kill,  and  bring  them 
to  the  News  office  by  9  o'clock  Saturday 
night,  and  we  will  give  you  a  receipt  for 
a  year’s  subscription  to  the  Morning 
News. 

“Kemember;  bring  the  tails,  not  the 
rats.” 

The  offer  was  made  in  connection  with 
the  rat-killing  week  held  by  the  state 
board  of  health. 


SAYS  UNIONS  CENSOR  PRESS 


E.  J.  McCone  of  Buffalo  Commercial 
Make*  Charge* 

Charging  that  there  are  only  four 
newspapers  in  the  United  States  that  are 
willing  to  editorially  discuss  the  open 
shop.  E.  J,  McCone,  general  manager 
of  the  Buffalo  Commercial,  in  an  ad¬ 
dress  before  the  New  York  Rotary  Club 
on  September  9,  offered  to  give  $10,000 
to  any  charity  designated  by  that  organi¬ 
zation  if  any  daily  newspaper,  besides 
the  four  he  mentioned,  could  be  found 
to  have  taken  a  stand  against  the  closed 
shop  or  in  favor  of  the  open  shop  since 
July  1,  1917. 

Declaring  that  the  closed  shop  is  dis¬ 
tinctly  nn-.\mcrican  and  that  it  is  the 
greatest  menace  the  Government  faces 
today,  Mr.  McCone  outlined  the  cam¬ 
paign  undertaken  over  four  years  by  the 
.American  Federation  of  Labor  to  or¬ 
ganize  the  employes  of  the  .American 
newspapers  and  charged  that  an  active 
censorship  of  news  affecting  union  in¬ 
terest  was  maintained  by  the  members  of 
the  International  Typographical  Union. 


White  Move*  from  Tyler,  Tex. 

Mixer.si.  Welt.s.  Tex. — Dabney  White, 
editor  and  publisher  of  the  Tyler  Morn¬ 
ing  Tribune,  will  move  his  newspaper 
from  Tyler  to  Mineral  Wells  and  begin 
publication  here  as  soon  as  machinery 
can  be  installed. 


Negro  World  Editor  Sued 

Alarcus  Garvey,  editor  of  the  Negro 
World,  is  a  defendant  in  two  New 
York  Supreme  Court  actions  for  libel, 
ill  which  $2(I,(KK)  damages  are  demanded. 
Richard  E.  Warner  and  Edgar  M.  Grey 
arc  plaintiffs.  The  complainants  took 
exception  to  an  article  published  in  the 
Negro  World  on  August  2,  1920,  in 
which,  it  is  alleged,  charges  of  a  false 
and  libelous  character  were  made 
against  them. 


Cox  Po*e*  in  New*paper  Film 

D.vyton,  Ohio. — Governor  Cox  spent 
.August  23  at  his  newspaper  plant  here, 
posing  for  a  motion  picture  organization 
n  a  film  showing  the  rise  of  a  newsboy 
to  a  Presidential  nominee. 


Fire  in  Abilene 

.Abii.e.ne,  Tex. — The  .Abilene  Daily 
Reporter  suffered  loss  of  several  thou¬ 
sand  dollars  wcjrth  of  print  paper  when 
the  building  in  which  it  was  stored  was 
destroyed  by  fire. 


Munn  I*  Ayer  Art  Director 

PniL.\i)ELi'ui.\,  Pa.— .A.  W.  Munn  has 
been  made  art  director  of  N.  W.  .Ayer 
&  Son,  which  agency  he  has  been  con¬ 
nected  with  for  some  time. 


John  L.  Baci  Dead 

1  xm.xN.Mtii.is,  lud. — John  L.  Baci,  for 
six  years  manager  of  the  News’  automo¬ 
bile  department,  died  September  9,  aged 
34  years. 


INCORPORATIONS 


New  York. — Uga  Publishing  Company, 
$25,000;  F.  1*.  Schrader,  A.  L.  Gauthier.  J. 
A.  lUillinpcr,  50  East  58th  street. 

Edwin  A.  .Scott  Publishing  Company, 
$190,000;  E.  P.  Heebe,  H.  J.  Kedgield,  E.  A. 
Sc' tt.  156  Fifth  avenue. 

Vale  T’niversity  Press,  $1,000  to  $250,000. 
American  Trade  Publishing  Company,  $50,000 
to  $200,000. 

Arcatie  Stationery  and  Printing  Co.,  $50,000; 
A.  Forstein.  M.  and  S.  I..  Kaufman,  1914 
Ilcmccrest  avenue.  Brooklyn. 

Portugese  Publishing  Co.,  $5,000;  M.  S.  C. 
Rames,  J.  Cross,  L.  Cerejo,  261  West  128th 
street 

Waring  Paper  and  Envelope  Company, 
$100  (KK):  J.  Morrison,  E.  P.  Patterson,  H.  G. 
Evans.  477  Central  Park  West. 

Cremonesi  Printing  Company,  $10,000;  L. 
Burridge,  E.  and  G.  Cremonesi,  213  West  10th 
street. 

Beacon  Ad.  Service,  printing;  $5,000;  M. 
Epstein,  P.  De  Mott,  K.  Ganzfried,  141  West 
36th  street. 

Giles  Printing  Company,  from  $15,000  to 
$150,000. 

N.  X.  Social  and  Business  Directory.  $25,000; 
D.  F.  Blackett.  A.  B.  Crichlow,  J.  P.  Ottley, 
225  West  1 36th  street. 

Stanley  E.  Gunnison,  general  advertising 
business;  active  capital  $100,000;  J.  L.  Hall, 
R.  M.  and  S.  E.  Gunnison,  599  East  18th 
street.  Brooklyn,  X.  Y. 

Houston.  Tex. — Greater  Houston  Publishing 
Company;  S5.0n0;  J.  A.  Hall,  A.  S.  Pimentel 
and  T.  J.  Fatjo. 

C.NTON.  Ohio. — Reserve  Printing  Company: 
*30.000;  C.  .'\.  Witter,  F.  W.  Witter,  A.  B. 
Ilo«tetter,  R.  T.  Bowrquin  and  W.  R.  Thom. 

.•\kron.  Ohio. — .\kron  News  Company,  from 
$25  000  to  *100,000. 

Forest,  Miss. — -Firest  Xews-Regisfer:  $4,000; 
T.  P>.  Ilaman,  W.  C.  E.istland,  Floyd  r.oper, 
TeflF  Kent,  XV  .\.  Davenport,  S.  E.  I.ackey 
and  Fred  Davis. 

l.ouisviLi.E.  Ky. —  Revista  Puhlishing  Com- 
panv:  $1 5,000:  George  R.  Washburne.  .^ngus 
.McDonald  ard  John  F.  Williams. 

\Vaco.  Tfx. — The  Edwards  Comtiany  of 
Waco  changed  to  Waco  Advertising  Company. 

Tuesa.  Oki.x — Oklahoma  Sun  Publishing 
Company:  $5,000;  .-\.  T..  Phillips,  B.  D.  Hooker 
and  \V.  H.  Smith. 

Fort  Worth.  Tex. — Fort  Worth  Advertis¬ 
ing  Company;  $20,000;  T.  S.  Miller,  Tr.,  W, 
M.  Miller  and  I.  C.  Miller. 

Cincinnati. — The  Herald  Puhlishing  Com¬ 
pany,  Kenmore:  $10,000:  TJ.  Makinson,  G.  H. 
Haynes,  K.  W.  Nice.  TT.  H.  Johns,  G.  H. 
Favinver  and  C  TT.  Wilson. 

Pi.xiNFiEi.n  X  J. — Service  Printing  Com- 
T>.Tny.  $50,000;  Frank  A.  .\pplegate.  9  East 
'■-•ankl'n  street  Bound  Brook:  Andrew  T. 
Shampanore,  Whitrhouse,  and  Tames  W. 
Waters.  261  F.ast  3d  street,  Plainfield. 

Wii.MiNC.TON.  T>ri.. — Delaware  Printing  Com- 
jiany  and  the  Evening  Journal  Puhlishing  Com¬ 
pany  consolidated  as  Delaware  Printing  Com¬ 
pany.  $2,500,000. 

S’’oRK.  Pa. — York  Poster  Advertising  Co., 
$20  000;  I.ouis  Appell. 

Elkhart.  Ind. — Truth  Publishing  Company: 
$50,000  to  $200,000. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE  EQUIPMENT  WANTED 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sobl, 
American  Typefounders’  products,  printers  ana 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City. 


For  Sale 

16-pp.  ncws^>aper  web  press  with  motor  and 
stereo  machinery;  five-color  comic  supplement 
rotary  press:  12  pp.  flat-bed  newspaper  web 
press,  and  other  desirable  newspaper  machines. 
Write  'tr  wire  for  particulars,  flaker  Sales  (7o., 
2fK)  F'ifth  avenue.  New  York  City. 


For  Sale 

Any  newspaper  publisher  desiring  to  purchase 
a  casting  box  for  $24  write  to  F.  R.  Dickel. 
1001  I'nion  National  Hank  Building,  Cleve¬ 
land.  Ohio. 


For  Quick  Sale 

Cash  ha.rgaiii  in  a  Babcock  .'standard  press  with 
•  Imaha  folder  attached,  with  six  and  seven- 
oilumn  chases.  Good  as  new.  Can  be  seen  in 
operaiHin.  H.  B.  \arner.  Dispatch,  Lexing¬ 
ton,  X.  C. 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two- Page  Wide  Press.  Print* 
4,  6,  8,  10,  12,  14  or  16  page  paper*  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,0(0  per  hour,  folded  to 
half  page  size.  Length  of  page  224^'. 

This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD.  NEW  JERSEY 


NEWSPRINT 

Correspondence  Solicited. 

Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 

Phone  Rector  MS7-8-S 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  convenientiy  loeased 


“American  Type  the  Best  in  Any  Case” 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  THtwhsmih 

New  York  CWtirsd 

PhiUdelphU  Daook 

Baltimore 

Richmond  OastBaaii 

Atlanta  8l  Lonli 

Buffalo  mwimiiihi 


Kaasas  Qltr 
Dcawtr 
Lo*  Aitgaloi 
S*B  Franalsao 
Kifdaod 


Advertisement*  under  this  claaaification  thirty 
cent*  per  line.  Cash  with  ordar.  Count  six 
words  to  the  line. 


Wanted 

fioss  Comet  or  similar  press.  State  price,  terms 
and  condition  of  press.  Address  Courier, 
(irants  Pas-.  Oregon. 


First  Class 
Newsprint  Mill 
For  Sale 

F  o  r  excellent  reasons 
owners  will  sell  mill  of  40- 
ton  daily  capacity.  Well 
located.  Water,  steam  and 
electric  power.  Owns  raw 
materials.  Wood  supply 
15-20  years.  Exceptional 
mechanical  condition.  Pro¬ 
duction  costs  very  low. 
Has  not  been  offered  for 
sale  before.  Quick  action 
essential.  A  rare  opportuni¬ 
ty  for  publisher. 

H.  C.  WILDER 

MALONE,  N.  Y. 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Eqnal 

EFnCIENCY  “  SERVICE 

and 

STURDY  CONSTRUCTION 

W*  want  to  gtv*  you  tha  baasAt  ol 
our  fourtaen  yaara*  axparianca  la 
manufacturing  linotypa  motors. 

Writs  for  piicas.  Addraasi 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


Taka  It  To 

POWERS 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powen  Photo  EngrmTiiig  Co. 
154  Naawa  St.  TribwM  BUg. 
Nott  York  Chp 
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USE  EDITOR  &  PUBUSHER’S  COLUMNS 

It  is  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activities  of  your  business  office,  adver* 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  .the  real,  energetic 
workers  of  the  newspaper  field  who  su’e  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorisd  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  Sl  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 

SITUATIONS  WANTED  SITUATIONS  WANTED,  HELP  WANTED 


Advertisements  under  this  classificatian,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  SO  words, 
two  insertions  FREE. 


Advertising  Manager 

2U  years’  experience— metropolitan  and  subur¬ 
ban  papers.  Executive  of  unquestioned  ability 
and  a  proven  producer.  Best  reference.  40 
years  old,  married.  Now  employed.  State 
fully  your  requirements  and  salary  paid. 
Address  Box  C-511,  care  of  Editor  &  Publisher. 

Experienced  Advertising 
Solicitor 

One  who  can  write  snappy  copy  and  make 
good  lay-outs,  is  available  near  New  York. 
.■\m  young,  energetic  and  am  looking  for  op¬ 
portunity  rather  than  big  salary  to  start.  Ad¬ 
dress  Box  t,'-509,  care  of  Editor  &  Publisher. 


Do  You  Need  This  Man? 

■Advertising  Solicitor  who  has  secured  contracts 
amounting  to  over  450,000  agate  lines  minimum 
space  in  less  than  eight  months.  Has  developed 
accounts  which  were  classed  as  undevelopable, 
feels  that  he  has  ability  to  do  greater  things. 
Ten  years’  experience  in  the  field  of  hard 
knocks  and  practicability.  This  man  has  the 
caliber  of  an  A 1  executive,  a  personality  which 
is  acceptable,  a  viewpoint  that  brings  the  pro¬ 
spective  and  advertiser  to  the  realization  that 
the  money  inve.sted  is  well  spent.  Not  a 
mediocre  or  has  been,  but  alert  to  the  possi¬ 
bilities.  .Address  C-510,  Editor  &  Publisher. 


Business  Manager 

An  exceptional  newspaper  executive  with  ten 
vears’  experience  as  advertising  manager  and 
business  manager  on  daily  and  weekly  news¬ 
papers  wishes  a  position  as  business  manager 
of  a  daily  or  weekly  pajfer  in  a  city  of  10,000 
to  50.000  west  of  the  Mississippi.  Extensive 
knowledge  of  accounting,  advertising,  circula¬ 
tion  and  newspaper  administration.  Thoroughly 
competent,  resourceful,  pleasing  personality, 
age  31,  American,  married.  M  present  adver¬ 
tising  manager  of  leading  paper  in  a  midwest 
city  of  50,000.  Address  Box  C-526,  care  of 
Editor  &  Publisher. 


Circulation  Manager 

Have  had  15  years’  experience,  hard  worker, 
initiative,  good  systematizer  and  a  producer. 
A’ery  successful  in  handling  carrier  boys,  out- 
of-town  agents,  and  crews.  A1  references. 
•Employed  at  present.  Wishes  to  make  change. 
Wire  or  write  to  Circulation  Manager,  417 
Water  St.,  San  Antonio,  Texas. 


Circulation  Manager 

Young  married  man  with  executive  ability  and 
experienced  in  the  circulation  field  ^th  city 
and  country  desires  position  as  circulation 
manager.  Cap  show'  results.  Address  Box 
C-522.  care  of  Editor  &  Publisher. 


News  Editor 

Experienced  news  and  feature  man  who 
knows  circulation  building  copy  and  how  to  get 
it,  wishes  to  make  change.  South  or  Pacific 
Coast  preferred.  Would  invest  in  smalt  city 
daily.  Write  Box  lOlO-X,  Editor  &  Publisher. 


Circulation  Manager 

Seeks  connection  with  progressive  daily  in  city 
of  75,000  or  over  as  City  Circulation  Manager 
or  Circulation  Manager.  Ten  years’  successful 
experience  on  one  of  the  leading  journals  of 
the  Middle  West.  Have  good  reason  for  leav¬ 
ing.  Age  27.  Plenty  of  pep  and  ipitiative. 
Address  Box  C-519.  care  Editor  &  Publisher. 


News  Editor 

Newspaperman  comjietent  to  handle  any  desk 
or  beat  seeks  position  where  permanent  location 
is  possible.  Married.  Eight  years*  experience. 
Is  available  upon  notice.  Address  K.  N.  N., 
Box  C'530,  care  of  Editor  &  Publisher. 


Newspaper  Manager 

Young  man.  about  30,  who  was  born  in  a 
newspaper  family  and  brought  up  in  a  pros¬ 
perous  daily,  now  managing  editor  of  the  same, 
wishes  a  change  of  location.  Is  thoroughly 
familiar  with  news  and  business  end  of  a  plant. 
Would  make  a  good  private  secretary  to  a  large 
publisher.  No  immediate  need  for  hunting  a 
job,  but  can  come  any  time.  Address  Box 
C-512.,  Editor  &  Publisher. 


Newspaper  Woman 

Competent  newspaper  woman,  experienced  in 
both  reportorial  and  feature  work  and  in  ad¬ 
vertising  field  on  city  daily,  wants  good  connec¬ 
tion  on  northern  or  eastern  dailv.  Can  furnish 
satisfactory  references,  hut  work  is  best  refer¬ 
ence.  Address  Box  C-531,  care  of  Editor  & 
Publisher. 


Position  Wanted 

Graduate  of  School  of  Journalism  wants  to 
Mart  with  small  town  newspaper  in  any  capacity. 
Willing  to  start  at  bottom.  Can  offer  best 
references.  Address  Box  C-518,  care  of  Editor 
\  Publisher. 


Improve  Your  Paper 

That  newspaper  dees  not  exist  which  cannot  be 
made  better  in  its  editorial,  business,  adver¬ 
tising  ainl  circulation  departments.  Due  to 
recent  sale  of  live  daily  of  which  I  was  Pub¬ 
lisher  I  desire  to  join  some  organization  which 
will  appreciate  constructive  work.  Am  37  years 
old  and  have  held  executive  positions  in  edi¬ 
torial  and  business  departments  of  both  large 
and  small  papers  frt  m  15,000  to  600,000  circu¬ 
lation.  Have  made  specialty  of  establishing  co¬ 
operation,  team  work  and  harmony  among  all 
departments  and  individuals,  as  well  as  lining 
up  big  business  and  friends  on  outside.  Have 
occupied  practically  all  eilitorial  positions  and 
have  been  business  manager  and  advertising 
manager  and  want  to  apply  my  experience  ami 
energy  where  it  will  count  and  be  api>reciated. 
In  my  last  position  I  trebled  the  advertising 
in  «  ne  vear  and  three  months.  So  if  you  want 

To  establish  closer  team  work; 

To  improve  general  tone  and  appearance; 

To  increase  advertising; 

To  increase  prestige  and  circulation; 

To  improve  system  of  news  getting  and  news 
handling; 

To  increase  your  profits; 

Then  I  would  like  to  hear  from  you.  All  cor- 
respcnulence  to  be  ke)it  strictly  confidential. 
Record  and  references  to  be  furnished.  I  ex- 
jiect  to  take  up  such  a  proposition  and  make  it 
go  in  s>ite  of  all  obstacles.  I  am  not  job  hunt¬ 
ing.  Have  gold  one  at  present  but  prefer  to 
go  where  I  can  assist  build  up.  While  I  want 
goo(l  salary,  opportunity  to  increase  it  through 
iny  efforts  will  be  given  first  consideration. 
.\ddress  Box  C'-524,  care  of  Editor  &  Publisher. 


Representative 

l  have  twenty-five  years’  experience  of  the 
newspaper  and  book  publishing  trades,  and 
am  in  a  position  to  act  as  commercial  agent 
or  business  manager  for  any  American  pub¬ 
lisher  wishing  to  open  out  or  expand  in  the 
United  Kingdom.  The  publishing  business  of 
which  I  have  for  554  years  been  Manager  has 
doubled  its  sales  in  the  time  with  lower  costs 
and  consequently  increased  profits.  I  am 
starting  business  on  my  own  account,  and  my 
services  are  at  the  disposal  of  any  publisher 
wishing  to  gain  a  place  in  the  English  Market. 
Toshua  Loynds.  care  Bazaar  Exchange  &  Mart, 
Bream’s  Buildings,  I^ondon,  E.  C.  4. 


Reporter 

Responsible,  experienced,  aggressive  reporter 
seeks  larger  field  October.  It  must  be  per¬ 
manent;  30;  unmarried;  fine  record;  unques¬ 
tionable  references;  three  positions  in  ten 
years’;  value  received  worker.  Address  Box 
(■-513,  care  of  Editor  &  Publisher. 


Writer 

A  writer  of  broad  experience  and  technical 
education  desires  to  furnish  short  articles  on 
living  topics— preferably  to  a  syndicate  of 
publications.  He  has  been  a  contributor  to 
publications  of  the  highest  character  both  in 
America  and  Europe  and  is  widely  known  in 
both  continents.  Box  B-920,  care  of  Editor 
&  Publisher. 


Young  Man 

28,  four  years'  general  office  experience  on 
paper  of  3. .500  circulation,  for  past  year  busi¬ 
ness  manager,  desires  change,  prefers  oppor¬ 
tunity  to  gradually  acquire  interest  in  plant. 
.Address  Box  C-528.  care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertisennenta  umdar  this  classUication 
twenty-fiva  centa  per  line.  Cmah  with  order. 
Count  mix  worda  to  the  lina. 


Wanted 

Advertising  solicitor  and  copy  writer.  Give 
experience,  age  and  salary  desired.  Good  op¬ 
portunity  to  right  man.  Chronicle,  Marion, 
Ind. 


Wanted 

.A  man  with  pep,  .sense  and  perseverance,  to  in¬ 
crease  country  circulation  on  the  leading  paper 
in  its  locality.  Paper  now  leads  in  city  circu¬ 
lation.  and  right  man  can  make  it  lead  in 
country  circulation.  It  is  an  afternoon  paper. 
\Ve  don’t  want  an  office  desk  man.  We  want  a 
man  who  will  work  out  in  the  territory  where 
the  siiliseribers  are  to  he  secured,  bine  posi- 
licn  for  the  right  man.  Paper  leads  its  com¬ 
petitors  in  advertising  and  city  circulation. 
We  seek  a  man  who  can  make  our  suburban 
circiil.ation  relatively  as  gicat  as  our  cit^y  circu¬ 
lation.  Address  Box  C-527,  care  of  Editor  & 
I’ublishcr.  _ 


Wanted 

Experienced  desk  man  for  news  desk,  morning 
Iiaper.  middle  west.  $50.  State  experience  and 
where  obtained;  also  reporter  wanted  capable 
of  handling  general  assignments.  Address  Box 
C-529.  care  of  Editor  &  Publisher. _ 


Wanted 

Young  man  to  handle  Service  Department, 
capable  of  writing  advertising  copy,  making  lay¬ 
outs,  etc.  Apply  to  Morning  Star,  Wilmington, 
North  Carolina. 


The  Dallas  Morning  News 
The  Dallas  (Eve.)  Journal 
The  Dallas  Semi-Weekly  Farm 
News 

The  Galveston  Daily  News 
The  Galveston  Semi-Weekly 
Farm  News 
The  Leaders  of  Texas 

\ounii  iifwsi'aptT  nun,  preferahly  those  reared 
in  Tuxas  or  luarhy  territi  ry,  who  flesire  to 
c<»nnect  thenisi’lvc>  wiili  a  first-class  institution, 
should  write  us — provided  they  have  capacitv. 
rlepeinlahility,  the  rijjht  kind  of  record,  ami 
I>rovided  they  are  looking  for  a  f'crmanciit  con¬ 
nection  with  a  concern  of  tlu*  first  class.  Other¬ 
wise,  they*  wouhl  he  wasiintr  time  in  writing. 
W  c  don't  want  flrifters  or  “tly-hy-nights.”  If 
you  are  the  right  sort,  send  f{  r  an  application 
blank  and  get  in  line.  W’e  are  a  going  and  a 
jirowing  concern  and  have  occasional  openings 
for  voting  fellows  of  the  right  calibre.  Address 
A.  II.  Belo  t'oinpany.  Buhlisliers  (Depart¬ 
ment  D).  Dallas,  Texas. 

Young  Men  Wanted 

to  Sell  Aflvcrtising  Space  in  Daily  Newspapers. 
The  young  men  we  are  h  oking  for  have  a  good 
education,  probably  are  university  or  college 
griuluates.  They  have  perhaps  no  advertising 
experience,  hut  possess  the  •jualifications  that 
make  for  salesmanship — clear  thinking,  courage, 
ambition,  integrity,  gf  od  appearance,  personal¬ 
ity.  willingness  to  work  hard  and  a  genuine 
desire  to  learn  and  become  real  salesmen. 
Write  fully,  giving  age,  nationality,  eilucation, 
what  selling  t  r  business  experience  you  have 
had,  if  any.  whether  living  with  parents.  an<I 
why  you  tiiink  you  are  (jualified  to  follow  the 
line  of  work  designated.  Address  (i.  R.  K.. 
Box  ('-523,  care  of  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classiAcation 
forty  centa  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 

For  Sale 

FOR  S.ALE:  Afternoon  daily  newspaper, 
democratic,  in  Indiana  city  of  between  10,000 
and  11,000.  City  and  county  have  democratic 
administrations.  Circulation  in  excess  of  3,300. 
<  Ine  other  paper  with  less  than  half  our  circula¬ 
tion.  In  own  building  66x118.  Profit  last  year 
was  $8,840.  Profit  for  first  8  months  this 
year  is  $10,897,  in  addition  to  chief  owner 
drawing  $90  per  week  salary.  Splendid  equip¬ 
ment  including  more  than  $7,000  new.  Print 
paper  tc  nnage  sufficient  to  March.  Chief 
owner  interested  in  aeroplane  invention,  to 
which  he  desires  to  give  all  his  attention.  It 
will  tak?  $73,000  if  real  estate  is  desired, 
$55,000  if  vou  don’t  want  real  estate.  MUST 
BE  CASH  PROPOSITION.  .Address  Box 
C-530,  care  Editpr  &  Publisher. 

AMERICAN  JOURNALISTS’ 
FORUM 


(Continued  from  fage  10) 


take  no  course  redounding  to  the  pre¬ 
judice  of  the  particular  program  adopted 
hy  their  fellow  members.  The  individual 
shall  be  released  from  this  obligation 
when  his  chapter  announces  that  the 
program  in  question  has  either  succeed¬ 
ed  or  been  postponed  or  renounced. 

The  association  shall  have  no  author¬ 
ity  to  impose  on  a  chapter  any  program 
in  the  category  defined  as  domestic,  or 
to  participate  in  such  program,  except 
insofar  as  it  may  be  invited  to  assume 
such  jurisdiction  by  a  two-thirds  vote 
of  the  chapter  concerned.  The  associa¬ 
tion  reserves  the  right  to  accept  or  de¬ 
cline  at  its  discretion  any  such  invita¬ 
tion  to  assume  jurisdiction. 

The  recall  of  any  officer  or  officers 
may  he  initialed  by  written  proposal  of 
ten  members  of  the  association,  and  shall 
he  accompanied  by  a  referendum  vote 
of  two-thirds  of  the  membership. 

F.ach  member  shall  pay  an  initiation 
fee  of  $1  and  a  monthly  due  of  25  cents. 
These  fees  and  dues  shall  constitute  the 
association’s  only  source  of  revenue. 

It  seems  to  me  that  for  the  United 
.States  the  plan  of  combination  adopted 
by  St.  Louis  journalists  is  much  more 


Many  newspapers  have  paid  more 
income  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sure 
that  you  paid  the  correct  amount. 
I  have  helped  others. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave..  New  York 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
ill  the  publishing  field  is  more  urgent 
today  than  ever  liefore.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspigier  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

(iO.'5S  StraightJine  Quadruple  Press. 
4  deck.  2  jiage  wide,  with  single  tapeless 
folder,  and  one  extra  color  and  combina¬ 
tion  top  dtek.  One  extra  color  can  be 
jirinted  on  outside  pages  of  any  product 
or  section  of  collected  product,  and  three 
extra  colors  can  be  printed  on  outside 
pages  ot  4,  6,  8,  10  or  12  page  p.apers. 
1  bree  extra  colors  can  be  printed  on  out- 
.side  Jiages  of  each  section  of  8,  12,  16, 
20  or  24  page  papers  printed  in  two  sec¬ 
tions.  Capacity;  25,000  per  hr.  4,  6,  8,  10, 
12,  14,  1(1  iiage  papers.  12,500  [ler  hr.  20,  24, 
-8  or  32  page  papers. 

Delivery  about  December. 

Price  $15,000  on  the  floor. 

Write 

Southern  Publishers  Exchange,  Inc. 

P.  O.  Box  1597,  Richmond,  Virginia 


desirable  than  the  -Australian  plan.  The 
latter  is  based  wholly  and  purely  on  the 
securing  of  good  wages  and  working 
conditions  for  its  members.  Thus  it 
partakes  of  the  nature  of  the  American 
I'cderation  of  Labor  and  other  similar 
trade  union  organizations.  Journalists, 
who  are  not  tradesmen,  but  almost  al¬ 
together  professionals,  ought  not  com¬ 
bine  on  a  purely  tradesmen’s  basis.  They 
ought  to  have  other  ideas  and  ideals, 
besides  the  obtaining  of  adequate  re¬ 
muneration  for  their  services,  which  a 
confederation  of  their  members  could 
nurture  and  advance.  That  is  why  the 
St.  Louis  plan  is  better  than  the  Austra¬ 
lian.  for  it  is  concerned  with  setting 
higher  ideals  for  the  profession  and  see¬ 
ing  to  it  that  members  are  kept  striving 
for  those  ideals. 

The  St.  Louis  plan  does  not  set  hard 
and  fast  wage  scales  as  does  the  Aus¬ 
tralian  plan;  the  St.  Louis  employe 
remains  nntrammcled  in  his  right  of 
personal  negotiation  and  contract.  He 
ran  dicker  with  his  employer  as  before. 
Hut  if  he  thinks  he  cannot  get  what  he 
deserves  through  his  own  efforts,  he  has 
the  chapter  or  the  entire  confederation 
to  back  him  up.  Thus  the  -American 
principle  of  initiative  is  preserved. 

The  newspaper  workers’  confederation 
of  St.  Louis  should  accomplish  much 
for  the  profession  and  for  the  men  in 
the  profession. — Meeker,  St.  Louis. 


Lay  Cornerstone  in  Brenham 

Rrexii.am,  Tex. — The  Banner-Press 
has  just  laid  the  cornerstone  of  its 
basement  and  two-story  building,  ad¬ 
dresses  by  local  clergymen.  President 
J.  L.  Xeu  of  the  Banner-Pre.ss  Com¬ 
pany  and  by  Col.  J.  G.  Rankin,  who 
founded  the  Banner  in  1866  and  owned 
and  edited  it  until  1912,  marking  the 
ceremonies. 
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Editor  &  Publisher  for  September  11,  1920 


WHAT  OUR  READERS  SAY 


When  Checking  Copies  Go  Wrong 

New  York,  Aug.  28,  1920. 
To  EoitoR  \  Publisher:  Mr.  Rainsell's  arti¬ 
cle  in  your  isMic  of  even  date  is  interesting 
reading,  and  as  the  originator  of  the  page 
proof  delivery  service,  which  Mr.  Ramsell  inti¬ 
mates  is  working  in  collusion  with  agencies, 
I  sincerely  hojK.*  you  will  publish  this  reply. 
I  ask  this  in  justice  to  the  service  which  is 
loyally  and  efficiently  serving  many  newspap¬ 
ers,  and  to  which  a  hundred  i>apers  will  spring 
in  defence.  Mr.  Ramsell  need  go  no  further 
than  his  home  town  to  learn  what  subscribers 
think  of  the  service  he  <|uestions. 

Most  of  Mr.  Raniseirs  statements  are  correct 
and  founded  upon  facts,  but  one  imjiortant 
point  has  been  overlooke<l.  At  no  time  does 
he  admit  that  his  clerk  may  be  responsible 
for  some  of  the  requests  received  from  agen¬ 
cies.  that  carelosness  may  exist,  and  mistakes 
be  made  in  his  own  office.  Naturally  his  clerk 
is  not  going  to  admit  inefficiency  or  careless¬ 
ness,  and  Mr.  Ram’*ell  is  taking  his  clerk’s 
word  always  in  preference  to  agencies',  which 
only  tend*^  to  encourage  further  mistakes. 
T1  i>  is  one  n  ason  why  there  is  a  missing  copy 
•  prol  lem. 

First  rla^i*  mail,  with  return  address,  is 
reliable,  altln  ugh  there  is  some  b  ss  <lue  to 
carelessness  ami  inefficiency  in  the  agency,  and 
to  much  handling  while  pages  are  in  process 
of  delivery  to  the  checking  department,  but 
this  is  not  ^ufficient  to  cause  publishers  real 
inconvenience.  I  make  the  statement  without 
reservation  that  were  the  tmblisher’s  end  to 
work  efficiently  there  would  be  no  need  for 
the  service  we  render. 

One  year  ago  we  would  have  agreed  with 
Mr.  Ram«ell  that  the  missing  copy  pr<»blem 
was  entirely  due  to  carelessness  and  lack  of 
system  within  the  agencies,  and  i>oor  second- 
class  service  in  delivery  of  full  copie.s.  Since 
our  service  has  changed  over  to  delivery  of 
nage  proof>  only,  we  have  been  convinced  the 
missing  coj'y  problem  rests  equally  upon  the 
shoulders  ctf  i»ublishers  and  agencies  alike. 
Despite  the  fact  we  at  once  notify  the  pub¬ 
lisher's  clerk,  the  same  mistake  will  again 
be  made  a  few  days  later.  If  clerks  will 
“make  bulls”  knowing  we  are  watching,  how 
many  more  will  the>  make  if  they  mail  pages 
direct.  Mr.  Ramsell  speaks  of  one  f>articuiar 
acency  that  claimed  non-receipt  of  pages  on 
an  entire  month'-^  run.  then  sent  in  a  letter 
rccommendir.g  our  service  in  delivery  of  page 
proofs,  no  floubt  to  prevent  similar  occur¬ 
rences.  Mr.  Ramsell  suspects  collusion  be¬ 
tween  thi-  acency  ami  our  service,  ('o-opera- 
tion  IS  ntarer  cr»rrcct.  The  only  logical  reason 
this  agency  c<»uld  have  for  requesting  dupli¬ 
cates  wnuld  be  to  hold  up  payment  on  pub¬ 
lisher,  and  earn  the  ca'-h  discount  after  date. 

Without  definite  information.  I  venture  to 
•'ay  the  agency  iv  correct  in  its  claim.  The 
few  agencies  in  New  York  and  Chicago  that 
deliberaitly  “play  for  time”  are  not  enthu- 
«ia‘‘tic  over  our  -ervice.  and  are  not  recom- 
n.ending  it  because  it  discloses  such  tactics  to 
its  subscribers.  Mr.  RainselFs  clerk  probably 
matUd  the  proofs  to  the  wrong  agency  (did 
the  account  recently  change  hamls?)  or  the 
pages  did  n-  t  give  complete  information  as  to 
name  of  paper,  city,  is'-^ue,  etc.,  and  were 
thereb  r»*  iliscarded. 

Mr.  Ramsell  lannot  solve  his  problem  bv 
tdacing  all  the  blame  on  agencies.  If  he  will 
check  hack  his  clerk’s  work  f<  r  one  month  the 
result  should  surprise  him.  Rages  should  be 
mailed  «laily.  as  delay  brirg>  requests.  A 
c<immon  mistake  is  to  mail,  for  instance,  pages 
inietided  for  tiu-  Klliott  Agency  in  Rochester 
to  the  Kllintt  .\g<  ncy  in  New  ^'^»rk  and  vice 
Vfr<a.  .Xgeiicie-*  that  check  in  at  home  office 
\«rv  <  f;»*n  receive  tlit  paces  at  their  branch 
office-,  whicli  cause-  delay  in  checking  and  jh  s- 
sible  b-**-. 

If  Mr.  Ramsell  will  give  us  cimplete  in¬ 
formation  t»n  the  agency  and  account  in  ques¬ 
tion.  we  will  run  the  matter  down  and  give 
him  a  c»jmiiietc  and  authentic  report  that  will 
prove  beyond  question  where  the  trouble  lies 
so  that  corrective  action  may  he  taken  to  pre¬ 
vent  similar  trouble  in  the  future. 

G.  SCHWORM, 

President  Schworm-Mandel,  Inc. 


“Includes  Every  Family 
in  the  Church” 

So  writes  our  subscription  agent  from 
a  church  in  upper  New  York  State. 
An  exceptional  case,  to  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Our  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de¬ 
nomination. 

Z>  Cents  per  Agate  Line 

The  Congregationalist 

14  Beacon  SL  Boston 


POPULATION  M.00* 

An  ideal  manufacturing  city  of 
ide.-)!  homes  and  labor  condi. 
tions. 

*  "You'd  like  to  live  in  York” 


York's  only  Evening  Paper 


What  Ramsell  Meant 

Siofx  Falls,  S.  1).,  Sept.  4. 

To  Kditor  Pi  bi.isher:  Regarding  my  last 
letter  to  your  valued  publication  regarding  my 
trouble  with  checking  copies: 

It  seems  that  the  Schwi  rm-Mandel  Company 
of  New  York  t.ikes  exception  to  my  statement 
regaiding  my  <|uestii  n  as  to  whether  they  were 
in  collusion  with  the  particular  agency  re¬ 
ferred. 

They  are  right  in  taking  exception.  What 
1  meant  was  to  imiuire  if  this  agency  were 
taking  advantage  of  the  omission  of  checking 
copies  to  b<',ist  the  .Schworm-Mandel  Service. 

To  the  hc.st  (,f  my  knowledge  and  from 
what  others  inform  me  this  ci.mpany  has  a 
verv  .-fi.eieiit  service  and  is  aiding  publishers 
in  the  checking  lojiy  miisancc.  I  am  sincerely 
sorry  that  mv  I'-tter  made  possible  this  misin- 
teriiretation  ami  trust  that  the  publishing  of 
tnis  letter  will  in  some  measure  make  repara¬ 
tion  to  this  si>lcndid  comiiany  for  any  injury 
the  communication  referred  to  may  have 
cau-ed. 

Thanking  yi  u  iti  advance  for  puhlishing  this 
correction  1  am  as  ever 

W.  R.X.MSKI.I.. 

.\ssistatit  Business  Manager,  Sioux  Falls 
I'ress. 


Questions  and  Answers  About  Autos 

.Mlskoof.e,  Okla.,  September  3,  19J0. 

To  Kditor  \  I’tBLisiiEK:  We  want  to 
strengthen  our  reader  interest  in  automoliiles. 
\Vc  have  cut  out  long  ago  all  of  the  fret  pnh- 
lirity  of  the  automohile  manufacturer  an<l 
distributor.  We  are  devclo|)ing  instead  a  iiagc 
of  interest  to  the  owners  of  automobiles,  and 
we  woiibl  like  to  have  the  names  of  concerns 
that  put  out  service,  such  as  (|iicstions  and 
inswers  on  the  can-  of  automobiles. 

If  you  can  help  ns  out  in  this,  we  will  ap¬ 
preciate  it. 

Ml  SKdC.I-K  TIMKS  l)KM( )(T<.\T, 

t'.  A.  I.ooney,  Manager. 


Wants  Book  on  Cost  Finding 

II r \Ti suTox .  W.  \  A.,  .\ugnst  30.  1920. 

To  Kditor  \  ri  BiisiIFR:  (  an  yon  give  nie 
the  names  of  any  indilished  w.  rks,  dealing  with 
the  matter  of  cost*fin<ling  systems  for  news¬ 
paper  Olfiees.  and  tell  me  where  they  may  he 
had 


The  Boss  says: 

Our  new  pasc  larries  8  columns, 

13  ems  measurement,  which  enhances 
the  placing  of  advertisements. 


Vic^t  Dt  rftinmn 

The  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 

Population  25,000 — Member  A.  B.  C. 

Hepresented  by  MacQuoid  Agency 
103  Park  Avenue,  New  York 


THE 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerfnl 
advertising  medium  in  the  Jewish  field. 

sudMayi 

The  Nationnl  Jewish  Daily 


YORK, 

PA. 


1  have  in  mind  something  of  the  sort  ^pub¬ 
lished  by  Jason  Rogers  under  the  title  "News- 
iiaper  Building.'' 

KIJW.  Mcf'.RAIK, 

510  Tenth  street.  Huntington,  W.  Va. 


Keystone  Papers  Plan  3-Cent  Price 

Fott.svili.e,  Pa. — Daily  newspapers  of 
East  Central  Pennsylvania  have  in- 
increased  their  prices  to  3  cents  a  copy, 
IH  cents  a  week,  75  cents  a  month  and 
$9  a  year,  effective  November  1.  Rep¬ 
resented  at  the  meeting  at  Fountain 
Springs  on  September  2  at  which  the 
change  was  decided  upon,  were  all  the 
dailies  of  Sunhury,  Shamokin,  Mount 
Carmel,  .\shland.  Shenandoah.  Mahanoy 
City,  Tama(iua.  Lansford  and  Pottsville, 
and  efforts  will  l»e  made  to  effect  similar 
action  by  the  papers  of  Harrisburg, 


The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 


Dally  . mjm 

Sunday  .  M.n7 

Average  . TtJM 


Circulation  counts  I  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


“Lot  Angeles — The  largest  city  In  the  West.” 
IN 

LOS  ANGELES 

IS  IT  THE 


MEMBER  A.  B.  C. 


Government  Circulation  Statement 
April  1,  1920 

134,686 

The  Giant  of  the  West 

Representatives 

New  York  Chicago 

Lester  J.  Clarke  G.  Logan  Payne  Co. 
604  Tines  Bldg.  432  Marquette  Bldg. 


Their  Own  Newspaper 

Our  readers  continue  because  they 
get  all  the  news  daily  and  know  just 
when  to  find  it. 

pttiaburg  Btapatrlj 

Pittsburg’s  Best  Advertising  Medium. 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co. 
Marquette  Building,  Chicago,  Ill. 


Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 


International 
Feature  Service,  Inc. 
New  York 


Reading,  Allentown,  Wilkes-Barre,  Wil¬ 
liamsport  and  Philadelphia. 


War  Cry  Issued  from  Chicago 

Chicago. — .Announcement  was  made 
this  week  that  the  War  Cry,  official  pub¬ 
lication  of  the  Salvation  Army,  will  be 
printed  and  edited  in  Chicago.  Brig¬ 
adier  Fletcher  .-Kgnew  has  been  chosen 
editor-in-chief  of  the  central  territory 
edition  of  the  weekly  journal. 


Few  Papers — (if  any) — surpass  the 


TRENTON 
mW  JERSEY 


TIMES 


AS 


A  Food  Medium 


Even  duriiiB  the  past  summer  four  food 
pages — and  more — wa.s  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  <rnd 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 
John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  Ill. 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 

Paid  Circulation 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


FIRST 

In  eight  months  of  1920  The  New  York 
Times  published  IS.-xM.Wd  agate  lines 
of  advertisements,  a  far  greater  vol¬ 
ume  than  any  other  New  York  news¬ 
paper  and  a  gain  over  the  correspond¬ 
ing  period  of  1919  of  3,859,779. 

The  New  York 
Times 


We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


I 


NEARLY  55%  OF 
PENNSYLVANIA’S 
POPULATION 


is  located  in  147  cities  of  over  5,000  people. 
Think  what  this  means  to  you,  Mr.  Advertiser. 
It  means  that  these  prospective  buyers  of  your 
products — nearly  5,000,000 — are  close  to  the 
retail  outlets  for  your  goods.  So  close,  in  fact, 
that  you  are  sure  to  get  quick  response  to  your 
advertising — if  it  is  placed  in  the  newspapers 
listed  on  this  page. 

Speaking  of  these  retail  outlets — let  us  say 
that  their  spirit  of  co-operation  in  sales  promo¬ 
tion  has  been  highly  developed.  The  news¬ 
papers  maintain  service  and  promotion  depart¬ 
ments  which  will  go  to  great  effort  in  assisting 


Circu-  2,500  10,000 

lation  Lines  Lines 


Allentown  Call  (M)  Item. 

. (E) 

33,000 

.08 

.08 

•Altoona  Mirror  •  • . 

22,674 

.05 

.05 

Altoona  Times-Tribune  . . 

. (M) 

15,964 

.05 

.05 

Beaver  Falls  Tribune  .... 

4,665 

.02 

.02 

Bethlehem  Globe . 

. (E) 

7,011 

.03 

.03 

•Chester  Times  and  Republican  (M&E) 

15,269 

.065 

.05 

Coatesville  Record  . . 

. (E) 

5,143 

.021 

.021 

Connellsville  Courier  .... 

6,427 

.0179 

.0179 

•Easton  Express  . 

. (E) 

11,312 

.04 

.04 

Easton  Free  Press . 

. (E) 

13,610 

.0285 

.0285 

Erie  Herald . 

. (E) 

8,718 

.03 

.03 

Erie  Herald. . . . . 

. (S) 

10,195 

.03 

.03 

Franklin  News-Herald  ... 

. (E) 

6,405 

.03 

.03 

Harrisburg  Telegraph . 

. (E) 

30,929 

.07 

.07 

Johnstown  Democrat  • . . . 

. (M) 

10,435 

.03 

.025 

•Lancaster  Intelligencer 

and  News- 

Journal  . 

. (MAE) 

24,919 

.08 

.06 

Lebanon  Daily  News . 

8,373 

.03 

.03 

•New  Castle  News  . 

12,798 

.025 

.025 

the  National  Advertiser  to  secure  widest  distri¬ 
bution  possible. 

These  departments  have  done  most  to  awaken 
the  spirit  of  progress  throughout  the  thousands 
of  Pennsylvania  wholesalers  and  retailers. 

This  is  real  service — the  way  they  do  things 
in  Pennsylvania. 

Take  advantage  of  it  and  notice  how  the  sales 
will  increase  this  Fall. 

Begin  figuring  on  the  Pennsylvania  advertis¬ 
ing  campaign  at  once  and  make  the  following 
list  of  newspapers  the  Keystone  of  the  campaign 
in  the  Keystone  State. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Oil  City  Derrick . 

...(M) 

6,484 

.035 

.03 

Philadelphia  Record . 

....(M) 

107,479 

.0179 

.0179 

Philadelphia  Record . 

....(S) 

128,610 

.0179 

.0179 

Pittsburgh  Dispatch . 

,...(M) 

57,263 

.14 

.10 

Pittsburgh  Dispatch . 

.. .(S) 

67,151 

.21 

.16 

Pottsville  Republican . 

....(E) 

11,057 

.045 

.035 

Scranton  Republican  . 

...(M) 

30,303 

.12 

.10 

Scranton  Times  . 

....(E) 

35,125 

.12 

.10 

Sharon  Telegraph . 

....(E) 

5,554 

.03 

.03 

Warren  Mirror . 

....(E) 

3,100 

.0179 

.0179 

•Washington  Observer  &  Reporter  (E) 

13,916 

.06 

.05 

West  Chester  Local  News . 

....(E) 

12,249 

.03 

.03 

Wilkes-Barre  Times- Leader.. . . 

....(E) 

18,371 

.05 

.04 

York  Gazette  and  Daily . 

....(M) 

14,518 

.045 

.045 

Government  Statements,  April  1st,  1920. 
*A.  B.  C.  Report,  April  1st,  1920. 
tPublishers’  Statement. 
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REINFORCED 

ADVERTISING 


HHAT  steel  does  for  concrete  in  building 
construction,  THE  GLOBE  does  for  adver¬ 
tisers  in  the  prosecution  of  a  successful 
campaign — by  backing  up,  stiffening,  and 
strengthening  the  proposition  presented  with  THE 
GLOBE’S  inherent  Pulling  Power. 

The  advertiser  controls  Circulation  bought.  Rate 
paid.  Space  used.  Copy  run. 

THE  GLOBE  contributes  Reader  Confidence  and 
Esteem,  which  it  has  created;  Strength  and  Popular¬ 
ity  as  a  Home-and-Family  Newspaper,  which  it  has 
developed;  Concentration  of  Distribution,  which  it 
has  cultivated;  Readers  of  Purchasing  Ability  for  a 
wide  range  of  advertised  Articles,  which  it  has  at¬ 
tracted;  Service  to  Advertisers  that  has  been  highly 
appreciated  and  which  it  has  generously  rendered. 

Not  Globe  Boasts,  but  Advertisers* 
Testimony* 


MEMBER 
A.  B.  C 


ft 

JASON  ROGERS,  Publisher 


170,000 
A  DAY 


